CHICAGO 


PUBLISHED 
WEEKLY at 100 
E. OHIO ST. 
DEL. 1337 


ad 
3M 


Advertising A 


THE NATIONAL NEWSPAPER OF ADVERTISING 


Entered as second-class matter Jan. 9, 1932 at the postoffice at Chicago, Ill., under the act of March 3, 1879. 


+ ae 


SECOND ST. 
BR. 9-6432 


Vol. 7, No. 43 


OCTOBER 26, 1936 


5 Cents a Copy, $1 a Year 


Rough Proofs 


What has become of the old-fash- 
jioned advertiser who used to em- 
blazon his name on the windows of 
his high-up offices in big gilt letters? 


, FF F 


Walter Winchell objects to the pro- 
nunciation rondayvoo, but perhaps he 
hasn’t as yet had a rendezvous with 
a French dictionary. 


vyv¥seey¥ 


Bergdorf Goodman features an at- 
tractive gown in Vogue with the 
comment, “Dedicated to special eve- 
nings at home when there’s wild 
duck or a baritone or a visiting for- 
eigner for dinner.” 

The baritone is most likely to be 
tender. 

vvy 


John Howie Wright refers to “the 
height of the depression,” when it 
was the height of optimism to think 
that it wasn’t. 

vvy 


Not Bobby but Richard Shafto is 
manager of Station WIS, but Gilbert 
& Sullivan fans think he ought to 
have something to do with the good 
ship Pinafore. 

vvwy 


The FTC is fooling with dynamite 
when it talks about regulating adver. 
tising rates, unless it is going to get 
the help of the ICC. Some rate-cards 
are harder to figure out than railroad 
tariffs. 

vvwy 


Business is getting better. Pub- 
Yishers are now starting to complain 
about the terms of the contracts 
which they are receiving from adver- 
tising agencies. 


vv¥sey 


Wheeler McMillen insists that po- 
litical Perunas are not needed by the 
farmers, but perhaps he overlooks 
the fact that Peruna has always been 
a big seller in the agricultural re- 
gions. 

vvy 


The Royal Silver Mfg. Company is 
now making teaspoons of Allegheny 
steel, but the silver producers don’t 
eare as long as Uncle Sam continues 
to love ’em. 

rT ¥ 


The Census Bureau promises to 
supply statistical information to ad- 
vertisers sooner than heretofore, hav- 
ing discovered that there’s nothing 
an advertiser can make less use of 
than ancient history. 


, FF F 


John Martin says that Time will 
report Edward VIII just as it would 
have reported Henry VIII. But King 
Henry would have enjoyed the pub- 
licity. 

> FF FF 


The Advertising Federation of 
America is talking about a cruise to 
England in 1939, but a lot of the 
boys and gals would like to go now, 
while there’s something over there 
to get really excited about. 


7, + FF 


When the boards of directors look 
over the earnings statements and the 
Prospective taxes, they will decide 
that the stockholders might as well 
have a Merry Christmas. 


vgy¥$sy 


_ Bob Hutchins says that Yale is 
Just a boys’ finishing school com- 
bared with the University of Chicago. 
Well, the Yales are finishing on the 
right end of more football scores, 
anyway. 

Copy Cup. 


LAUNCHES FIGHT 
FOR CONTROL OF 
N. W. AYER & SON 


Philadelphia, Oct. 23.—A battle for 
control of N. W. Ayer & Son, Inc., 
was launched in Common Pleas 
Court here this week with the filing 
of suit by George H. Thornley, for- 
mer vice-president, to gain the con- 
trolling interest held by the late 
Wilfred W. Fry. 

Mr. Thornley contends that under 
an agreement entered into in 1929, 
when the agency became a corpora: 
tion, he held an option to purchase 
234,000 shares of stock from Mr. 
Fry’s estate. 

A statement from Harry A. Batten, 
elected president at a stockholders’ 
meeting last week, indicated Mr. 
Thornley’s move would be vigorously 
resisted. 

Commenting on Mr. Thornley’s an- 
nounced plans to force action on the 
option, Mr. Batten said: 


Voted Down at Meeting 


“It should be noted that this mat- 
ter was presented at a regularly con- 
stituted meeting of all stockholders 
of N. W. Ayer & Son, Inc. Of a total 
of 201 stockholders in our Philadel- 
phia headquarters, our five branch 
offices in the United States and our 
five foreign offices, 180 voted at the 
meeting. Of these, 179, including 
the estate of Wilfred W. Fry, our late 
president, voted in favor of the stand 
taken by the directors. 

“Included in the board of directors 
of the corporation are William M. 
Armistead, H. A. Batten, Clarence L. 
Jordan and Gerold M. Lauck, all of 
whom have been associated with the 
business for many years. 

“The business of the agency con- 
tinues without interruption along the 
same lines and under the same type 
of management which has charac- 
terized it since it was founded in 
1869 by F. Wayland Ayer. 

“William M. Armistead, the oldest 
surviving partner of Mr. Fry, who 
has been continuously with the cor- 
poration since 1909, for the past 
two years in an advisory capacity, 
again assumes active participation.” 


Thornley Outlines Stand 


Mr. Thornley, in a statement from 

New York, declared that under the 
voting trust agreement it was pro- 
vided that in case of the death or 
resignation of any of the parties, the 
right to purchase the shares could 
be exercised “in accordance with the 
will of the majority interest.” 
’ He estimated his voting trust cer- 
tificate holdings at the time of Mr. 
Fry’s death as 39,000 shares, Mr. 
Batten and Mr. Jordan holding 500 
each and 117,000 being held in the 
corporation’s treasury. 

Inasmuch as the stock held in the 
corporation’s treasury is not entitled 
to a voice in the affairs of the busi- 
ness, Mr. Thornley contends that his 
certificates entitle him to the right 
to purchase Mr. Fry’s shares. 
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Wrigley Drops 
Comic Copy; to 
Use Full Pages 


Chicago, Oct. 23.—Wrigley adver- 
tising, which wrote a page of copy 
history by cracking the comic sec- 
tions of newspapers in 1932, will take 
a new tack shortly with full pages, 
breaking away from the comic sec- 
tion, Philip K. Wrigley, president of 
the company, disclosed today. 

Contracts on the comic section 
copy in a wide list of dailies, which 
run out the end of this month and 
during November, will not be re- 
newed. Instead, he said, the full page 
idea will be tested in several areas 
before a full campaign is unleashed. 

Just what new twist will be given 
the full page copy has not been deter- 
mined, he said, but the total lineage 
will probably exceed the comic sec- 
tion contracts which are terminating. 

Neisser-Meyerhoff, Inc., which con- 
ceived the comic page idea and han- 
dled a unique color border strip cam- 
paign for Wrigley will handle the 
new campaign, Mr. Wrigley said. 


New Radio Show 


The new Wrigley advertising pro- 
gram will also embrace a five-times-a- 
week network show over Columbia 
Broadcasting System, to be selected 
next week. The William Wrigley Jr. 
Company has been off the air since the 
March of Time sponsorship was 
abandoned two months ago because 
of editorial controversy. 

The comic section Wrigley copy, 
started in September, 1932, has run 
continuously since that time in lead- 
ing dailies and probably set a record 
for continuity. Last November, when 
the new contracts were tendered, the 
copy was changed to an L-shape, in- 
creasing the space from 56 to 70 
lines, calling for 308 insertions total- 
ling 21,560 lines. 

There was considerable resistance 
tc the L-shaped copy and some news- 
papers did not accept it until Novem- 
ber, 1935. As a result, the copy on 
comic pages will disappear at differ- 
ent times in different cities. 


MODERN LINCOLN? 


Wright Patman 


Congressman Patman 
Is Taken Under Wing 


_. of Speakers’ Bureau 


New York, Oct. 23.—Demand for 
personal appearances of Representa- 
tive Wright Patman has become so 
keen since passage of the Robinson- 
Patman Act that the Congressman 
has entrusted management of this 
phase of his affairs to Thomas 
Brady’s Speaker’s Bureau, 236 West 
44th St. 

Having a saleable product, Mr. 
Brady is proceeding to sell it. He 
has issued a brochure covering the 
statesmanlike qualities of Represen- 
tative Patman, whom he compares 
to no less a personage than Abraham 
Lincoln. 

However, though Patman’s early 
life resembled that of the Great 
Emancipator, he has since developed 
“a Bryanesque type of political per- 
sonality,” according to the adver- 
tising. 


Last Minute News Flashes 


Perfect Circle Places Account with Chicago Agency 


Hagerstown, Ind., Oct. 23.—Perfect Circle Company, piston rings, has 


placed its account with Henri, Hurst & McDonald, Chicago. 


Magazines, 


farm papers and trade papers will be used in an expanded campaign. 


Devine New Advertising Manager for W. & J. Sloane 
New York, Oct. 23.—John E. Devine has been appointed advertising 
manager of the selling agents’ division, W. & J. Sloane, Inc. He succeeds 
Lewis G. Van Akin, who has joined Anderson, Davis & Platte, New York 


agency. 


Food Industry to Discuss New Bill at Nov. 5 Meeting 


New York, Oct. 23.—Ole Salthe, associated with Senator Royal S. 
Copeland in Copeland Laboratories, said that he and his colleague will 
start drafting a new food and drug bill following a meeting with food 
manufacturers Nov. 5. Meetings with drug and cosmetic manufacturers 


will follow. 


Procter & Gamble Earnings at New Peak for Quarter 
Cincinnati, O., Oct. 23.—Earnings of Proctor & Gamble Company for 
the third quarter were $6,629,564, highest for the period in the company’s 
history, President R. R. Deupree announced. 


Manufacturer Is Responsible 
for His Products Until 
They Are Consumed 


Washington, D. C., Oct. 23.—A 
clear definition of “wholesaler” was 
laid down by the Federal Trade 
Commission this week in its first 
citation under the Robinson-Patman 
act embracing the hotly debated 
point of functional discount. 

The citation was directed against 
the United States Quarry Tile Co.. 
Canton, O., charged with discrimina- 
tion in selling to jobbers who also 
deal with ultimate consumers at a 
lower price than to contractors. 

Two major principles are embodied 
in the Commission’s viewpoint: 

1. Functional discounts are up- 
held, but only if the goods sold are 
passed from the wholesaler to the 
retailer and the wholesaler does not 
reach the ultimate consumer. 

2. The seller is charged with re- 
sponsibility for determining the ulti- 
mate path of the goods. The mere 
label of “wholesaler” does not re- 
lieve the manufacturer of liability 
in determining the ultimate competi- 
tive disposition of his products, | 


Cite Retail Sales 


While upholding the principle of 
functional discounts, the Commis- 
sion, in its citation, carefully 
avoided mention of the specific term, 
“wholesaling discount,” basing the 
complaint on the charge that jobbers 
sold by the tile company, “in many 
instances acted as retailers by sell- 
ing to the ultimate consumer.” 

The label, “so-called wholesaler,” 
was attached to the jobbers in the 
citation, which alleged that they re- 
ceived 15 per cent discount, regard- 
less of quantity, while tile con- 
tractors were sold at list price. 

Trial of the charge, if contested, 
was set for Nov. 20. 

In its formal charge, the Commis- 
sion declared: 

“The United States Quarry Tile 
Company manufactures and distrib- 
utes its produces in many states and 
in adopting the practice of giving so- 
called wholesalers a wholesale dis- 
count where the latter also sells to 
the consumer, the result has been, or 
may be substantially to lessen com- 
petition or to injure, destroy or pre- 
vent competition in the sale and dis- 
tribution of the tile. Particularly 
between the wholesalers and the tile 
contractors the effect has been, or 
may be, to tend to create a monopoly 
for the favored customer receiving 
discriminatory prices from the re 
spondent in the distribution of the 
tile in the United States.” 


Stress Service Requisite 


The significant point is stressed 
that the absence of classification of 
customers in the Patman act does 
not remove the fact that discounts 
must be based on services performed 
rather than on an arbitrary classi- 
fication. 

Here the question of quantity dis- 
counts also is interjected. If the 
wholesaler retails only part of his 
merchandise, the charge of discrim- 
ination would apply only to that part 
which he sells to the ultimate con- 
sumer. The discount is confined to 


the stock passed along in a function- 
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ADVERTISING AGE 


October 26, 1936 


al capacity to retailers with whom 
he does not compete. 

During the hearings incident to 
enactment of the Patman law, the 
House judiciary committee approved 
a provision permitting sellers to 
classify their customers and arrange 
price schedules conforming to the 
classification in which the customer 
was placed. 

If this provision had been per- 
mitted to stand, the current case, in- 
volving the “so-called wholesaler,” 
would not have arisen because the 
seller would have been permitted to 
quote any price to the wholesaler 
lower than the retail price. 


Aimed at Chains 


The provision was aimed primarily 
at chain stores buying in wholesale 
quantities at wholesale prices. The 
proponents of the measure demanded 
that some provision be enacted which 
would compel classification of retail- 
er and wholesaler to avoid special 
functional discounts for the buyer 
dealing directly with the consumer. 

Considerable controversy was 
aroused and the Senate failed to en- 
act this provision. When the bill 
came up before the House for final 
passage, Congressman Wright Pat- 
man consented to elimination of the 
classification provision, with the un- 
derstanding, however, that the func- 


tional performance would determine 
interpretation of the act. 

Thus, while wholesalers dealing ex- 
clusively with retailers may continue 
under the act to receive the cus- 
tomary functional discount, variation 
of this procedure which brings the 
wholesaler into competition with the 
retailer would violate the sponsors’ 
intent. 

The position of the Commission is 
further clarified with relation to the 
wholesaler who sells not only re- 
tailers but large consumers such as 
institutions and hotels. The Com- 
mission holds that the jobber is 
likely to compete with some of his 
own customers in institutional sales 
and therefore is entitled to no dis- 
count on products going to this mar- 
ket. 

The evident intent of the Commis- 
sion to prohibit wholesalers getting 
functional discounts from selling to 
other than retailers, is regarded by 
some as extending beyond its inter- 
state jurisdiction. 

The point is made that when 
goods come to rest in the wholesal- 
er’s warehouse, they qualify as intra- 
state and their future course cannot 
be controlled by the Commission. 

Hector Laso, vice-president of the 
Co-operative Food Distributors of 
America, viewed the current citation 
as upholding functional discounts. 


“The complaint filed by the Fed- 
eral Trade Commission under the 
Robinson-Patman Act upholds the 
functional discount principle,’ he 
said, “qualifying it only by the re- 
quirement that there must be com- 
petition between the merchants be- 
fore discrimination can be charged. 

“Reduced to its basic elements, 
this means that a wholesale grocer 
as such may still receive a whole- 
saler’s discount from manufacturers, 
denied retailers even though they 
purchase in the same quantity; pro- 
viding, however, that in the resale of 
that merchandise, the wholesaler will 
not be in competition with the re- 
tailer. 

“If the wholesaler and a large re- 
tailer compete in institutional sales 
—to hospitals, schools, hotels—then 
there is competition between them 
and merchandise so sold could not 
carry one price to wholesalers and 
another to retailers under like con- 
ditions. 

“The recognition, however, of the 
functional discount as permissible re. 
moves one great doubt existing in 
trade circles and clarifies another 
point on the compliance road for 
manufacturers and dealers alike.” 

O. M. Kile, Washington representa- 
tive of the Mail Order Association of 
America, however, points to the ap- 
parent interpretation of the act by 
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INSURANCE LEADER 


Carl S. Crummett, advertising manager, 

American Mutual Liability Insurance Co., 

Boston, new president of Mutual Insur- 
ance Conference. 


the Commission as evidence of im- 
practicability of enforcement. He 
maintains that the apparent insist- 
ence on responsibility of the manu- 
facturer for the ultimate disposition 
of the products makes the manu- 
facturers’ position untenable. 


Calls Act Unenforceable 


“Apparently, in order to avoid this 
complaint by the Commission, the 
manufacturer would have had to 
take the responsibility of making 
sure that all the tile he sold to the 
wholesaler was actually resold to 
retailers and not to consumers,” he 
said. “Or if the wholesaler was ad- 
mittedly selling to both classes of 
trade, the manufacturer would have 
the responsibility of making sure 
that he was allowing the wholesalers 
15 per cent discount only on that 
portion of any given bulk order 
which was to be resold to retailers. 
“On the rest the manufacturer 
would have to charge the retail 
price, thereby making an unearned 
profit for himself. 

“This is on the assumption that 
the Act permits wholesalers func- 
tional discounts regardless of quan. 
tity—a point that will be hotly dis- 
puted by others.” 


F.T.C. EXTENDS TIME 
FOR ANSWERING CHARGES 


Washington, D. C., Oct. 23.—The 
Federal Trade Commission has 
granted Kraft-Phenix Cheese Corpo- 
ration, Chicago, an extension until 
Nov. 10 for filing answer to charges 
of violating the Robinson-Patman 
act, it was announced today. 
At the same time, it was reported, 
a similar extension has been granted 
to Montgomery Ward & Co., also 
charged with violation of the act. 
Bird & Son, Inc., East Walpole, 
Mass., floor covering manufacturer 
cited jointly with Ward, was granted 
an extension to Oct. 29 for filing 
answer. 


Carl Crummett 
President of 


Mutual Group 


Philadelphia, Oct. 20.—Carl S. 
Crummett, advertising manager of 
the American Mutual Liability Insur- 
ance Co., Boston, was elected presi- 
dent of the Mutual Insurance Adver- 
tising-Sales Conference last week. 

L. K. Sharp, Mill Owners Mutua! 
Fire Insurance Co., Des Moines, 
Iowa, was chosen vice-president and 
Paul G. Purmort, Central Manufac- 
turers Mutual Insurance Co., Van 
Wert, Ohio, was elected secretary. 

The election came at the close of 
a four-day showing of mutual insur. 
ance advertising exhibits acclaimed 
as one of the most comprehensive of 
its sort ever assembled. 

During three days of meetings 
every angle of the advertising prob- 
lems of mutual insurance was dis- 
cussed by outstanding speakers. The 
acceptance of newspaper and maga- 
zine advertising as contrasted with 
direct mail which insurance compa- 
nies formerly used exclusively was 
emphasized. 

The judging of the advertising ex- 
hibits furnished the high light of the 
conference. The board of judges was 
made up of Thomas C. McLaughlin 
of the Curtis Publishing Co., Phila- 
delphia; Howard T. Hovde, Wharton 
School of Commerce, University of 
Pennsylvania, and J. H. North, Au- 
brey, Moore & Wallace, Chicago 
agency. 

Leaders in number of first prize 
awards were Paul G. Parkinson, of 
the Hardware Mutual Insurance Co., 
Stevens Point, Wis.; Bennett Moore, 
Liberty Mutual Insurance Co., Bos- 
ton, and W. C. Sampson, Employers 
Mutuals of Wausau, Wis. 


List of Prize Winners 


Others who took first prize awards 
included N. C. Flanagin, Lumber- 
men’s Mutual Casualty Co., Chicago; 
Frank M. Davis, Utica Mutual Insur- 
ance Co., Utica, N. Y.; D. F. Raihle, 
Federal Hardware and Implement 
Mutuals, Minneapolis; David W. 
Sperry, Federal Hardware Imple- 
ment Mutuals, Minneapolis; Fred M. 
Lahr, Indiana Lumbermen’s Mutual 
Insurance Co., Indianapolis; 

Walter Jackson, Grain Dealers Mu- 
tual Fire Insurance Co., Indianap- 
olis; Charles T. Coats, Indiana Union 
Mutual Insurance Co., Indianapolis; 
L. K. Sharp, Mill Owners Mutual 
Fire Insurance Co., Des Moines; 
H. K. Fisk, State Mutual Fire Insur-. 
ance Co., Flint, Mich., Marguerite 
Auberle, Michigan Mutual Liability 
Co., Detroit; B. C. Vine, Millers Mu- 
tual Fire Insurance Co., Alton, IIl.; 
W. L. Siebecker, Federal Hardware 
and Implement Mutuals, Stevens 
Point, Wis.; Eric Williamson, West- 
ern Underwriters Mutual Insurance 
Co., Kansas City, and Mr. Crummett. 


Bank to McJunkin 
Central National Bank, Chicago, 
has placed its account with McJunkin 


Advertising Co., Chicago. 


Like to read the in- 
side story of an ac- 
tive building market 
in a typical city? Ask 
to see American 
Builder's Detroit Sur- 
vey. 


AMERICAN BUILDER 


AND BUILDING ACE 


A Simmons-Boardman Publication 


CHICAGO: SAN FRANCISCO: 
105 W. Adams Street 111 Sutter Street 


SEATTLE: ANN ARBOR, MICH.: 
1088 Henry Building 1930 Norway Road 


NEW YORK CITY: LOS ANGELES: 
80 Church Street Union Bank Building 


DAILY 282,572 


new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Illustra- 
| tions” submitted 10 days approval 
. by mail from world’s largest file. 
Cost only $10 each. Mode! releases 


Protect you 


UNDERWOOD & UNDERWOOD 


NEW YORK 


CHICAGO 


DETROIT 
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“The Lady and The Gro 


AN EVERY-DAY SCENE THAT 
MEANS BILLIONS OF DOLLARS 
TO THE SOCIAL REGISTER 
BUSINESS 


T’S the life blood of the world’s great- 

est industry when mother prepares 

the family marketing list and makes her 
daily trip to her favorite grocery. 


This simple, every-day grocery scene 
with all it implies, encompasses a lesson 
of vast importance to all national adver- 
tisers whatever their products or however 
distributed. For the government figures 
show that the people of this country make 
their largest retail expenditure in the gro- 
cery store—over $8,000,000,000 in 1935. 


And here is a fact to be remembered in 
connection with this all important opera- 
tion: There were 19 manufacturers or 
distributors of grocery store products who 
spent $250,000 or more in national maga- 
zines during the first six months of 1936. 


And of that number 78 advertise their 


merchandise in The American Weekly. 


First in Grocery Store Linage 


The leadership of this publication is 
so clearly established that The American 
Weekly carried in the first eight months 
of 1936, 33 per cent more grocery store 


THEAN 


OF AMERICAN 


ca od 


product linage thanthe second ranking national mag- 
azine. Andinthesame period The American Weekly 
showed a gain in grocery store product linage of 
35 per cent over the first eight months of 1935. 


It is natural enough that The American Weekly 
should take first rank in grocery store product 
advertising, for the more than 5,500,000 families 
that read this magazine spend over $5,000,000 a 
day for grocery store products—more than 
$35,000,000 a week. 

In other fields The American Weekly is corre- 
spondingly dominant. For 90.2 per cent of the 
nation’s automobiles, 76 per cent of the nation- 
ally advertised tires, 65.9 per cent of the nation- 
ally advertised cigarettes, 70.2 per cent of the 
nationally advertised dentifrices, and from 49.3 
to nearly 100 per cent of the nationally adver- 
tised baking soda, food drinks, gelatin desserts, 
electric refrigerators and coffee are sold by com- 
panies which advertise in The American Weekly. 


One Market for Big Business 


Listed in the Social Register of American Busi- 
ness (at right) are the names of organizations 
grown great through recognition of this funda- 
mental—there is only one market big enough for 
big business—and this market is most economi- 
cally and effectively reached through The Amer- 
ican Weekly. 

This publication concentrates its huge circula- 
tion in the richest trading areas—where 80 per 


cent of all retail sales is made. Here are located 
the 995 cities and towns of 10,000 population and 
over—only one per cent of all the cities and towns 
in the United States—but these are the outlets 
for 70 per cent of all the merchandise sold. 


The American Weekly holds the intense inter- 
est of its vast readership because it is dramatic, 
compelling and authoritative. International in 
scope —universal in editorial approach —it appeals 
with equal force to people in all walks of life. 


Where this Magazine goes 


The American Weekly is the largest magazine in the 
world. It is distributed through the great Hearst Sunday 
newspapers. In 627 of America’s 995 towns and cities of 
10,000 population and over, The American Weekly concen- 
trates 67% of its circulation. 

In each of 174 cities, it reaches better than one out of 

every two families 

In 144 more cities, 40 to 50% of the families 

In an additional 134 cities, 30 to 40% 

In another 175 cities, 20 to 30% 
... and, in addition, more than 2,000,000 families in thou- 
sands of other communities, large and small, regularly buy 
and read The American Weekly. 


*Advertisers who spent $250,000 or more in magazines during the first six 
months of 1936. 


wes Cock-A-Doodle-Doo! 


Advertising linage and revenue for the month 
of October is the largest of any October in the 
history of The American Weekly—and is the 
10th successive month of linage and revenue 
gains in 1936. 


BRICAN 
WEEKLY 


“The National Magazine with Local Influence” 


Branch Offices: Patmorive Bupc., Cuicaco 


Monapnock Bupc., San Francisco . . . Generat Motors Bupoc., Detroit . 


Main Office: 959 Eighth Avenue, New York City 


5 Winturop Square, Boston 


Arcapve Buipc., St. Louis . 


Hanna Bipoc., CLEVELAND . 


Epison Buipc., Los ANGELES 


101 Marietta St., ATLANTA 


The SOCIAL REGISTER 


of 
AMERICAN BUSINESS 


A partial list of Important Advertisers in The American Weebly 
during 1934, 1935 and 1936 


Admiracion Laboratories, Inc. 
Affiliated Products 
nny Wallace Hopper 


eet 
American Can Co. 
American Chicle Co. 
American Kitchen Products Co. 
American Safety Razor Corp. 
American Tobacco Co. 
Half and Half Tobacco 
Lucky Strike Cigarettes 
Armour and Compan 
Armstrong Cork p ucts Co, 
Associated Oil Co. 
Axton-Fisher Tobacco Co., Inc. 
Babbitt, Inc., B. T. 
Bauer & Black 
Beech-Nut Packing Co. 
Ben-Burk, Inc. 
Best Foods, Inc., The 
rden Co., The 
raat, oe 
ie Company, The A. S. 
lastic Wood. 
Three-in-One Oil 
Bristol-Myers Co. 
Ingram’s Milkweed Cream 
—_ Tooth Paste 
um 
Sal Hepatica 
Brown & Williamson Corp. 
Kool Cigarettes 
Raleigh Cigarettes 
Burnett Co., Joseph 


California Fruit Growers Exchange 


California Packing Corp. 
Campana Sales Co. 
Champion Spark Plug Co. 
Cheramy, Inc. 
Chesebrough Mfg. Co., Cons’d. 
Chrysler Corporation 
ge Bros. 

Plymouth 
Clorox Chemical Co. 
Coca-Cola Co. 
Colgate-Palmolive-Peet Co. 

Dental Cream 

Palmolive Soap 

Super Suds 
Conklin Pen Co. 
Continental Can Co. 
Corning Glass Works 
Crosley Radio Corp., The 
Dennison Mfg. Co. 
Fels & Co. 
Fitch Co., F. W. 
Florida Citrus Commission 
Ford Motor Compan 
Formfit Company, The 
Franco-American Food Co. 
Frank & Co., S. M. 
Frigidaire Corporation 
Frostilla Co. 
General Electric Co. 
General Foods Corp. 

sy ae Baking Powder 


el 

Menwell House Coffee 

Minute Tapioca 
General Mills, Inc. 
General Motors Corp. 

Buick 

Chevrolet Motor Co. 

Fisher Body Corp. 

Oldsmobile 

Pontiac 
General Tire & Rubber Co. 
Gillette Safety Razor Co. 


Glass Container Ass’n. of America 


Globe Grain & Milling Co. 
Glover Co., Inc., H. Clay 
Gold Dust Corporation 


rich Co., The 


Goodyear Tire & Rubber Co., Inc. 


Great Atlantic & Pacific Tea Co. 
Grocery Store Products, Inc. 
Heinz Co., H. J. 

Hormel & Co., Geo. A. 
Hubinger Co., The 

Hudnut, Richard 

Hygienic Products Co. 

Janvier, Inc., Walter 


ergens Co., Andrew 
ohn Hancock Mutual Life 
Insurance Co. 
{hacen &. Johnson 
abo Corset Co. 
Kaufmann Bros. & Bondy, Inc. 
Kelvinator Corporation 
Knox Gelatine Co. 
Kolynos Co., The 
Kotex Sompeny 
Kraft-Phenix Cheese Corp. 
Lambert Pharmacal Co. 
Lamont, Corliss & Company 
Pond’s Face Creams 
Pond’s Face Powder 


Je Well Dessert Co. 


Lehn, & Fink Products Corp. 
Libby, McNeill & Libby 
rillard Co., Inc., 
Metropolitan Life Insurance Co. 
Nash Motors Co. 
National Biscuit Co. 
Ritz Crackers 
Shredded Wheat 
National Carbon Co. 
National Radio Institute 
Norwich Pharmacal Co., The 
Old Dutch Cleanser 
Pacific Mills 


Parker Pen Co., The 
Penick & Ford, Ltd., Inc. 
Pennzoil Co., The 
Pepsodent Co., The 
Perfection Stove Co. 
Pillsbury Flour Mills Co. 
Pineapple Producers 
Cooperative Ass’n., Led. 
Potter Drug & Chemical Co 
Premier-Pabst Corp. 
Procter & Gamble Co., The 


Oxydol 

White Naptha Soap 
Quaker Oats Company, The 

Aunt Jemima 

Quaker Oats 
Resinol Chemical Co. 
Reynolds Tobacco Co., ~~ 
Royal Lace Paper Works, Inc. 

enley Products Co. 
Schnefel Bros., Inc. 
Scholl Mfg. Company 
Sealed Power Corporation 
Seminole Paper Corp. 
Sheaffer Pen Co., W. A. 
Silex Co., The 
Simmons Company 
Simoniz Co., The 
Socony-Vacuum Oil Co., Inc. 
Squibb & Sons, E. R. 
Staley Mfg. Co., A. E. 
te 
aggett amsde 
Esso Handy Oil 
Nu 


a. J Brands, Inc. 


Sterling Products Co. 
Bayer Aspirin 
Phillips Milk of Magnesia 
Swift & Company 
Tootsie Rolls Co., The 
Union Oil Co. of California 
United States Rubber Co. 
Wander Co., The 
Warner Bros. Pictures, Inc. 
Warren Corp., Northam 
Cutex—Glazo 
Odorono 
Watkins Co., The R. L. 
Western Auto Supply Co. 
wt = Co 
illard Stora attery Co. 
Young, Inc., oY F. 


What $18,000 buys 
in The American Weekly 


A full page in color more than twice the size of any other 
magazine page in the world . . . Over 5,500,000 families at 
a cost of about 14 cent per family . . . the attention of the 


entire family instead of a single buying factor. 
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ADVERTISING AGE 


October 26, 1936 


Waltham Back 
in Magazines 
with New Line 


Waltham, Mass., Oct. 22.—After a 
lapse of more than a decade, Wal- 
tham Watch Company will resume 
magazine advertising next month 
with a Christmas campaign through 
H. B. Humphrey Company, Boston, 
for the new Waltham-Premier line. 
Full pages will appear in Esquire, 
News-Week, Saturday Evening Post, 
Time and Vogue. 

Copy will endeavor to span the 


The new watches, embracing three 
pocket styles and 18 wrist models, 
will carry prices ranging from $45 
to $225.. 

Since the gift angle will receive 
particular emphasis, unusual atten- 
tion has been paid to the box. The 
two-tone blue and gold container, 
lined with silk and velvet, was de- 
signed for Waltham by Eugene J. 
Lux, of New York. 


Roosevelts Receive Watches 


Waltham received some more or 
less valuable publicity when Prest- 
dent Roosevelt made a brief stop 
here on his tour of New England. A 
Waltham representative presented 
the chief executive and his wife with 


Network Gross 
for September 


Sets New High 


Chicago, Oct. 23.—Record billings 
for September were registered by 
the major radio networks, according 
to figures released today, with gross 
for Columbia Broadcasting System 


and National Broadcasting Com- 
pany totaling $4,736,689. 
Columbia time revenue for the 


month was $1,840,052 compared with 
$1,086,900 in September last year, an 
increase of 69.3 per cent. 


to $2,886,637, an increase of 33.4 per 
cent. 

Mutual Broadcasting System’s 
September time revenue increased 
to $168,920, an increase of 105.2 per 
cent over the $82,907 billing of Sep- 
tember, 1935. 


Fehr with Seagram’s 
Cc. B. Fehr, general sales manager 
of Cities Service Oil Company of 
Ohio, has resigned to become West- 
ern division manager of Seagram- 
Distillers Corporation. He was with 
Cities Service for 11 years. 


Start Florida Agency 


American Advertising Co., Talla 
hassee, Fla., has been organized, with 


long advertising gap with the slogan, 
“America’s Finest Watchmaker.” 


the first two of the Waltham-Premier 
timepieces produced. 


NBC’s billing jumped $723,320 over 
the same month last year to reach 


I. H. Cunningham, Mary Brown and 
E. Hockett as directors. 


HERE’S ONE 
CITY DESK 


WHERE 


GETS THE 
COLD 


SHOULDER 


“Broadway Beauty and Park Avenue 
Playboy Wed by Night Shirted Rural 
Justice” is the kind of flash that sets 
off the fireworks in every metropoli- 
tan city room save one. No leg men, 
interviewers, fotogs, or sob sisters go 
tearing out into the night from The 
Wall Street Journal’s city desk to pry 
into such social cataclysms. 

$$$ Restraint like this is not dictated 
by any childlike faith that the frail 
ties of human nature are unknown to 
its readers—or that they would turn 
an austere eye from a consideration of 


the lady’s pictorial charms. 


$$$ But it is dictated by the fact that 
31,000 really busy men pay the stiff 
price of $18 a year or 7¢ a copy to 
read the news about making money. 
That news in its entirety and impor- 
tance can’t be given if we allow it to 
be diluted by such goat feathers as the 


scandals, high crimes, misdemeanors, 


sports and comics that normally build 
newspaper circulations into the hun- 
dreds of thousands and millions. 

$$$ So we'll “stick to our horse.” 
$$$ Day after day The Wall Street 
Journal fills 16 to 20 pages with news 
about making money. For news about 
money making is the great as well as 
the only common denominator between 
the business lives of such geograph- 
ically distant people as Mr. Alfred P. 
Sloan of-General Motors and Mr, Jas- 
per Jones of Pacific Pie Foundries, Ltd. 
$$$ For though the layman casually 
thinks that the Messrs. Sloan and Jones 
make motor cars and lemon tarts, you 
know their real business is making 
money—for themselves and for their 
stockholders. - 

$$$ Tell them—in the one medium 
that is the money makers’ trade paper 
—how your agency, your magazine, 
your newspaper or your radio chain 
can sell more goods — make more 
money. 

$$$ They'll read your story, intelli- 
gently and credibly written. And as 
they profit, so will you. 


FEDERATION TO 
WATCH WORK OF 
LEGISLATURES 


New York, Oct. 22.—With 43 state 
legislatures convening in January, 
the board of the Advertising Federa- 
tion of America, at its meeting in 
Chicago Oct. 16, perfected plans for 
defense against any legislation inimi- 
cal to advertising which might be 
proposed. The group will also ob. 
serve and combat local law-making 
tendencies adversely affecting adver- 
tising. 

A nationwide committee has been 
formed comprised of state committees 
headed by a president of one of the 
leading clubs. They will report to a 
national committee which includes 
Mason Britton, McGraw-Hill Publish. 
ing Company, chairman; Chester H. 
Lang, General Electric Company, 
Schenectady; William T. Hodge, 
Public Utility Service Corporation, 
Chicago; Edgar Kobak, Lord &@ 
Thomas; B. Kirk Rankin, Southern 
Agriculturist, Nashville; Helen M. 
Rockey, Consolidated Edison Com- 
pany of New York; C. C. Young. 
green, Reincke-Ellis-Younggreen & 
Finn, Chicago, and Charles E. Mur. 
phy, A. F. A. general counsel. 


Hodges in Charge 


Gilbert T. Hodges, New York Sun, 
was named chairman of the commit- 
tee to collaborate with the bureau of 
research and education in the prepa- 
ration of this year’s series of talks 
on advertising. Other members are 
John Benson, American Association 
of Advertising Agencies, and Ken R. 
Dyke. 

A resolution expressed the sorrow 
of board members at the death of 
Frank Presbrey, chairman, Frank 
Presbrey Company, and acknowl- 
edged his services in building the 
Federation. 

The board was unable to agree on 
a choice of a convention city for 1937 
and postponed a decision until the 
next meeting, to be held in Decem- 
ber. Invitations have been received 
from Pittsburgh, Detroit and Havana, 
Cuba, but consideration is not lim. 
ited to these three cities. 


Rubber Firm to A. D. & P. 


Seamless Rubber Co., New Haven, 
Conn., rubber goods, has appointed 
Anderson, Davis & Platte, Inc., New 
— Ralph Lane is account execu- 
tive. 


Rossi Agency Expands 


Rossi & Hirshon, New Bedford, 
Mass., have moved to larger quarters 
at 106 Middle St., Folsom Bldg. 


BUILDING SUPPLY NEWS 


“The Building Material Dealers Own Paper” 


PRAC ) 
“Devoted to the Practical Problems of Contractors 
— then SINGLE purpose 
Te sell Building Materials! 


Industria! Publications, Inc., 59 East Van Buren St., Chicage 


What Advertising Agency 
What Publication 


Can use the services of an 
advertising man, who has 
sold over $10,000,000 in adver- 
tising past 20 years? Knows 
all national account execu- 
tives and advertising agency 
space buyers and executives. 
Address Box 893, ADVERTIS- 
ING AGE, New York. 
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MODERN SCREEN Magazine wae a, | mean ie 
has the largest newsstand 
sale of any screen publication, 
and has held this premier posi- 
tion forthe past several years. 
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URGE EMPHASIS 
ON “PERIL” OF 
SMOOTH TIRES 


Independents Want Revival of 
Replacement Market 


St. Louis, Oct. 23.—focusing of 
public attention on “smooth tire” 
perils through a co-operative cam- 


paign designed to revive the replace- 
ment market was urged at the 16th 
annual convention of the Association 
of Independent Tire Dealers which 
concluded here yesterday. 

While no definite action was taken 
on a proposed joint advertising cam- 
paign by independent dealers, the 
convention adopted a resolution fore- 
casting such action. 


The resolution also was directed 
to tire manufacturers with the plea 
that “they convert a reasonable pro- 
portion of their advertising appro- 
priations to such an educational cam- 
paign to influence the public to re- 
move smooth and unsafe tires and 
thereby mutually assist both the tire 


dealers and manufacturers in creat- 
ing a larger and faster replacement 
business.” 

George J. Burger, general manager 
of the association, pointed out that 
an increase of 5 per cent in the 
present tire replacement business 
would increase sales of independent 
dealers between two and three mil- 
lion dollars annually. 

“Mileage” and “rental” contracts 
with bus, taxicab or truck fleets came 
up for considerable discussion at the 
convention with members registering 
keen opposition to this type of tire 
merchandising. 

“If this method is continued or ex- 
panded by tire manufacturers and 
their controlled outlets,” the group 
declared in a resolution, “it will 


eventually annihilate the indepen- 
dent dealer.” 

The convention also urged a new 
standardized classification of grades 
and brands of tires and tubes and 
suggested that the Bureau of Stand- 
ards at Washington prepare such a 
report for the public as well as for 
tire dealers. 


Lane Elected President 


“Hundreds of requests for specific 
information relating to a true classi- 
fication, have been received by the 
association from consumers,” said a 
report to the convention. 

The fair trade practice code for the 
tire industry, approved by the Fed- 
eral Trade Commission last week, 
drew warm endorsement from the 
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month by owners and managers of over 190,000 
buildings which comprise this field. The readers 
of BUILDINGS AND BUILDING MANAGEMENT 
select materials and equipment for construction, 
maintenance and modernization of office and 
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other types of properties which they control. 
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convention, which went a step fur. 
ther and urged an emergency appro- 
priation for the F. T.C. to tighten up 
enforcement of the code, based on the 
Robinson-Patman Act. 

T. J. Lane, Newark Tire & Rubber 
Co., Englewood, N. J., was elected 
president of the association succeed. 
ing George E. Erlinger, Thompson 
Tire Co., San Francisco. 

Walter Schlichtman, Thompson 
Tire Co., San Francisco, was named 
vice-president and Mr. Burger wag 
re-elected secretary and general man- 
ager. 


RADIO HEARING 
ENDS, LEAVING 
FCC TO PONDER 


Washington, D. C., Oct. 22.— 
Weeks of intensive study by tech- 
nicians and economists on the staff 
of the Federal Communications 
Commission will be necessary before 
the Commission can digest the argu. 
ments advanced during nearly three 
weeks of testimony by every branch 
of the broadcasting industry as to 
whether superpower shall be made 
permanent and expanded, whether 
clear channels shall be preserved, 
and whether regional and local sta- 
tions shall be given more power. 

Every decision to be made by the 
Commission will have an immediate 
and decisive bearing upon existing 
data used by advertisers and agen- 
cies in planning radio coverage. 

Presidents of chains and owners 
of five-watters brought recommenda- 
tions to Washington. Some believed 
economic and social considerations 
outweigh technical problems. Others 
believed the clause in the current 
radio law, “public interest and ne- 
cessity” demands that _ stations 
which have received largely in the 
way of grants of power, clear chan- 
nels, etc. must give largely in the 
way of service and therefore ought 
to go up in power. 


Commercialism Is Lashed 


Edward N. Nockels of the Chicago 
Federation of Labor and _ general 
manager of Station WCFL, stated 
that if super power were permitted, 
the cost of building and operation 
would be so large that the “only way 
to maintain them would be to in 
crease advertising rates and load 
down programs with more and more 
advertising. 

“Already the American people are 
protesting against too much com 
mercialization. Labor respectfully 
submits that this Commission should 
not aggravate that situation.” 

The Radio Manufacturers Associa 
tion expressed the belief that clear 
channel stations render a distinct 
service to the listening public, both 
because no other stations are on the 
same wave length and because they 
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MAN WHO NAMED 
CRACK SANTA FE 
CHIEF’ 1S. DEAD 


Chicago, Oct. 22.—Carleton J. 
Birchfield, general advertising man- 
ager of the Atchison, Topeka & 
Santa Fe Railway and a trail blazer 
in many distinctive features of rail- 
way advertising, died here last Fri- 
day. 

Mr. Birchfield joined the Santa Fe 
in 1904 and served it continuously 
until his death. The famous calendar 
series and development of the Indian 
lore embodied in the company’s ad- 
vertising are credited largely to his 
ingenuity. 

Four years after he entered the 
railroad’s employ in Galveston, Tex., 
he was transferred to Los Angeles, 
where he took charge of the Coast 
Lines advertising. 

A year later the calendar series, 
featuring the outstanding Indian 
scenes painted by E. I. Crouse of the 
National Academy of Art, was 
started. In 1914, Mr. Birchfield 


moved to Chicago as assistant gen- 
eral advertising agent and he was 
instrumental in the resumption of 
the series after its only interruption 
a year later. 


Shows Brilliant Color 


Brilliant color and keen under- 
standing of the Indian character 
exhibited in the Crouse paintings 
became the keynote of the Santa Fe 
advertising in magazines and posters 
with Mr. Birchfield active in conceiv- 
ing and directing the pattern. 

Working closely with the late Wil- 
liam Haskell Simpson, whom he suc- 
ceeded as general advertising man- 
ager in 1933, shortly before Mr. 
Simpson’s death, Mr. Birchfield con- 
ceived “The Chief” as a striking 
name for the crack Santa Fe deluxe 
train. 

The Santa Fe had long run an 
extra fare passenger train but it was 
discontinued during the war and not 
resumed until 1936. Probing for a 
suitable name, Mr. Birchfield offered 
“The Chief,” which was attuned to 
the Indian saga characteristic of the 
company’s advertising. 


Held to Theme 


A strong believer in continuity of 
theme as evidenced in the re-dedi- 
cation of the name to the new deluxe 
services in recent years, Mr. Birch- 


field also was instrumental in adding 
another famous artist to the Santa 
Fe series in Hermando Villa, of Los 
Angeles. 

Villa illustrated the Santa Fe’s 
Century of Progress poster which 
first appeared over the railroad’s 
name in 1930, and gave the road the 
distinction of being the first to fea- 
ture the Century of Progress in its 
advertising. 

Mr. Birchfield likewise was a pro- 
ponent and pioneer in the pictorial 
school of advertising, carrying 
through, as did his predecessor, the 
idea of dominant illustration and a 
minimum of copy. 

Mr. Birchfield was also one of the 
leaders in the joint movement 
launched by the Western roads, 
culminating in a national “Railroad 
Week,” and finding immediate re- 
sponse from the traveling public. 

The heavy increase in passenger 
traffic of the group over the last 
three years formed a fitting monnu- 
ment to his advertising vision. 


Patterson Victim 
of Appendicitis 
Chicago, Oct. 19.—Huge stature, 
broad shoulders and a stout heart, 
proved unavailing against the rav- 
ages of peritonitis and J. B. Patter- 
son, 46, mid-western representative 


ADVERTISING THOSE FOOTBALL BROADCASTS 


FOOTBALL 


Associated Oil Co., which is sponsoring all important football games 
on the Pacific Coast, is directing attention to the radio story with this 
unusual poster through Lord & Thomas. 


of Mechanical Engineering, New 
York, died early last Friday morn- 
ing. Simple funeral services were 
held Friday afternoon. 

Mr. Patterson was forced to cut 
short a visit to Cleveland for the 
metal show last week because of 
illness. Though an examination only 
a week ago had revealed no trace of 
appendicitis, a physician here found 
that Mr. Patterson was suffering 
from an acute attack and rushed him 
to a hospital. It was necessary, how- 


Up *723,000! 


NBC’s September Time 
Sales top best previous September 
by over 33% 


NBC's 
lion dollars more revenue than any other network or system. The 
total is the 5th Largest Monthly Total ever grossed by the National 


Broadcasting Company. 


in NBC’s entire history! 


September, 1936, gross network time sales made it 


A Radio Corporation of America Service 


RADIO CITY, NEW YORK 


the biggest September in NBC history—with a mil- 


This same September’s total was 19.2% above that of August, 
1936, and the figure has been topped by only four other months 


These gratifying increases are due to one thing only: the fact 
that NBC Blue and Red networks best deliver the greatest num- 


a . . 
ber of the most popular programs. They will continue to do so. 


NATIONAL BROADCASTING COMPANY, INC. 


ever, to postpone the operation unti) 
treatment for diabetes could be 
given, and when it was finally per- 
formed, it was found that the repre- 
sentative’s appendix had burst, caus- 
ing peritonitis. He died a few hours 
later. 

He joined Mechanical Engineering 
in 1925, following a number of years 
as advertising and district manager 
of P. H. & F. M. Roots Company, 
Connersville, Ind. Mr. Patterson was 
one of the early members of Engi- 
neering Advertisers Association, Chi- 
cago, and served as its president 
from 1923 to 1924. 

A widow and three children sur- 
vive. 


Woman Publisher 
of Indiana Dead 


Bedford, Ind., Oct. 21.—Mrs. Lora- 
bel Wallace Brooks, 68, one of the 
owners of the Bedford Daily Mail, 
died here Oct. 16. For many years 
she had been active in the Republi- 
can party in Indiana and in the 
Federation of Women’s Clubs, of 
which she served as State treasurer. 


Kresge Loses Manager 


South Orange, N. J., Oct. 20.— 
William D. Schulte, Sr., 42, merchan- 
dise manager of Kresge department 
store in Newark, died in a Newark 
hospital last week of pneumonia. He 
was formerly with Charles A. 
Stevens Co., Chicago, and L. Bam- 
berger & Co., Newark. 


Delineator Adds Two 
to New York Staff 


William P. Baker, for 10 years 
with American Weekly, has joined 
the New York staff of Delineator. 

Dumont (Duke) C. Mills has been 
transferred from the Chicago to the 
New York office of Delineator. 


Pease to “Press” 


Andrew J. Pease has resigned as 
publisher of the New Haven Journal- 
Courier to join the Pittsburgh Press, 
Scripps-Howard newspaper. 


Name Bassler & Weed 


American Carpet & Upholstery 
Journal, Philadelphia, has placed its 
Middle Western representation with 
Bassler & Weed Co., Chicago. 


~ re 


For More Salesto —— 


CENTRAL 


WESTERN 


TU BUSINESS MEN 


The only business or 
financial newspaper 
to lead in financial ad- 
vertising in the city 
and territory in which 
it is published. 


Chicago Hournal of Commerce 


“The daily business and 
financial newspaper 
of the Central West’ | 
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At Fairview, in northwestern Oklahoma, the Cornelsen Chevrolet Company is show- Roy S. Goss, Deere & Company dealer at Seiling, Oklahoma, enjoyed the best busi- 
ing a 20% increase in business for the first nine months of 1936 over the correspond- ness in five years during the first nine months of 1936. Sales to date include three 
: ing period of 1935. Prospects for fall and winter buying are better than in many cars of tractors, two of harvesting machinery, one of grain drills and one of plows. 


years past. 


Selow: Eacii year sees more and more 


1 Below: Oklahoma and North Texas Oklahoma and North Texas farmers 
form an important peanut raising area feeding sheep. The income from sheep, 
; of the United States. This fall, grow- both from meat and wool, forms an im- 
1 ers in this section will realize upwards portant part of the farm income for this 
, of two million dollars from this crop. area each year. 
2 
f 
= 
t 
kK 
e 
Le 
: Above: Texas and Oklahoma furnish millions of 
Thanksgiving and Christmas dinners for the entire 4 
United States, with Texas ranking first and Okla- 
homa fifth in turkey production among all the states. 
s 
d 
n 
e 
Left: The Gilchrist-Roades Hardware 
Company, Taloga, Oklahoma, sells Inter- 
.. national implements, Zenith radios, Per- 
s, fection stoves along with a general line 


of farm hardware. They report a 33% 
increase for the first nine months of 1936 
over the same period of 1935. 


Right: In Clinton, Oklahoma, the Ennis 
Maytag Company reports sales double a 
vear ago for the month of September. 
Old machines are being replaced with 
new Maytags and the estimate is that 
1936 will surpass 1935 by 30%. 


Brisk business is the order of the 
day throughout the Oklahoma, 
North Texas and Texas Pan- 
handle farming areas. Food 
products are moving with a vigor. 
Farm implement sales are up- 
ward bound. Automobiles are 
selling better than in the past 
five to ten years. Crop prospects 
for next year are most favorable. 
All of which makes it more neces- 
sary than ever to cultivate this 
farm market for fall and winter 
sales by including on your list 
The Farmer-Stockman, with its 
more than 225,000 able-to-buy 
farm audience. 
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NEWSPAPERS IN 
GAIN OF 12.97 
FOR SEPTEMBER 


New York, Oct. 22.—Total newspa- 
per lineage for September amounted 
to 114,387,276, compared with 101,- 
347,234, for September, 1935, accord- 
ing to Media Records, Inc. The gain 
was 12.9 per cent, second largest of 
the year, June lineage and gain over 
the corresponding month of 1935 
being slightly larger. The tabulation 
embraces newspapers in 52 cities. 

Automotive lineage was the feature 
of September, introduction of new 
models causing the industry to use 
4,256,877 lines, for a gain of 46.3 per 
cent over September, 1935. General 
advertising gained 26.6 per cent; 
financial, 12.9 per cent; department 
store advertising, 8.7 per cent; re- 
tail, 7.8 per cent, and classified, 11.7 
per cent. 

For the first nine months of 1936 
as compared with the same period of 
1935, financial advertising leads the 
parade, with a gain of 24.5 per cent. 
Every other classification shows an 
increase, with the exception of auto- 
motive, which declined 5.2 per cent 
from 1935. 


Washington Star Leads 


Media Records’ analysis of total ad- 
vertising carried by individual news- 
papers for the first nine months 
shows the Washington Star leading 
the nation with 16,308,845 lines. The 
New York Times is second, with 15,- 
153,262, and the Detroit News third, 
with 14,662,264. The Chicago Tribune 
and New York News rank fourth and 
fifth. 

The New York News led all papers 
in retail advertising in the morning 
field, with 7,599,930 lines. The leader 
in this classification in the evening 
field was the Washington Star, with 
8,406,910 lines. The New York Times 
carried 3,661,061 lines to lead in re- 
tail advertising in the Sunday field. 

The Chicago Tribune carried more 
general advertising than any other 
morning paper during the first nine 
months, with 1,961,441 lines. The 
New York Sun led all evening papers 
in general advertising, with 2,124,- 
109. Leadership in general advertis- 
ing in the Sunday field for the first 
nine months goes to the New York 
Times, with 1,332,963. 

The Harrisburg Patriot carried 
more automotive copy than any other 
morning paper during the first nine 
months, 434,378 lines. In the eve- 
ning field, the Newark News carried 
611,494 lines of automotive, while the 
Los Angeles Examiner led all Sun- 
day papers, with 360,580 lines. 

New York Times led in the morn- 
ing field in financial lineage for the 
first nine months, getting 896,360 
lines. The New York Sun was in the 
van among evening papers, with 409,- 
582, while leadership in this classifi- 
cation in the Sunday field is held by 
the Newark Call, 154,839 lines. 


Total Display Leaders 


The New York News also leads all 
morning papers in total display for 
the first nine months, its lineage 
being 9,514,207. In the evening field, 
this position is held by the Washing- 
ton Star, with 10,363,456 lines, and 
and in the Sunday field, by the New 
York Times, with 5,193,486. 

The classified leader among morn- 
ing papers for the first nine months 
was the Los Angeles Times, with 2,- 
913,512 lines. A Canadian newspaper, 
the Toronto Star, led in the evening 
field, with 3,075,725, while the De- 
troit News was first in the Sunday 
field, with 2,006,051 lines. 

Among morning papers, the lead in 
department store advertising for the 
first nine months is held by the New 
York News, 3,731,034 lines; among 
evening papers, the Philadelphia 
Evening Public Ledger, with 4,370,- 
027 lines, and among Sunday papers, 
New York Times, with 2,319,862 
lines. - 

The Detroit Free Press carried 
more new passenger car advertising 
than any other morning paper during 


the first nine months, 145,306 lines. 
The Newark News leads in this clas- 
sification in the evening field, with 
190,181 lines, and the Los Angeles 
Examiner was first among Sunday 
newspapers, with 189,099. 


Two Admitted to Firm 


Prudden, King & Prudden, Inc., 
publishers’ representatives, have 
taken A. R. Prudden and Daniel J. 
Doody into the firm. Mr. Prudden in 
the New York office, becomes secre- 
tary, while Mr. Doody, in the Chi- 
cago Office, becomes vice-president. 


Day Advanced 


W. L. Day has been appointed sales 
manager of Allbestos Corporation, 
Philadelphia, succeeding Maurice R. 
Krader. 


Married Folk 
Get Advice in 
Listerine Copy 


St. Louis, Mo., Oct. 23.—Wedding 
bells are muted to a remote echo 
in Lambert Pharmacal Company’s 
new Listerine copy, projecting the 
appeal to married people. 

Hitherto the dramatis personae in 
the halitosis story have been ro- 
mantic youngsters with bad breath 
Cupid’s only enemy. The new copy 
tells how to keep romance after 
marriage. 


“He still wants to kiss her good 


night,” the copy is headed. 
on to explain: 


Still Holds Him 


“Married eight years ... but for 
them, uone of that humdrum, take- 
it-for-granted attitude that creeps 
into so many marriages. Clever 
woman. She has always known the 
secret of keeping dainty and fresh 
in all things ... breath particular- 
ly. After all, there’s nothing like 
halitosis to raise a barrier between 
people.” 


It goes 


Form Stamford Agency 
Du Bree Advertising Agency, Inc., 
has been organized in Stamford, 
Conn., at 32 Bedford St. W. John 
Du Bree is president; Elsie A. Du 
Bree, secretary-treasurer, and Her- 
bert Richardson, a director. 


ee 
— 


Hance for Self 


I. I. Hance, has resigned as sales 
and advertising manager of Cuno Ep- 
gineering Corporation, Meriden, 
Conn., automobile accessories, to or 
ganize Champion Laboratories, Inc., 
Meriden, for manufacturing automo. 
bile products, non-competitive with 
Cuno. Mr. Hance is president ang 
I. I. Hance, Jr., treasurer. 


Arnold with WIRE 


Denman Arnold, formerly sales 
promotion manager of WADC, Ak. 
ron, has joined Station WIRE, In. 
dianapolis, as publicity director. 


Teaches Photography 

The Industrial Art School, Phila. 
delphia, has added a regular course 
in advertising photography to its 
curriculum. 


Moisture Spells Prosp 


U. S. Weather Bureau Moisture 


Map, First Half of 1936 


Heart Shows Spokane Market 


GD Above Normal 
[___]Below Normal 
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prices. 


[_]Less Than Half Normal 
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OISTURE conditions 

throughout Spokane’s In- 
land Empire were 100% to 125% 
of normal during the 1936 
growing season. Result: big 
crops of grain, hay, fruit, pota- 
toes and general farm crops to 
benefit from sharply rising 


Other favorable factors in the 
Spokane market in 1936 have 
been the construction of the 
$63,000,000.00 dam at Grand 
Coulee, west of Spokane, big 
tourist trade, and increased de- 
mand for Inland Empire lumber, 
minerals and other products. 


Inland Empire Wheat Shipments Have Been Heavy in 1936 


SUNDAY 


THE SPOKESMAN-REVIEW 


MORNING 
SPOKANE, 


More Than 100,000 Net Paid Circulation 
Largest Circulation in the 


Advertising Representatives JOHN B. WOODWARD, INC., New York —Chicago 


Color Representatives — Sunday Spokesmen-Review 
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Florida Newspaper Tax 
Goes to Supreme Court 


Tallahassee, Fla., Oct. 22.—Legal- 
ity of the law by which the State of 
Florida hopes to put into its coffers 
one-tenth of 1 per cent of the gross 
advertising revenue of Florida news- 
papers will be determined by the 
State Supreme Court on appeal and 
a decision is probable within the 
next sixty days. 

The advertising tax, hidden under 
the euphemism, “documentary stamp 
taxes,” has been fought since its 
passage by Associated Dailies of 


Florida. 
$100. 

The tax enacted by the legislature 
several years ago, is levied on “writ- 
ten contracts to pay money.” County 
tax collectors recently demanded 
payment on both national and local 
newspaper advertising contracts, on 
instructions from the State comp- 
troller. 

When efforts were made to exam- 
ine the books of one of the news- 
papers in the organization, petition 
for an injunction was filed in Leon 


It amounts to 10 cents per 


County Circuit Court, Tallahassee, 
but was refused. 


Cites Space Provision 


Contesting the state’s claim that 
newspaper advertising contracts 
come within the scope of the law, 
V. J. Obenauer, Jr., executive secre- 
tary of the organization, contended 
that newspaper advertising con- 
tracts, rather than “promises to pay 
money,” are agreements whereby the 
publisher assures advertisers a cer- 
tain rate on condition that a speci- 
fied amount of space is used. 

Mr. Obenauer said action by the 
comptroller in attempting to assess 
the tax on newspaper contracts was 
based on fear that other groups 
would contest the collection. 

A temporary order enjoins collec- 


tion of the tax pénding a decision 
by the higher court. 


Flako Drive Started 


Flako Products Corporation, New 
Brunswick, N. J., Flako pie crust, has 
scheduled a nine-week campaign in 
magazines and newspapers, begin- 
ning in November, through H. B. Le 
Quatte, Inc., New York. Magazines 
on the list are American Weekly, De- 
lineator, Good Housekeeping, Ladies’ 
Home Journal, McCall’s, Pictorial 
Review, True Story, and Woman’s 
Home Companion. 


Agency for Rock Wool 


Standard Lime and Stone Co., Bal- 
timore, Md., manufacturer of Capitol 
Rock Wool insulation, has retained 
Van Sant, Dugdale & Co., Baltimore. 


Reflecting the upward swing 
in business, September, 1936 
bank transactions in Spokane 
were the highest since 1931, 
building in the city is the heav- 


erity in Spokane Area 


ire Estimated Consumer 


Brookm 


Ivicome Map, Last Half of 1936 


iest in 10 years, department store 
and wholesale business is up 


10% over 1935 while The 
Spokesman-Review and Spo- 
kane Daily Chronicle are now 
climbing upward from the high- 
est circulation peaks in their 


history. 


Executives who are spotting 
the Spokane market now are 


“Right as Rain.” 


Good Prospects 
Fair Prospects 
[_]Poor Prospects 


Inland Empire Saw Mills Have Been Busy in 1936 


Spokane Baily Chronicle 


EVENING 


WASHINGTON 


(85% UNduplicated, R. L. Polk & Co. ) 
History of these papers 

— Detroit — Boston — Kansas City — St. Louis — San Francisco — Los Angeles 
Magazine and Comic Sections — Associated Weekly 


CHURCH BACKING 
IN CO-OPERATIVE 
MOVEMENT ASKED 


Filene Tells Synod of ‘‘Com- 
mon Objective’ 


New York, Oct. 22.—Declaring 
there is a “definite link between re- 
ligion and distribution,” Edward A. 
Filene, Boston merchant, urged ac- 
tive support of religious leaders for 
the consumers’ co-operative move- 
ment in an address here last night 
before the Synod of New York of 
the Presbyterian Church in the 
United States. 

Organized business, ‘‘toward 
which organized religion has so 
largely pursued a hands-off policy,” 
Mr. Filene asserted, has failed to 
evolve an answer to adequate dis- 
tribution of latent resources. The 
consumers’ co-operative movement 
“squares our Sunday thinking with 
actual business facts,” he main- 
tained. 

Mr. Filene’s address dealt largely 
with what he termed the humani- 
tarian aspects of production and 
distribution. 

“If the consumer co-operative 
movement succeeds in serving the 
masses better than they have been 
served,” he declared, “it will help 
instead of injuring all legitimate 
5usiness.” 

Urging the church to take the 
leadership in a general movement 
toward a more co-operative com- 
munity, he added: 


Need Mass Co-operation 


“There is still a widespread no- 
tion that business today can be suc- 
cessfuly operated on any other 
principle than co-operation with the 
mass consumer.” 

This, he termed “a lie which can 
serve no other purpose than to 
check progress and conserve pov- 
erty and disunity.” 

Mr. Filene recently gave $1,000,- 
000 to aid in the furtherance of the 
co-operative movement in this coun- 
try, and has been its most promi- 
nent sponsor. 


Asking “what are the churches 
going to do about this movement 
toward community co-operation?” 
he asserted: 


Sees New Conflict 


“There is no issue between true 
religion and true business; nor is 
there any conflict between the true 
interests of business men and the 
true interests of all concerned. 

“Consumers are going into busi- 
ness now, not in anybody’s special 
interest, but in the interest of every- 
body; and they, you must have no- 
ticed, are taking a very different at- 
titude. So far from asking you to 
keep out of these specific problems 
of distribution, they are urging you 
to come in.” 

Describing the co-operative move- 
ment as something far beyond a 
mere business enterprise, Mr. Fil- 
ene described it as “charged with 
aspiration and idealism; warmly 
and humanly passionate and demon- 
strating day by day that there is 
more real satisfaction and more 
business success in working to- 
gether for the common good than 
there ever could be in a free-for- 
all struggle on the part of every- 
body to get ahead .of everybody 
else.” 

Business Gets Rap 


Separation of business ability and 
religious convictions and humani- 
tarian ideals, he maintained, has 
done much to keep America under- 
housed and teeming with unem- 
ployed. He blamed the desire of 
business to have business and reli- 
gion divorced for many of the short- 
comings in the distributive system. 

“Religion can no longer go one 
way while distribution goes an- 
other,” he asserted. “For religion, 
as it is usually taught, is service to 
God, and distribution is service to 


(Continued on Page 36) 
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Mr. Patman Speaks His Piece 


The appearance of Congressman 
Wright Patman before the recent 
convention of the Association of Na: 
tional Advertisers at White Sulphur 
Springs attracted favorable comment 
because it showed a new attitude on 
the part of legislators who sponsor 
laws affecting business toward the 
business men who must live under 
them. 

Mr. Patman’s address was a fine 
‘defense of the purpose of the Robin- 
son-Patman law and the objective in 
view in enacting an amendment of 
the Clayton act, by means of which 
discrimination in selling the large as 
compared with the small buyer could 
be eliminated. He made it clear that 
the law was intended to improve the 
‘Situation, and that the business 
which deals fairly with all its cus- 
tomers will have nothing to fear. 

Following his address the con- 
gressman answered a large number 
of questions which had been sub- 
mitted to him previously, and found 
plenty of difficulty in giving unquali- 
fied answers. It was evident that 
not all of the conditions to which 
the law will apply had been antici- 
pated, and that Mr. Patman felt that 
only by a test of cases submitted to 
the Federal Trade Commission will 


the ultimate answer be obtained. 

The willingness of members of 
Congress to discuss legislation affect- 
ing business with business men is an 
excellent sign. Yet it emphasizes 
what must always be remembered, 
namely, that those who sponsor 
legislation, no matter how worthy its 
objectives, are seldom able to antici- 
pate all of the provisions which the 
measure as enacted will contain, or 
the way in which the law will be 
enforced. That is why business men 
have been compelled to be on their 
guard to avoid having measures 
enacted which are supported by 
worthy objectives but contain sweep- 
ing provisions which may work hard- 
ships and injustices upon many. 
This is likewise one of the reasons 
why so. much difficulty has been 
experienced in enacting a new food, 
drug and cosmetics law. 

Few legislators can control the 
final form in which measures they 
will be enacted, and none 
can predict how they will be en- 
forced. Business must operate under 
laws as interpreted by their admin- 
istrators, and therefore must be con- 
cerned both with the details of legis- 
lation as drawn and with administra- 


sponsor 


tive policies and procedures. 


Tests of Public Sentiment 


of the almost 
interest in the presidential 

a great many more polls 
and other tests of political sentiment 
are being taken this year than usual. 
Various techniques have been em- 
ployed, and the results differ enough 
to suggest that marketing executives 
may find it worth while to compare 
the final outcome with the polls and 
the methods used in taking them. 

The tests vary all the way from 
scientific sampling methods which 
use complete cross-sections of the 
population to polls of sentiment in 
specific groups. Some are based 
entirely on mail returns and others 
employ personal interviews. Thus 
the methods may quite easily have 
a considerable bearing the re- 
sults. 

The Literary Digest polls have 
had a remarkably fine reputation for 
accuracy, and are done on 
big that they are generally 
considered highly  represéntative. 
Yet this year the Digest may not hit 
the mark accurately as hereto- 
fore, because of the greater impor- 


Because 
dented 
election, 


unprece- 


on 


such a 
scale 


as 


tance of some groups which are not 
heavily represented in the lists em- 
ployed, such as voters now on relief. 

The use of testing methods in the 
political field is interesting to adver- 
tising and research people, however, 
because of the similarity of the job 
te those undertaken for commercial 
purposes, and hence may turn up 
some worth while suggestions which 
may be applied later in the market- 
ing field. And it is likewise impres- 
sive to see how the big business of 
politics is using the devices de- 
veloped in advertising and marketing 
to get facts on which to base the 
“sales campaigns” now being com- 
pleted. 

When the votes 
vember 3, 


are counted No- 
those whose preliminary 
tests have paralleled most closely 
the actual results will have a real 
reason for calling attention to their 
success. And advertisers may learn 
enough from the techniques em- 
ployed by the successful tabulators 
or political sentiment to make some 


profitable changes in their own 


| methods. 


PREPARING FOR MAJOR BOWES 


—The Country Gentleman. 


"Hot stuff, Bill. Another long haul like this and we'll be all set for 
th’ amateur hour.” 


Voice of the Advertiser 


O. K.’'s Eve 


To the Editor: William Tandy 
(Voice of the Advertiser, Oct. 19) 
rises to question the inclusion of 


navels in drawings of Adam and Eve. 
As a matter of fact, there is a 
lengthy and (I think) rather sound 
theological argument, designed to re- 
inforce a literal interpretation § of 
Genesis, which is based on the as- 
sumption that Adam did have a na- 
vel. The argument, which is discussed 
in H. G. Wells’ “The World of Wil- 
liam Clissold,”’ seeks to explain geo- 


logical proofs of the earth’s an- 
tiquity. It runs something to this 
effect: 

Adam was a perfect man, there- | 


fore he had a navel. Since God fash- 
ioned Adam's body as if he had had 
a mother, He likewise fashioned all 
the rest of the world as if it had 
grown. The trees in the Garden of 
Eden had scars of twigs which had 
never existed; their trunks indicated 
years of growth; the very rocks were 
created with ready-made fossils. In 
short, the earth was not new and 
raw, devoid of every trace of life 
save living things: it was substanti- 
ally the world we know today. 
Whether or not the artist responsi- 
ble for the drawing had any of this 
in mind, perhaps this piece of theo- 
logical reasoning may induce Mr. 
Tandy to temper his criticism some- 
what. 
Davip C, LEVINE, 
Chicago. 
+, Vv FT 


Sir Walter Raleigh 
Courteous to End 


To the Editor: Did you notice the 
full page advertisement of Brown & 
Williamson in The American Weekly 
of Oct. 18? It depicts a large Sir 
Walter holding an open package of 
Raleighs, right side up, and yet the 
protruding cigarettes are cork-tipped. 

Now, when I buy a package of Ra- 
leighs, the cork tips are always at 
the bottom of the package. Did they 
pack them especially for the adver- 
tisement or do I happen to get the 
ugly duckling of the lot? I wonder. 

Fay I. GoopyEar, 
Homakers Institute of Do- 
mestic Science, Detroit. 


7, FF F¥ 


Blind, But Refuses 
to Become Inactive 


To the Editor: This advertising 
man who after 20 years in that 


sphere had to retire because of ap- 
proaching blindness, will appreciate 
a specimen copy of ADVERTISING AGE. 
It happens that he is of the editorial 
personnel of a poultry journal. 


I am interested in the gelatine- 
photo process of printing. Recently I 
learned that plates, instead of being 
made of glass imported from Bel- 
gium, are now made of flexible metal. 
and that runs cost as little as $2.50 
for the first 100 impressions and 20 
cents for each additional hundred. 


However, the firms known to him are 
in New York. Can you refer me to 
some printer doing this work in the 
Middle West? 


F. B. MENbDOZA, 
Hornbrook, Cal. 

Most of the Western offset houses 
have had bad results with gelatine- 
photo work because of its dependency 
on atmospheric conditions and fight 
shy of it. One Chicago company, 
however, has developed a process in- 
volving the use of film, instead of 
glass and believes this method may 
stabilize results. 


a 


Cullison Booster 


To the Editor: Speaking of rec- 
ords for longest continuous term of 
office, note the record of J. A. Cul- 
lison who is well into his fourteenth 
continuous year as secretary of the 
Pittsburgh Advertising Club. Mr. 
Cullison is also sales promotion man- 


ager of the National Fireproofing 
Corporation. 
More power to Mr. Alexander of 


Oklahoma City in his twelve years of 
service. Here is something for him 
to shoot at. 
RosBertT P. GROVE, 
Vice-Pres., Ketchum, Mac- 
Leod & Grove, Pittsburgh. 
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Value of Appearance 

To the Editor: Your editorial on 
“The Value of Appearance” will be 
cheered by designers; for it is so 
sound and sane that I think it will 
make manufacturers take note. 

Product and package design has 
gone through a process of evolution 
in the last few years. The modern 
designer has come to the point where 
he knows that the purpose of design 
in today’s market should revolve 
around one essential thing—sales. 
The package should be designed to 
sell goods. The product should be 
designed to sell itself. 

Working in many industries for 
package manufacturers and manu- 
facturers of products, studying vari- 
ous groups of manufacturers, it has 
been our experience that certain 
fields have taken design warmly to 
their hearts. Other fields are still 
dcubting the value of appearance. 
But even among the most backward 
industries, a shining light stands 
cut. <A study of companies which 
have made a go in their markets re- 
veals that they are using outstanding 
design capable of dominating the 
point of sale. There is no stronger 
argument in behalf of design than 


this. 
In the matter of packaging design, 
industries like cosmetics, certain 


fields of foods, oil, radio parts, auto- 
mobile parts, etc., have been the most 
progressive. 

Industries like paint, hardware, 
baked goods, and candy (particularly 
fancy goods) are still considerably 
behind. Those who do something to 
make their packages more dominant 


| 
| 


in dealers’ stores will undoubtedly 
achieve higher sales volume. 

In the field of refrigerators, toast. 
ers, washing machines, business ma- 
chines, etc., the manufacturer toda, 
has a much clearer idea of what de- 
sign can do for him. But here, too. 
one finds bad design. 

It has been our experience that the 
best design does not originate within 
the factory. It is conceived by the 
industrial designer who works in a 
broad sphere and in many fields. It 
is this experience which fits him so 
well for the job of designing many 
specific products. 

The designer of today has created 
new forms for industry. It has been 
only natural that these forms should 
require new materials. Cleaner sur. 
faces have demanded materials that 
would show the quality of the 
merchandise. Products have been 
stripped of furbelows and pretenses, 
and they show themselves up for 
what they are. The right line, the 
right curve, the right spot of orna- 
mentation, the clever combination of 


/materials, means everything in ap- 


pearance and practical production. 

There is a great war of materials 
waging. Some deplore it. We, for 
one, think it is a healthy sign—it 
is a badge of progress and growth. In 
packaging, one finds switching from 
glass to metal containers — from 
metal to paper—from paper bags to 
cartons, but these changes have done 
a great deal towards improving the 
appearance of fhe product, and stim- 
ulating consumer interest. 

Plastics have taken the place of 
wood; steel and chromium are tak- 
ing the place of wood: and then, to 
combat this, manufacturers of wood 
products have come out with hand- 
some items which they never thought 
of producing before competition grew 
up—and their sales are beginning to 
swell. 

To some it may be a dark secret, 
but one of the biggest chances today 
for high-volume production and brisk 
retail buying exists in the ability of 
a manufacturer to create obsoles- 
cence of last year’s product by put- 
ting on the market a newer and more 
atractive, more modern, more im- 
proved design. 

Streamlining has been a great fea- 
ture in stimulating the interest of 
the public. This was a _ stimulus 
which stressed the value of appear- 
ance. , 

The industrial designer can do 
much for the manufacturer who sees 
the possibilities of even greater 
progress and even greater sales of 
his products through the use of dom- 
inant and outstanding design. 

Marcy Bassitt, 
O'Neil & Babbitt, New York. 
v v v 


Advice by Wheeler 


To the Editor: Your story on the 
value of advertising courses prompted 
me to write this letter. 

I have had many brainstorms for 
campaigns, merchandising ideas, etc., 
and was successful in marketing a 
few to neighborhood merchants. 
Upon graduation from high school, 
I tried to secure a position in adver- 
tising (at the bottom of the ladder) 
doing anything. I had files of ideas 
and a natural aptitude for the work. 
Nobody would buy my services, as I 
had no experience in the work, and 
would be an expense to the company. 

Thus, I figured that the answer 
must be an advertising course. I en- 
rolled at the University of Pennsyl- 
vania, and studied faithfully. Upon 
completion of my course, (which was 
this past June) I tried again. The 
same results. As I was told—you 
have nothing to offer, you’re green— 
what we want is someone who has 
had experience.” 

Well! How can you get that ex- 
perience if no one will let you start 
at the bottom? I hope to have my 
own agency some day. P 

The other evening I went to the 
home of H. Eugene Wheeler, vice- 
president of N. W. Ayer & Son, and 
asked him what I should do. He told 
me to get the classified section of 
the telephone directory, and pay 2 
visit to all the agencies in the city. 
I have hopes and nothing else to do, 
so that’s how I’m spending my time. 
I’ve been refused by 20 agencies; but 
there are 60 more to visit. 

Frep P. Rosin, 
1439 Comly St., Philadelphia. 
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An Editorial P olicy 
Led to All This... 


Over a year ago Farm Journal came under new management—and with it came a 
new concept of the modern farm family—and a more modern farm magazine to fit 
that concept. A net circulation gain of over 140,000—without offer of prizes, pre- 
miums, or use of contests—is evidence that the concept was right—that the editorial 
policy was right—that a publisher can sell his wares to farmers for cash—if his 


wares fit the farmers’ needs. 


The Farm Journal, in this new concept desired to make advertising in its pages 
pay profits to its advertisers just as its editorial pages pay profits to its readers. 
Quietly, unobtrusively, Farm Journal began studying the mechanics of modern farm 
buying. Old ideas were ignored. The facts of today were hunted down; sales were 
traced from consumer to source — from source to consumer. When these facts were 
shown to the operating heads of several large corporations, they sensed in them 


the basis for some large and important thinking, and asked Farm Journal to go deeper. 


The most startling fact that these early studies have brought to light is this: the 
rural market is not only more responsive, but is easier to reach, and requires (ess 
Jistribution—this, despite the contrary idea which sales departments in every line 
have been led to believe. Farm Journal has already released a small part of this 
market information. The work goes on—in many lines. Food, clothing, home 
improvements, equipment, and every major field will be covered — revealing buying 


habits, points of purchase, sales influences. 
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EVALUATION OF 
EDITORIAL NEW 
ANA ASSIGNMENT 


New York, Oct. 22.—Analyses of 
editorial content, an innovation in 
media studies prepared by the Asso- 
ciation of National Advertisers, are 
included in “A Study of 42 Farm 
Publications,” published by this as- 
sociation this week. Copies at $5 
each are available to non-members. 

Publication of the report, which is 
the first to be made by this group on 
farm publications, was delayed by 
the difficulty of collecting facts for 
the editorial analyses and other data 
direct from publishers. Future an- 
nual editions will include more of 
the qualitative data which features 
other A. N. A. media studies. 

The first report presents trends in 
rates, circulations and lineage for 
the past seven years on 42 publica- 
tions which were members of the 
Audit Bureau of Circulations as of 
Dec. 31, 1931. Though only 22 per 
cent of farm publications numeric- 
ally, this group represents approxi- 
mately 70 per cent of the total cir- 
culation. 

Analysis of Content 


The tabulations of editorial con- 
tent cover 1935 only and include 
average number of pages per issue, 
percentage of advertising, percentage 
of editorial and percentage of edi- 
torial illustrations. 

The breakdown by publications is 
continued to show division of edi- 
torial material by 19 subjects, such 
as fiction, general, crops, dairy, poul- 
try, home arts and farm equipment. 

Another section presents a break- 
down of advertising by 37 classifica- 
tions, which is informative in com- 
parison with the editorial analysis. 

There are also descriptions of serv- 
ices offered to subscribers and to 
publishers, a listing of syndicated 
features used, and a breakdown of 
circulation by states with state farm 
market data. 


“Sell” Good Credit 


Retail Credit Men’s Association, 
Montgomery, Ala., has begun a cam- 
paign in local newspapers, featuring 
importance of building up and main- 
taining individual credit ratings. 


Gets Betsy Ross Bread 


Sparrow Advertising Agency, Bir- 
mingham, Ala., has been retained by 
McGough Bakeries, Inc., baker of 
Betsy Ross’ Bread. Newspapers 
throughout the state will be used. 


Dinner for Morgan 


Clayland T. Morgan, who recently 
left the French Line for the National 
Broadcasting Co., will be guest at a 
testimonial dinner at the Waldorf- 
Astoria, New York, Oct. 29. 


“Westsider” Is Out 


The Westsider, a monthly maga- 
zine sponsored by the West Side As- 
sociation of Commerce, New York, 
has issued Vol. 1, No. 1. John E. 
Osmun is advertising manager. 


Agency for Hosiery 


Davenport Hosiery Mills, Chatta- 
nooga, Tenn., makers of Humming 
Bird hosiery, have appointed Gott- 
schaldt-Humphrey, Atlanta. 


LIKE CHEESE and— 
rex] 6S 
BUILDING SUPPLY NEWS 


“The Building Material Dealers Own Paper 


Se 
PRACTICAL BUILDER 
“Devoted to the Practical Problems of Contractors 
— then SINGLE purpose 


76 sell Building Materials, 


Industrial Publications, Inc., 59 East Van Buren St., Chicago 


Marphy Leaves 
Erwin, Wasey for 
Hays MacFarland 


Chicago, Oct. 22.—Little more than 
a year after he had merged his 
agency with Erwin, Wasey & Co., 
Carroll Dean Murphy resigned this 
week as vice-president of that organ. 
ization and threw in his lot with 
Hays MacFarland & Co., of which he 
becomes a principal and vice-presi- 
dent. 

Just which accounts will accom- 
pany Mr. Murphy to his new place 
of business is unknown. He brought 
eight or nine to Erwin, Wasey & Co. 


in August, 1935, but one or two have 
since been lost. 

Mr. Murphy conducted an agency 
in Chicago under his own name from 
1917 to 1935. During that period, he 
found time to write many books deal- 
ing with various phases of market- 
ing. 

He is a graduate of Harvard, be- 
ing a classmate of Franklin Delano 
Roosevelt. 


Hanff-Metzger Takes 
Group Life Policy 


Hanff-Metzger, Inc., New York 
agency, has taken a $100,000 group 
policy on lives of its employes. 

Metropolitan Life wrote the policy 
on a co-operative basis, whereby em- 
ployer and employes share the cost. 


Robinson and 
Patman Tried, 
Found Guilty 


New York, Oct. 20.—Both Senator 
Robinson and Representative Patman 
were declared guilty by the jury in 
the mock trial staged by the Sales 
Executives Club of New York to- 
night. 

The trial was based on a hypo- 
thetical and fictitious case wherein 
the “Federal Business Commission” 
held that the “Jackson Stove Com- 
pany” had discriminated in selling 
its products at different prices to the 
“Wallace Company,” a chain and 


mail order house and the “Hender- 
son Company,” a large independent 
retailer. 

The jury was unable to agree on a 
verdict, as between the Commission 
and the stove company, and logically 
proceeded to fix the blame on the 
purported authors of the act. The 
audience of some 3,000 approved the 
proceedings. 

To give the trial a degree of veri- 
similtude, professional counsel ap 
peared for both sides, while three 
judges were included in the “props.” 


Drescher Is Promoted 


Norman W. Drescher, general 
sales manager, Distilled Liquors Im- 
port Co., New York, has been elected 
first vice-president. He will continue 
to supervise national sales. 
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ATLANTIC NEWS-TELEGRAPH 
BOONE NEWS-REPUBLICAN 
BURLINGTON HAWK-EYE GAZETTE 
CARROLL HERALD 

CEDAR RAPIDS GAZETTE 
CENTERVILLE IOWEGIAN & CITIZEN 
CLINTON HERALD 

COUNCIL BLUFFS NONPAREIL 
CRESTON NEWS-ADVERTISER 
DAVENPORT DEMOCRAT 
DAVENPORT TIMES 

DUBUQUE TELEGRAPH-HERALD 
FORT DODGE MESSENGER 

FORT MADISON DEMOCRAT 
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A BIRD’S-EYE VIEW OF IOWA... 


shows how to sell in this rich territory 


@ Iowa is a state, NOT a city—A group of markets, not a single market. 
Recognition of that fundamental fact determines successful advertising 
and merchandising in Iowa. 


In this diversified state, business is not concentrated in one large cen- 
ter. Rather, it is spread over the entire state, centered in a group of key 
markets, each drawing on its own sales territory. Therefore, for maximum 


results, advertising strategy to be successful must be realistic, based on 
the facts in the case. 


And Fact No. 1 is that the lowa Daily Press Association enables you to 
do the sort of advertising in Iowa that the Iowa market requires. With 
a total circulation of 386,743, these newspapers cover the market terri- 
tories which comprise the group of key markets. These are alert dailies, 
read by alert people who want both up-to-date world news and latest 


local home news: and know they can count on getting both in their home- 
town newspapers. 


Furthermore, advertising in the dailies comprising the Iowa Daily Press 
Association has a plus value you cannot afford to overlook. That plus 
value is the impression your salesmen or representatives make on your 
trade when they unfold the story of your advertising. Because they use 
these papers themselves, merchants know that their customers read these 
papers, are influenced by advertising on their pages. 


But Iowa has more to offer than a sound means of sound advertising. 
Iowa is doing well, thank you. Farm income is up—$306,981,000 the first 
seven months—more hogs going to market than last year. 


All of which is reflected in present business conditions in Iowa. Employ- 
ment this fall is ahead of 1929. Automobile sales are ahead of pre- 
depression totals. Business building has gained 234 per cent over last 
year, residential building 27 per cent. Industrial payrolls are in the pros- 
perity parade too, up 11 per cent over 1935. 


There is plenty of business to be had in Iowa, and the dailies in this Asso- 
ciation are qualified to help you get your share. 


KEOKUK GATE CITY 
MARSHALLTOWN TIMES-REPUBLICAN 


MASON CITY GLOBE GAZETTE Osrencen © Mason Crrv 
MUSCATINE JOURNAL a 
NEWTON NEWS rom Do008 5 Pi 

Sioux City ware OQuevous 


OELWEIN DAILY REGISTER 
OSKALOOSA HERALD 
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16 ADVERTISING AGE October 26, 1936 
In sheer volume, the campaign] ings will be made in leading cities,|driving and riding qualities and 
TESTS IN TAH will be the largest conducted by| and spot radio will be used by indi-| superior performance will be empha- CENT-A-BARREL 
Hudson in many years. The dealer vidual dealers wherever desired. sized. 
organization, the largest in the last List of Magazines Terraplane will strike the keynote, 
10 BE REFRAIN decade, has provided the company Following the introductory copy,| “The Number One Car of the Low- LEVY FOR BEER 
with a heavy backlog of orders. an expanded list of magazines will | priced Field.” Size, performance and 


This week’s advertising, heralding| take up the Hudson story. The list|extra features will be stressed. 
OF NEW HUDSON the arrival of cars which smashed| includes Better Homes and Gardens,| Carrying on the successful presenta- DRIVE PROPOSED 
the 40 A. A. A. records, is appearing | Collier's, Ladies’ Home Journal, Life,| tions of last year, large illustrations 
amma in approximately 150 newspapers in| The Literary Digest, News-Week, The | will be the rule. “Let them see the 
Detroit. Mich.. Oct. 22.—A series of | key cities. Large space is being| New Yorker, Saturday Evening Post| car,” is a prime advertising theory 
tests recently run off in Utah under| used, half and full pages being the|and Time. National and sectiona!|of the Hudson organization. Brooke 


| 3 Resi ' Committee to Act 
supervision of the A. A. A. will pro- | rule. farm papers will also be used. Smith & French, Inc., is the agency | Brewers ommi 66 0 C 


vide the backbone for the 1937 cam- | On Sunday, Nov. 1, advertising Center spreads will be employed in| in charge. on Joint Cam ai 1] 
paign for the new Hudsons and| will appear announcing the new] most of the national publications, | Other automobile companies in € D g 
Terraplanes. As William A. James,| models wherever they are on display. | and in many of these, four-color pres this area, preparing for early an- 
advertising manager, put it, “We will | Dealers will be completely supplied|entations are scheduled. Copy will | nouncements, reported that their Chic: Oct. 28 At v 
do more than say that our new cars| early in November, and almost 2,000| declare that Hudson is three big| volume of dealer orders bids fair to| . ; te ; er a Se 
are superior ee will present the| newspapers will carry the announce-| steps ahead of all the rest. The style | indicate a year ahead second only eno se Sete any ereg yg ee 
proof.” | me ont advertisements. Outdoor show-| and roominess of the new cars, their | to 1929. é e ap ee ’ . nice ay el — 
contribution from brewers, was out- 
——— — = = —= - . * lined at the 61st annual convention 
of the United States Brewers Asso- 
ciation which ended here yesterday. 
While the plan was not made pub- 


‘lic, it was expected that the commit- 

» | e | tee, headed by William Piel, Piel 

| Bros. Brewery, New York, which was 

ere t ec ac one e imum /given power to act, would take defi- 
nite ac ithi 


action within a month. 
A number of the details, including 


|the matter of fund-raising, remained 

| to be worked out, though the tenta- 

D> tive barrel tax, it is understood, 
— Or yo [r would net around a million dollars 


it me 


for the joint promotional effort. 


Formal Action Delayed 


The promotion and educational 

joint project has been contemplated 

for some time by the brewers, but 

two schools of thought on the 

method of handling the campaign 


ad P ° , were presented at the convention, 
Florida’s own ample consuming power delaying formal action. 
. . ve > rj l ¢ 7 « > - 
PLUS the best spending groups of every major mar- Pel gg gi rgcraig 
ket east of the Mississippi (and a lot from the west.) wee 58 
pia n F , , » other faction ¢ vat rot- 3 
Phat’s what the Florida market offers you this winter, sie GM eg Gakic 
beginning right now. paper, magazine and radio advertis- "i 
‘ “troll ° ° ° 2 ing, making a particular appeal to 
Ey ery reliable index points to the greatest smaller communities, where, it is 
e . — o , . soni ‘vy activi 3 : 
tourist season in Florida’s history; every crop report a ere Semreny me nore Sea 
yronounced, 
shows profitable agricultural prospects; every com- Dissassion avewnd euch conten- 


munity in Florida is busy buying, building, bubbling tious subjects as illustrations of 
| women and children in advertising 
with preparations fora big winter. 


{and proposed divorcing of beer trom 


4 . . . . | . j . rar srcvea » Ren 
All this means that Florida is teeming with jharé tqner were submerged by Ge ie 
°° ° |}cussion of the co-operative promo- 
sales opportunities. And these opportunities are most ‘tion. Two sessions of the two-day ff 


easily converted into cash sales by advertising in the peenagedat eee ee eee 
Florida Times-Union. | 

Adequate schedules in the Times-Union 
must be the backbone of any effort to sell in Florida. 


aeieh 


| Ruppert Urges Action 


That the industry as a whole will 
take some active steps immediately, 


In Jacksonville, the state’s biggest and best market, however, was indicated by Col. Jacob 

° ee ° ° Ruppert, New York brewer and 
89 per cent of literate families take the Times-Union owner of the Yankeus Meshal vidh, 
daily; on Sunday, 96 per cent. In Jacksonville’s trad- | who was re-elected president for his 


15th consecutive term. 


TO MANUFACTURERS ing zone which embraces a large, rich agricultural, Urging organization ‘harmony: nd 
industrial and tourist region, 68 per cent of ALL famn- pointing to the need for a co-opera- 
OF HOME INSULATION M : ; : tive drive by the industry both as 
E lies read the Times-Union daily; 74 per cent on Sun- a defensive and offensive weapon, 

AND THEIR AGENCIES day. And there’s a generous spill-over of statewide 


he warned the convention: 


| 
rr 

° ° ° | “Our real competitors are not our- 
The Times-Union offers a circulation that comes, literally, as a bonus. [selves but other industries whieh 
prime medium for reaching Every alert advertiser will cry his wares in pencr-ay a thee lial 
a tremendous and al st ~ ° ° ° "1 general public’s dollar—coffee, tea, 
Psa ot saeloa tur Geen I lorida this winter. And successful will be those who (Continued on Page 38) 
insulation as well as other make the Times-Union their backbone medium. 


ome 
building materials. ; 


the area served by the ; F ; P ’ B 

Times-Union is experienc- Note: In spite of greatly increased circula- | uyers 

ing a genuine building boom. tion, Times-Union rates have re- WHO ea 

The opportunity is great; mained unchanged for vears. ‘The | 

the advertising initiative Times-Union’s milline rate is the low- | 1,497,450 housewives — active 

Hus far Gaptayed, cian, est in Florida and one of the lowest | 
| 
| 


buyers for their respective fam- 
in the whole United States. 


ilies—read THe FAmiILy Crrcte, 
published weekly. 


Advertisers interested in live, 


f | productive circulation cannot 

1 ¢ t ps ps afford to overlook THE FAMILY 

vn ' Lil i ; i | Circte. Sample numbers and full 

information on request. Ask 


LARGEST CIRCULATION IN JACKSONVILLE | san Pasay Cac Maca 


Daily — FLORIDA’S LARGEST NEWSPAPER Sunday | Offices also in New York and 
San Francisco. 

Represented Nationally by REYNOLDS-FITZGERALD, Inc. | THE 
New York Philadelphia Chicago Detroit SanFrancisco LosAngeles_ Seattle | 


GARNER & GRANT, Atlanta, Georgia FAMILY CIRCLE 


MEMBER AUDIT BUREAU OF CIRCULATIONS “Circulation At the Point of Sale’”’ 
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1200 times to make sure 


HIS machine is a shortometer. 

Samples of pastry are prepared and baked each as 
nearly uniform as can be done with accurate methods 
and temperature control. 

These samples are then broken on this machine. 
The amount of pressure required to break the samples 
measures their “shortness.” 


Good Housekeeping 


{ EVERYWOMAN’S 


In a recent test of a product offered for advertising, 
Good Housekeeping baked twelve hundred pieces of 
pastry and broke them on its shortometer. The “‘short- 
ness’’ of every piece was accurately measured. 

Twelve hundred times to be sure! 

Painstaking care builds the confidence that women 
have in Good Housekeeping and its advertising pages. 


GRAY-O'REILLY 


MAGAZINE } 
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October 26, 1936 


WESTERN UNION 
STARTS SECOND 
FACSIMILE UNIT 


New York, Oct. 22.—Transmission 
of telegrams by the facsimile method 
of telegraphy was inaugurated be- 
tween Chicago and New York last 
week, when service over the second 
facsimile circuit was placed in reg- 
ular commercial operation by West- 
ern Union Telegraph Company. In 
future a portion of the regular tele- 
graph traffic between the two cities 
will be handled by the new method. 

The first facsimile circuit used in 
regular telegraph service in America 
was opened Nov. 14, 1935, when 
Western Union inaugurated service 
between Buffalo and New York. 
Western Union engineers in 1933 
began to develop a facsimile method 
of transmission which would be fast 
enough and simple enough for reg- 
ular commercial telegraph use. The 
Western Union facsimile system, 
which now has been placed in reg: 
ular operation, is the outcome. 


New Uses Planned 


No announcement was made as to 
how rapidly the new system will be 
extended to other cities, nor when 
facsimile transmission of drawings, 
layouts, tabulations, manuscripts, 
etc., will be available. It is under- 
stood, however, that such a service 
can be supplied when rates and con- 
ditions, to which consideration is 
being given at this time, are de- 
termined. 

Telegrams to be transmitted by 
facsimile are mounted upon a cyl- 
inder which revolving on a_ hori- 
zontal axis, rapidly passes under an 
electric “eye.” As the characters 
comprising the message pass under 
the beam they reflect a greater or 
less amount of light. These grada- 
tions of light produce minute sig- 
nals which are amplified billions of 
times in their telegraphic transmis- 
sion to a machine at the other end 
of the line. 

At the receiving end in the distant 
city there is a machine similar to 
the one at the sending end, except 
that instead of an electric “eye” it 
is equipped with a tiny stylus which 
passes over the surface of a receiv- 
ing bank mounted on a revolving 
cylinder. The electrical impulses, or 
signals, coming over the telegraph 
line, are received on this stylus and, 
as the variations of the current pass 
through it, an immediate color 
change is produced upon that por- 
tion of the paper which is in con- 
tact with the stylus. 

The received message requires no 
processing and is ready for delivery 
as soon as the message comes from 
the machine. The dry paper changes 
color to a dark red under the in- 
fluence of the electric current. 


History of Idea 


In 1924 and 1925 Western Union 
co-operated with newspaper inter- 
ests in the development of a fac- 
simile system known as Telepix, for 
use between American cities. Gen- 
eral lack of interest because of com- 
parative high cost and slow trans- 
mission resulted in discontinuance of 
Telepix after one year, though at 
one time 8,000 miles of wire were 
used and 20 or more widely-separ 
ated cities were linked in the serv- 
ice. 

Much effort and money has been 
spent in developing facsimile meth- 
ods in recent years. A transatlantic 
facsimile service was begun in 1924, 
and a “telephoto” service in 1925. 
This latter method of sending pic- 
tures, suitably adapted, is now being 
used by the Associated Press in a 
wire service by which news photos 
are transmitted to certain of its 
newspaper members. 


Kastor for Test 


H. W. Kastor & Sons Advertising 
Co., Chicago, has been named to han- 
dle a test campaign in the East for 
Williamson Candy Co., Chicago, man- 
ufacturer of Oh Henry candy bars. 


Small Grands 
Are Featured 
by Wurlitzer 


Chicago, Oct. 22.—Emphasizing the 
comeback of the music industry, The 
Rudolph Wurlitzer Company will be 
represented in November magazines 
with the most ambitious advertising 
campaign in its history. 

Two-thirds pages in American 
Home, Good Housekeeping, and Par- 
ents’ Magazine will be used, in addi- 
tion to smaller space in Etude and 
House and Garden. Wurlitzer small 
grand pianos will be the featured in- 
struments, with secondary attention 


given to the new Wurlitzer Spinette 
| model. 

| “Musicians marvel at its buoyant 
tone,” headlines the first advertise- 
ment. Copy describes how Wurlitz- 
er’s revolutionary development in 
piano construction gives the small 
Wurlitzer Grand Piano the remark- 
‘able resonance, the “buoyant tone,” 
usually found only in much larger 
instruments. 

“The augmented sounding board,” 
copy continues, “scientifically dis- 
tributes the string vibrations—pro- 
jecting and extending the tone—thus 
overcoming the usual tonal limita- 
tions of the small piano.” 

The campaign is under the direc- 
tion of Needham, Louis and Brorby, 
Inc., Chicago. 


Turkey Association 
Will Spend $5,000 
Northwestern Turkey Growers As- 
sociation, Salt Lake City, Utah, has 
allocated $5,000 for advertising pur- 
poses. Five-minute programs will be 
used on Station WOR, Newark, dur- 
ing November and December. News- 

papers will also be used. 
Producers’ Distributing Agency, 
New York, is the marketing agency, 
and Edwin M. Phillips & Co., New 

York, handle the account. 


Dodge to Chicago 


Benton W. S. Dodge, advertising 
manager of Poreclain Products, Inc., 
Parkersburg, West Va., has. been 
named advertising director of Stand- 
ard Electrical Porcelain Manufac- 
turers, Chicago. 


Successful Farming 
Starts Classified 


A classified advertising section wil] 
appear in the January issue of Suc. 
cessful Farming, Des Moines, Ia., 
Art B. Baumgart, advertising man- 
ager, announced. It will be known 
as “Farmers’ Trading Center.” 

Rates for display classified will be 
$4 per agate line with a minimum of 
five lines, and for non-display, 50 
cents per word with a minimum of 
20 words. 


Start Radio Programs 


Floyd L. Doan, formerly vice-pres- 
ident, and Ward H. Webb, account 
executive of Russell C. Comer, Ad- 
vertising Agency, Kansas City, Mo., 
have organized Radio Programs, Inc., 
Kansas City, at 203 Ridge Bldg. 


= 1400000 carvened HOMES EVERY MONTH 
America’s MASS-cLass HOME market 
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‘1a | New Engines 


i for Old Ones, 
“ Reo Departure 


be Lansing, Mich., Oct. 22.—A unique 
of plan for servicing Reo Speed 
50 Wagons, involving exchange of re- 
of 


manufactured engines for old ones. 
has been announced by Reo Motor 
Car Company. Under this program, 
rebuilt engines will be _ installed 


manufacturing. The only condition 
laid down by Reo is that the cylinder 
block be intact and the engine other- 
wise be in such condition that it can 
be re-manufactured. 

E. G. Poxson, general sales man- 
ager, who announced the new plan, 
said that new parts are added when 
necessary and that otherwise the re- 
conditioning is so ably done that the 
rebuilt engines will carry the same 
guarantee placed on new ones. 

“We are placing this new service 
on a production basis, and placing 


Hudson Announces 


Series of Promotions 


George H. Pratt, former assistant 
general sales manager of Hudson 
Motor Car Co., Detroit, has been 
named sales manager. 

Other promotions are H. F. Byrne, 
formerly assistant sales manager, 
Eastern sales manager; H. P. Grove, 
formerly Pacific Coast Regional man- 
ager, Western sales manager; C. G. 
Beeching, sales manager in charge 
of zones, and T. H. Stambaugh,, di- 
rector of national service operations. 


production prices on it,” said he. " 
"es- while the — owner waits, bys Sloane with Sherman 
unt reducing out-of-service time and in- ceahht oh Bide tan wail 
: F gned as 

og Ss aad rogers. Names Cooley & Cortes national advertising manager of Na- 
ne., The service station gets the old Sunday Courier, Poughkeepsie, N.|tional Brands Stores, Inc., Chicago, 

7 engine and a fee, forwarding the/y | has appointed Cooley & Cortes,|to become director of sales promo- 
oe former to Reo headquarters for re-| Inc., as national representatives. tion for Sherman Sales Co., Detroit. 
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WHEN John Dinosaur, Jr. first 
“made fire” by twirling a sharp 
stick between his palms, he 
obeyed a primitive impulse: 
the same impulse that prompts 
Mr. and Mrs. John Homer, in 
the frosty fall of 1936, to go 
out and buy the latest in home heating. 


Up through the dogged centuries man has climbed 
far. No longer does he risk his life to secure the 
stern necessities of life. No longer does he grovel 
in a hovel or shrink from the black terror of the 
night. No longer does he pick a perilous path 
between ragged brush and jagged cliff. 


Instead he whisks along the earth and wings the 
air. He lives in a home far beyond the money of 
a Midas or the magic of an Aladdin. Food, light, 
heat, cold...all the creature comforts... are his 
at the touch of a button. 


A marvel, indeed, is modern man. Yet, change his 
horizons; peel off his outer trappings; and what 
do you find? 


Basically and emotionally John Dinosaur and John 
Homer are the same. Both feel the same urge to be, 
to do, to get ahead. Both are moved by the same 
impulses. Both are spurred by the same instincts. 


* * * 


YOU ASK: What has all this to do with Better 
Homes & Gardens? 


More than you think! Better Homes & Gardens 
believes that it takes emotion to move merchandise. 
It believes that home and garden (and all that 
goes with it) are the richest source of that emotion. 
For here is the Theatre of Life. Here is Real Ad- 
venture...not the gossamer day dreams of fiction 
but the colorful realities of life... the things that 
have been rooted deep in the heart of Everyman 
and Everywoman since the world was born. 


FROM THE URGE-TO-BE SPRINGS THE URGE-TO-BUY 


Remember that the editorial concept of Better 
Homes & Gardens was not merely unique... it 
was heroic! Here was a magazine that dared to Le 
different; that had the courage to throw overboard 
the hidebound, safe-and-sure rules for building a 
magazine of /arge circulation; a magazine that 
devoted itself, from stem to stern, to HOME. 


Yet, by that very process, Better Homes & Gardens 
immediately achieved distinction; immediately 
supplied what had been sadly lacking: a straight 
line approach to America’s great HOME market. 


In its finest sense, Better Homes & Gardens always 
has been. ..and always will be...a storehouse of 
perpetual emotion. Open any issue! See how its 
pages are filled with the romance of living. See how 
its readers are kept mentally at home. See how 
its editors consistently create the mood that is the 
sure prelude to purchase. See how its advertising 
pages automatically become a continuation, rather 
than a contradiction, of its editorial pages. 


Only then will you understand why Better Homes 
& Gardens is so rich in Buy-ological Urge. 


Because its readers /ook to this book not only for 
editorial but for advertising guidance in anything 
related to the home... Better Homes & Gardens 
offers something that does not show up in the 
card rate; something that cannot be measured by 
test tube or tape measure: 


Astate of reader-mind and reader-mood that makes 
this audience twice as receptive and responsive; 
that makes for quicker interest and faster sales! 


Perhaps this explains why Better Homes & Gardens 

. for 34 consecutive months... has shown a 
healthy advertising gain over the same months 
of previous years. An outstanding record; a record 
packed with sales-significance for you! 


Meredith Publishing Company, Des Moines. 


BETTER HOMES 


& GARDENS 


KET 


RS. —" POLK SURVEY: I» the latest Polk market study, covering 17 leading 
tational magazines in 18 representative cities, Better Homes & Gardens tops them all in 


home ownership and automobile ownership: the two great indices of buying power. 


sds 


FRIGIDAIRE EXECUTIVES ON COAST 


~~ 


Attending conference at Oakland were 


eer ie aa 


rh — 


Carl A. Copp, general sales manager; 


R. G. Hutchinson, Pacific regional manager, and W. F. Armstrong, vice-president. 


Florence Stove 
Tag to Relate 
Complete Story 


Gardner, Mass., Oct. 22. — The 
“FACTory Expert Tag,” which makes 
every retail salesman an _ expert, 
while the consumer looks over his 
shoulder and draws a few conclu- 
sions of his own, is going to help 
heavy newspaper advertising and 
radio advertising make more sales 
this fall, Florence Stove Company 
believes. 

The jumbo tag tells the éntire 
story of the particular one of the 22 
stoves in the line under considera- 
tion giving clinching details such as 
type of finish and methods of con- 
struction. The tag not only pre- 
sents the consumer with new facts, 
but reminds him of some of the 
ones he has heard about before. 

Newspaper advertising will run in 
46 papers, chiefly in the company’s 
“natural” market of New York, Mas- 
sachusetts, New Jersey, Connecticut 
and Rhode Island, but also in 
selected cities of Illinois, Maryland, 
Michigan, Minnesota, Missouri, Penn- 
sylvania and District of Columbia. 

Radio advertising is confined to 
New England and Northern New 
York, Florence Rangers’ band being 
featured. A heavy trade paper cam- 
paign supports the consumer copy. 
The agency is William B. Reming- 
ton, Inc., Springfield, Mass. 


CBS Plans $1,000,000 
Hollywood Studios 


Columbia Broadcasting System, 
New York, has purchased a site in 
Hollywood, Calif., to build a broad- 
casting center at an estimated cost 
of $1,000,000. Construction will begin 
in January, Donald W. Thornburgh, 
vice-president in charge of Pacific 
Coast operations, announced, and the 
building will be completed in Octo- 
ber, 1937. 

It will occupy a block on Sunset 
Boulevard between Gower and El 
Centro Streets, and will house stu- 
dios of KNX. 


United States Gypsum 


Changes Personnel 


W. L. Keady has been appointed 
vice-president in charge of sales of 
United States Gypsum Co., Chicago, 
succeeding the late Charles F. Hen- 
ning. M. H. Basquin has been ap- 
pointed manager of general opera- 
tions, and L. H. Atkinson, former 
assistant to the vice-president, has 
been named general sales manager. 


Agency for Seats 


Never Split Seat Co., Evansville, 
Ind., has appointed Ruthrauff & 
Ryan, Chicago. Newspapers will be 


used. 


NEW KELVINATOR 
LINE TO LEVEL 
DEALERS’ PEAKS 


Detroit, Mich., Oct. 22.—Distribu- 
tion of the new Kelvinator washing 
machines and ironers will be started 
the first of the new year, according 
to V. J. McIntyre, sales manager of 
Kelvinator’s laundry equipment divi- 
sion. Plans are now complete for 
distribution, Mr. McIntyre stated, 
and an aggressive campaign on a 
national scale will be placed behind 
the new products. 

In accordance with a policy to 
spread employment throughout the 
country, the new washer is being 
manufactured in a new plant at 
Alliance, Ohio, he said. 


Use Same Dealers 


Kelvinator washing machines and 
ironers will be distributed through 
regular Kelvinator distribution chan- 
nels. 

“The addition of this line,’ Mr. 
McIntyre’ stated, “will serve te 
smooth out the sales peaks which 
are characteristic in the merchandis- 
ing of electric refrigeration, and 
will provide Kelvinator dealers and 
distributors with a well-rounded line 
of household equipment. 

“We investigated this market from 
all angles for a long time and found 
that from a merchandising stand- 
point washing machines and ironers 
provided a product that fitted in 
admirably with the general merchan- 
dising plans of our distributors and 
dealers.” 


KELVINATOR AND NASH 
DISCUSS CONSOLIDATION 


Chicago, Oct. 22.—Representatives 
of Nash Motors Company and Kel- 
vinator Corporation met here yester- 
day to discuss a merger which would 
create a new set-up resembling to 
some extent that of General Motors. 

Under the proposed consolidation, 
George W. Mason, president and 
chairman of Kelvinator, would head 
the company, paving the way for the 
retirement of Charles W. Nash. Nash 
manufacturing would be moved to 
Detroit. Nash is at present without 
a president, due to the recent resig- 
nation of E. H. McCarty. 

Kelvinator stock gained a point 
and a half yesterday on strength of 
the merger reports. 


“News” in New Plant 
News, Van Nuys, Calif., semi- 


weekly soon to become a daily, has 
moved into a new $15,000 plant. 


oe ieee Sar. My. tele ee uae, Seek peer ee ten Ta . $s i es ; . fee OO ot Wi eS (a gp ls ; ye Tee me wr woetic 4 i 
"| Si ea 
ee = ats: 
bat , =e SS ee een a Zz - Pt 
| : ¥. : ae 
at (abs muy ; 
a iin ae D ty ar 
Ww %o ga i s 
- . ie = 
il + ue - st; : s di Py | 
TA - 2 = : 
ma q ? <. eet oa alle . .. Sete 
‘ A 7 &) : gs 
mh , | - 
4 , ae .— 
: => ey ay 
* “% $ i = 
. a 7 : r ee ‘ 
4 Pa e te d se a 
. E cals ee Ae ae 
: aa pars f ; 5 
: ; } ek “ " . 
‘ . r ee : -_ J f 
a : lie 2 ee * 
/ ’ ae mj ~ 
f , af ope X if ieee : & a | 
% \ \ d eS : 
= + _ r $ . “>. 3 
4 F : 4 : J et bores. 
‘ ‘ d —. > 4 eB —_ et 
J ar / es - - 3 . 
4 F as” é hie. ee = F a - 
. a % 3 rit 4 ? - A Ne : 
\ ———— a) Bae Ee ea 
8 4 i AE ee a F os , , pee 
nt en 4 ee ? x . | 
s ' ” ies as } i } : 
Z & =| . =e ' (ans ee — . bee ee Sarg 
2 ‘ ge ae. et Z Pa er Bu se eee 
—) \ 2a 2a - ee ae we aed os 
, vote aaa E: j ot, . Re +  f ae = Rad ; See A 
Soe es <4 i peta | a 2 ay Be, me — as ; aS oy - 
ey ale Meta eee a, iia a ’ a Eee team: 
Bey Be. nt 7” , a j Bs a ", — $y PS ae 5 . 
ets Pare = ae ae es a a i ana ela 
4 ‘ ay tip ye i a of 2 . ey 44 4 oe Fs eis 
+) Ths ee a, ay aa - iy : be z 
| agi? pee tee ; 4: tee ‘ a ~~ x F. + es ; ; 
\ Oates. a hy pee ehh ig ~ | . wil : ’ 
DR gees ae , xe : : 4 . 
\ 0 es + re Bs +. . j ‘ 4 " 
f [i — ‘as : i : : oa ine ae 
‘ ee ya es ‘ he 7 sh ‘e: : q carne 
P q - gs . Peer = ~~ ha eka, esas * ay Wii %3 
4 | - : ja a i oe 
Le ; ae 
, . | Rae, ae 
. Bea 1 lhe ghar Ne 
s aaaaniis St a ae 
_ 00 SS SS SS SS SSS ee 
sv | eee Faia e's 
\v' ; , (Oat I es 
q | bi 4 ‘ 
yy | 3 + 
\ \q ig oP tsi 
ih | are We 
‘cam te. 
& PE Oe a S. 
wy a eee) 
41 \ ‘ “3 EDLs aie 
4 2 
aS \\ seeanre 
| Pe ene 
' | ae ee 
Lv —__—- } ees Lae ae 
thd i tg es oe aes 
\ | 2: er 
yis* ’ meer peat 
. \ oe oe 
\ Gee 
T a es 
ASN law 
ae 3G 
teen Sek ORI sg Sia 
. isos 
' ee Soke 
\vs nN ee 
, * if ; 
‘ sa s 
ig a 
ee th sa 
Ju ae a 
, ek ‘sae 9 her 
+ uk 7 Layne 
& fing eae 
p. ee ad 
r «a ee dee 
eee ae gt 
eae ih ae ox 
te = Ey 
bs he Soe: 
_ eae fer. 
vail rege ae 
ai eS Pe - ee if 
j ee sniae 
on 2 ier 
. % Po ' 
: 
ie a ia \ 
va lea 
; oe ? press 
sae Per “fo He Ba 
. ¥ selec i . 
3 wa ae, oy ; 
bg ee oles | Ng ee 
ae Soke Riera > 
- i 0 es 
as, . eo ee i 
+ / ‘the aaah nee. 
Hee i ae 
ae | i 
% oe ahs ataag 
na ' eerie E 
‘ee ; Bea ee 
= 4 “ . Deis es 
os ia ae 
‘ . | Pirie i 
» bee st F 
My " 
ap 
oy a 
or 
i i ay : 
Booed 
[om g | 
a Sa 
ae: ae ee eee “4 
‘ eX 
: PO ; ; 
ae ee 
ete. _ 4 
acs a 
| 
7 | 
ie = ae 
Shani VOCE 
ee 
nis om 
Mi 
Bee de 
ek ee 
a 
foe 
ht: 
Bain Ota 
a Be ee bre 
; ce Bee, Se 
Bae cee tae ed A, : >t y Pe ees poh a < ~ fi = an ey ae Paseo ib - At eee ae ge Sere, ‘ Ei NET tan AE OO tes as 4 cs aes Gam aRaeea F< 1 pee a iy : TS) na einer EN Tg ag hr ee Jae agit ae dpc th gS 
mee ee ed ee es is ons oy a epee inns perme rhe of; A eens oT Berets. del eee : fo SB cera skein PUN Teh Sag OO Oe i ace Wane Linea reg? US eeg gre) dees eterna. 7 gas des ee oe 
foi ae Peytmper thea OF ae Se a ee ae ye oy Vics eer A Si eae re Bis em A ayes Noah eatom Weeegt S see te ae AT ean Mas i NT A eminem ee Eo, 
eee Wg <> Fe. Vi halwe ae dio ene eatcch yen ea aay ay ete ape ene HEN es LN ay tae oi aS ea sea ; Pde es rege Be Ai a 7 age Rn UN are gs enact I ab ate teae mS Tae a8 two, < atau oh 1 
Fe RTE. y : Seek ie 2 dS Re gs ee Te og eMail SF ed eS Tt Cae fon Boe Re. eel ean Bg aa Pa , gf ogi: € t : : , Eat aes.) wat oaet 1hh8 eat PSG ES eee ae rs ; PRPER RAC. casos. Pigs ee tee t gkhe Ak 
es ae mee as te fe ES ance eR Cee F ere G aR eoe MUP ear a, mec ag ea Sy Sap ke eta sane a Bere  lRre a ek gS gps sae Re cee aoe Bi fo te ae "Ne nigeria S . oO Ree, a ee) oO} Fie ec. eee s 
be eae as : ya hE Sie 4 oa bate ee ans lt RBar Pay Gal oe Se) Le BR tat fe in PANN Wedel 89 Ot Mery ES as al eg Tecate it See ee Ar RSL e ot oO ga MN ees gs | RAE es Met eet Ao en sae RS Oa ih ER eg fete ee el Or ena 
nares s, : were ‘ SS Ee ee Ee Bowe foresee wipe Ue Coen eee VS GLY MAM gE “PL MMGEAR OS Segeeeity Da NSE ARO BA ar Mie e <apU ASI Atos i Oates 7 ae Seca Car de eT CRIBB CCEA a °1, Pt Sa ain ee alc ad 
\ s 1 : eee 4 ; i . bsg . ; OR + Tae Sees ES eek NSE ea Woe at Os ol ET MS ee arte ek chs dee le a OCT aig cia e 
oe fie ‘ : ae Pista oor ; : i d ; : ad rs =a tae See nea: fete rca oa a i ted "esa hte as pee TER eats oN Poses Be sea 


20 ADVERTISING AGE 


October 26, 1936 


7 gies l Che Teen wa | bei k he United States and 
Johnson as Teacher (McKesson & Robbins pre Dp nomtye ow te ney in slr 
} Jr., manager | Li Gard peso vs 
Charles C. Johnson, Jr., iquors to Gar ner /yond the control of the members. 


the creative department, Stafford- . 
. gy .- McKesson & Robbins national | Scheduled to run through Novem- 


Lowdon Co., Ft. Worth, Tex., will : : 
liquor division, New York, has ap-| ber, 1937, the campaign provides for 
pointed Gardner Advertising Com-| 
pany, New York, for the entire ac- | 


teach two advertising classes in the 
|space in Atlantic Monthly, Collier's, 
count. E. M. Lagron is account ex- 


Evening College, Texas Christian 
Current History, Forum, Harper's, 
| Review of Reviews, Saturday Eve- 
| ecutive. : | jee eed ead Pinan 
| Products slated to receive early | | ae ower Gee sue. 
promotion are Hunter Baltimore Rye, | « i “The benefit derived from the cam- 
| 


University. The courses are spon- 
sored by the Advertising Club of Ft. 
Worth. 
Martin’s VVO, and Sandeman sherry |paign will be measured in terms of 
and port. Newspapers, magazines | |good will for the territory as an in- 
and outdoor advertising will be used.| Honolulu, T. H., Oct. 22.—The|tegrai part of the United States and 


—_——_—-—- |unique spectacle of a territory of a/jn a keener realization among main- 
A A M Dance Oct 24 pegged pleading for recognition by land commercial entities of the in- 
‘ . m . ‘the people of that country is pre-| dustrial importance of this section of 
_ The autumn frolic of the Associa- ‘sented in an advertising campaign | our common country,” said the asso- 
a Sar ee eg }launched by the Hawaiian Sugar | ciation. 
avivania. The program of entertain- Planters’ Association. The advertis- | The initial advertisement 
ment provided the atmosphere of | i928 has no other objective, since the |an_ illustration 
Paris. 


| association’s entire output is already | sugar 


Draper Promoted 
By “Delineator” 


W. A. Draper, long associated with 
the Chicago office of Delineator, has 
been named Western advertising 
manager, succeeding R. H. Wood- 
ford, resigned. 


Swanson with Cook 
Fred Swanson has been named ad- 
vertising manager of Cook’s Imperial 
Wine Co., St. Louis, Mo. 


carried 
of American cane 
growing in the Territory of 
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KROGER’S 


COOKIES AND CRACKERS 


‘“WISECRACKERS”’ 


\ 


= 


t 


The children of the “Wisecrackers” cast include Jackie Kelk, 
master of ceremonies and Bobbie Jordan, announcer, who 
reads the commercials that sell “Kroger-baked Cookies and 
Crackers” to hundreds of thousands of mid-west housewives 
through the appeal to hundreds of thousands of children 
listeners. Like other Kroger shows (“Hot Dates in Music’— 
and, “The House of a Thousand Eyes”) the “Wisecrackers” 
program is recorded at Transcription Headquarters. Selective Broadcasting. 


100% COVERAGE 


@ The market-centers of Kroger Grocery & Bak- 


WORLD 


Wide Range 
TRANSCRIPTIONS 


No. 6 in a series of advertisements 
telling how leading manufacturers 
are usjng the WBS method of 


unique “Wisecrackers” program, with a castof .- 


ing Company, in the mid-west states, do not child stars—recorded for quality at Transcrip- 


conform to any of the wired networks. For this tion Headquarters. . . . As Kroger Company 


reason, Kroger Company broadcasts its radio “networks” its territory, so you can specify your 
campaigns over stations of its own unrestricted ee ever your teri 
selection—through Transcription Headquarters. ” : ' , 

; ; : tory efficiently, economically, with utmost flexi- 
This successful advertiser obtains 100% cover- 


bility, through a sales medium of proved pull- 


age, where coverage counts. No “waste cir- 


ing power—through the facilities of World 
Broadcasting System. 


culation,” no advertising extravagance! .. . 
Kroger has been broadcasting three separate There's a lot more to 
programs over 9, 13, and 18 stations respective- tell about the interesting case of Kroger Com- 
ly. producing three lines of aggressive sales 


One of these is the 


pany—and a lot more about Selective Broad- 


and merchandising effort. casting. Shall we mail you the whole story? 


WBS facilities include: expert production assistance, when desired for program building; station relations 
division, an aid in clearing time; shipping division, for punctual distribution of discs; in addition to 
the WBS sound engineers who produce your WBS recordings by the Wide Range Vertical process. 


WORLD BROADCASTING SYSTEM 


ATLANTA @ CHICAGO @ LOS ANGELES @ NEW YORK s SAN FRANCISCO e WASHINGTON 


HEINZ VARIATION 


| New form of layout developed for news- 
paper use through Maxon, Inc. 


| 

| 
|Hawaii, describing the wind-blown 
stalks as “banners of industry.” The 
copy, reflecting the eagerness of 
Hawaii for a more brotherly attitude 
by inhabitants of the United States, 
told of the important role played in 
American industry by the island’s 
sugar business. 

“Many millions of dollars annually 
pouring into channels of American 
business,” it exclaimed. “New busi- 
ness created by the Territory of 
Hawaii—new because it grows out 
of the soil—most of it in the form 
of sugar—a million tons each year! 
Trade that benefits every individual 
in the United States. 


Life Blood of Industry 


“Millions of dollars—buying Cali- 
fornia’s fruit, Washington’s lumber, 
Montana’s cattle, Wisconsin’s cheese, 
Illinois’ meat, Pennsylvania’s steel, 
Carolinas’ textiles—dollars spreading 
to every state in the union. 

“Dollars flowing through every 
channel of American industry—im- 
portant alike to the shoemaker of 
New England, the oil driller of the 
Southwest, the cotton planter of 
Dixie and the motor maker of the 
Great Lakes.” 

Asserting that Hawaii is able to 
create and distribute these millions 
only because Americans buy what 
she grows, the copy concluded: 

“These facts pulse with life. They 
stand for jobs, for pay envelopes and 
comfortable homes. They illustrate 
that the progress of one branch of 
American industry spells the prog- 
ress of another—and the importance 
of the cane sugar industry in the 
Territory of Hawaii—an_ integral 
part of the United States—to Amer- 
ican industry as a whole.” 


Hicks to Hotel 


Clayton Hicks has been appointed 
sales promotion manager of Provi- 
dence Biltmore Hotel, Providence, 
R. i. 


| 
| 
| 
| 
| 


Names Lackey Agency 

Britling Cafeterias, Inc., Birming- 
ham, Ala., local cafeteria chain has 
rnpointed Lackey Advertising 
| Agency, Birmingham. 


MAGNETIC 


MCCALL’S 
ae ee 


than any other 
‘women’s magazine. 
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ADVERTISING AGE 


—— 


8,872,001,000 miles—to be exact! 


That is how far the families who read The 
American Home drive their cars in one 
year. 


That is what The American Home market 
means in terms of new cars... 1n terms of 
gas, oil, tires, anti-freeze, batteries, and 
SO on. 


It’s quite an amazing figure—particularly 
when you realize that these people are not 
an assortment of trailer addicts or tin can 
tourists. They are actually homebodies. 
They drive those eight billion miles from 
home ... from home to the station, to the 


grocery store, to school and church and the 
movies and maybe off on a couple of weeks’ 
vacation in the summertime. 


Is it hard to reconcile these facts with the 
fact that The American Home readers are 
really stay-at-homes . . . people who have 
homes, love their homes, spend money on 
their homes? 


THERE’S NO PLACE LIKE 


We think not. The answer seems to be that 
the Home Market is just naturally a mar- 
ket of superlatives—whether you translate 
it in terms of cars or carpets, soaps or 
cereals. 


And that, perhaps, is why The American 
Home is doing such a superlative job for 
its advertisers. 


The 


Ava 


OME 


America’s No. 1 medium for advertisers who sell anything for the home 
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Tue Editors of Time have decided 
to launch a new national weekly. In 
the course of a year it will publish 
the Ten Thousand Photographs 
which best record the visible events 
of our times and which best reveal 
the life and manners of our times. 
The first issue will be dated Mon- 
day. November 23rd, and will reach 
Charter Subscribers on the previ- 
ous Thursday or Friday. 

“To see life: to see the world; to 
eyewitness great events...” with 
these words the purpose of the mag- 
azine was first stated. And from 
that moment the name of the new 
magazine became LIF E—that was 
the name. there was no other. 

True, that title was already in use. 
But fortunately the publishers of 
the fifty-three-year-old humorous 
paper had reached the conclusion 
that their “Life” had small chance 


of matching during the rest of the 


Twentieth Century the brilliance of 
its performance in past generations. 
They were willing to transfer their 
title to a new magazine of pictorial 
journalism. The old “Life,” there- 
fore, is dead—and we salute it. 

LIFE trembles again on the 
shutters of 10,000 cameras. 

Since the good appearance of pic- 
tures is vitally important to enjoy- 
ing them, the new LIFE will be 
endowed with fine physical attrib- 
utes. Its paper will be of fine qual- 
ity, its special ink has been chosen 
with great care, and LIFE will 
present a generous number of large 
size pages, 14° by 105%”. It is our 
desire to create a magazine that will 
enable its advertisers and its editors 
to do their best. 

The new LIFE will cost 10 cents 
a copy, $3.50 a year by subscrip- 
tion. Advertising rates and me- 


chanical requirements on request. 


EDITORIAL AND ADVERTISING OFFICES: 135 EAST 42nd STREET, NEW YORK 
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Coast Agencies 
Ready to Meet 
at Del Monte 


San Francisco, Cal., Oct. 22.—The 
pattern of the second annual Pacific 
Coast convention of the American 
Association of Advertising Agencies 
at Del Monte, Cal., Oct. 29-30 will 
follow that of the parent organiza- 
tion. Thursday sessions will be con- 
fined to members, while the doors 
will be thrown open to guests Fri- 
day. 

John Benson, president of the 
Four A’s, will speak Friday on “A 
New Working Principle in Business.” 
Joseph Sinel, industrial designer, 
will discuss “Visual Impacts.” James 
W. Young, former president, Four 
A’s, now professor of advertising at 
the University of Chicago, will pre- 
sent “A Technique for Producing 
Ideas,” which attracted national at- 
tention on its introduction, and Paul 
Cornell, of Geyer, Cornell & Newell, 
New York, chairman of the Four 
A’s board, will speak on “Advertis- 
ing in a Changing Worid.” 

The annual dinner, scheduled for 
Friday night, will be informal. It 
may find many of the members in 
their golf togs, Friday afternoon 


being 


a chase of the 
white ball. A bridge tea will keep 
the ladies occupied Friday should 
they not be in the mood for golf. 
Leon Livingston is chairman of 
the program committee and Douglas 
McPhee, San Francisco business 
writer, is in charge of arrangements. 


reserved for 


“Times” Gravure Work 
to Be Done by Cuneo 


The New York Times rotogravure 
work, both multicolor and monotone, 
is to be done by the Cuneo Press, 
through its New York subsidiary, 
Neo-Gravure Printing Company, 
which for the iast three years has 
printed the colorgravure sections of 
the Sunday Times. 

The Times has sold its rotogravure 
plant to Cuneo. In announcing the 
new arrangement, Arthur Hays Sulz- 
berger, publisher, said that it was 
prompted by the anticipated growth 
of the rotogravure requirements of 
The Times. 


Moore New President 
of New Orleans Club 


John W. Moore has been elected 
president of the Advertising Club of 
New Orleans, succeeding Robert A. 
Kottwitz, Jr. 

Other officers are Lester Price, 
vice-president; Lalise Moore, finan- 
cial secretary; Margo Burvant, treas- 
urer, and Abbey Coguenhem, record- 
ing secretary. 


KUPPENHEIMER 
DECLARES IT’S 
MEN'S TURN NOW 


‘Maritime Code’ Takes Lick 
in New Campaign 


Chicago, Oct. 23.—The code of the 
sea—‘women and children first’— 
has been served during the depres- 
sion and the time has arrived for 
men to devote a portion of the family 
purse to themselves, B. Kuppen- 
heimer & Co., Chicago, is urging in 
a newly-launched drive at the higher 
priced men’s clothing market. The 
campaign marks the first extensive 
advertising effort by the company on 
expensive suits and overcoats since 
1930. 

Copy ranging from 5 columns by 
12 inches to 7 by 17 is being used 
in newspapers in 27 major markets, 
with 20 insertions scheduled to run 
through November. 

Each advertisement 


is being 


The largest circulation of any daily newspaper in In- 


diana history ... concentrated among active buying 


families of central Indiana. 


That's what THE NEWS 


offers aggressive advertisers who are interested in 


selling this profitable market at one low cost. 


THE INDIANAPOLIS NEWS 


New York: Dan A. Carroll, 110 E, 42nd St., 


Chicago: J. E. Lutz, 180 N. Michigan Ave. 


CHICAGO DELEGATION AT A. N. A. CONVENTION 


Art Tatham of Bauer & Black; Mrs. Tatham and Ken Laird, Weco Products, at 
White Sulphur Springs. 


highly localized to appeal to both 
civic and personal pride. The series 
scheduled for Detroit, for example. 
proclaims: 

“In America, obstacles serve only 
to spur men on to greater accom- 
plishment. The vision, ingenuity and 
enterprise of our people are un- 
matched—and the best evidence of 
that is found in Detroit.” 

The copy is presented in editorial 
format using only a few small illus- 
trations, heavy headlines and con- 
siderable white space. 

“The market for higher priced 
clothing is definitely opening up,” 
M. M. Lebensburger, advertising 
manager, told ADVERTISING AGE, “and 
we felt there was a problem to be 
solved in re-establishing this market 
on its proper level. 


Sprucing Up Pays 


“The tendency of the man in the 
family to disregard his own needs 
during the depression in favor of his 
wife and children was obvious. Now, 
with better pay and jobs more se- 
cure, the tendency persists to divert 
the clothing dollar to other needs.” 

With this in mind, the copy 
makes an appeal for generally higher 
standards of dress. 

Under the headline, “Dress Up 
and Live,” one of the insertions de- 
clares, “You can’t get away from it. 
You look better, perform better and 
make a better impression on others 
when you wear correct clothes.” 

Other terse statements carry 
through the inspirational tenor: 


Points to Opportunity 


“The beckoning finger of Oppor- 
tunity leads every man to put his 
best foot forward and seek a place 
in the sun. 

“Sell yourself. To succeed —to 
win the security and leisure all men 
seek, you must make others want 


your products or service. On the 
opinion of others depends whether 
you go ahead or are left behind. In 
this battle for self-respect and ad- 
miration, a man often stands or falls 
on his appearance. 

“Make the world look up to you. 

“You can now afford better clothes. 
You owe it to yourself to wear them. 

“You’re apt to climb higher when 
you wear distinctive clothes and 
look prosperous.” 

Mr. Lebensburger also disclosed 
that Kuppenheimer advertising dur- 
ing the forthcoming year will be the 
heaviest since 1930. 


Creamery Buys Policy 


to Protect Customers 


DeCoursey Cream Co., Wichita, 
Kans., has purchased an insurance 
policy “which protects users of its 
products from illness due to any im- 
purity conveyed by milk or cream. 

The maximum amount any cus- 
tomer could recover is $25,000. The 
policy was written by Charles Slaw- 
son of Dulaney, Johnson and Priest, 
local agents for St. Paul Indemnity 
Insurance Co., St. Paul, Minn. 


Exhibit Insurance Copy 


Life Advertisers Association will 
hold an exhibit of the past year’s 
advertising of member companies at 
its annual meeting in Chicago, Nov. 
12-14. Judges will be Charles H. Mc- 
Dougall, Henri, Hurst & McDonald, 
Chicago; S. L. Williams, Walgreen 
Co.; William Kittredge, R. R. Don- 
nelley and J. Watson Dunbar, incan- 
descent lamp division, General Elec- 
tric Co. . 


Belaire with WOR 


Effective Nov. 1 Paul A. Belaire 
will become New England sales rep- 
resentative for station WOR, New- 
ark, with offices in Boston. He is at 
present in the sales department of 
WBZ and WBZA, Boston. 


of ordinary photostats. 


photographs. 


ATLAS PHOTO COPY CO. 


4 Chicago Locations 
cmt 


PERSONAL 
TO ART DIRECTORS 


Don’t fail to see this 
new and better kind of photostat 


@ Its name is ATLASTAT—this new kind of photostat just recently 
created by ATLAS. There's nothing like it! 


The ATLASTAT reproduces more tones and more snap than the best’ 
Records ALL tone values from extreme blacks 
to pure whites and stands out in your comprehensive layouts like real 
Made on either MATTE or GLOSSY paper and costs 
but a few pennies more than photostats. 
parative samples that prove you, too, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTATS 


Call ATLAS today for com- 


All Phones: FRAnkIin 3470 
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Gentlemen: 


Our experience with rotogravure gavertising 
a highly satisfactory one from 


les, reproduction ana dealer 


e find that we can show 


With rotogravure W 
the finest detail —- for 


our models down to 
texture, fit, etc. 
Another thing about rotogravure is that it 
influences the better type of retail merchant. 


cities. n run advertisements 
oftener in rotogravure, as the yisibility is 
high enough to permit the use of relatively 


small ads. 
very truly yours, 
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@ Of course the problem of selling loveliness F F ' [ S . 
to women involves, first of all, an idea that O r m I a e S of 
—_ 


th | 
is fresh and sparkling. But, by itself, an idea _ ) 
is not enough. Unless it is interpreted so | /| : 
beautifully and so realistically that women 


can visualize themselves as profiting by it 


— it will ring no cash registers. And, natu- | | : 
rally, unless it is presented through a medium = 7 
which women read—not in small groups, | | | 

but in mass—its success will be limited. That ae | 
is why Formfit picked rotogravure. | | 7 
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In 1931, when most manufacturers were pulling in their belts and 
their advertising appropriations, Formfit started on a rotogravure 
campaign. The chart reproduced above, tells what happened. 


Was at a little party the ather night. Sawa very 
Couldn't understand —but finally noticed her ex. 
— bemely unmaidenty figure. (Catch on?) Could — 
— ahout Inflation —the Kapok filled beassiere that 

gives natural curves. The grandest little deceivers — 

caginalle fos only $2.00. 
ans fo. seat figure, 


“formfit 
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@ Of all the media known to advertising, rotogravure alone 
combines the beauty and realism of magazine reproduction with 
the saturating coverage of newspapers. If you have a message 
for women, remember that and schedule at least a test roto- 
gravure campaign in some metropolitan center. You will find, as 
have Formfit, and many other outstandingly successful manufac- 
turers of women’s products, that not only the public, but dealer 
response to such a compaign is both immediate and profitable. 
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Advertising must be read to be productive. For 
it is not printed copies but read copies of an 
advertisement that create customers. Adver- 
tising in rotogravure has readers .. . 3% times 
as many on the average as advertising in other 
sections. The wise advertiser gives this fact the 


consideration it needs in planning his Sunday 


sales messages for the greatest economy. 
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EMISSARY FROM 
FRANCE SEEKING 
WINE CAMPAIGN 


Will Present Complete Plan 
to American Interests 


New York, Oct. 22.—The money 
isn't in the bank, but Georges Roul- 
let, of Denis-Mounie, Cognac, 
France, is certain that French, Ital- 
jan and German vintners, with or 
without the company of American 
wine producers, will embark on a 
co-operative campaign with a mini- 
mum annual budget of $250,000 by 
the first of the year. 

Mr. Roullet, who is in the United 
States to promote the plan, is backed 
with more than blessings from 
French producers and the French 
government, In contacting American 
producers and importers he is being 
assisted by Brown & Tarcher, Inc. 
E. C. Ridley is the executive inter- 
ested. 

A co-operative campaign supported 
by French vintners almost sprang 
into being with repeal. Before the 
machinery could be set up, however, 
the French wine industry noted with 
horror that Americans were consum- 
ing four gallons of hard liquor to 
one gallon of wine. It has been diffi- 
cult since to convince the French- 
men that Americans are not incur- 
ably obstinate where drinking habits 
are concerned. 


Glimmer of Hope 


They have taken heart recently, 
due to the local option successes of 
the drys, for whom they feel a kin- 
ship until now disclaimed by the 
American enemies of drink. Unlike 


TRICKS 


— type curved 

to any outline — ‘Stat 
Montages—'Stats with su- 
per-imposed lettering either 
regular or reverse — three 
bas-relief effects hitherto 
impossible without excessive 
retouching — these are the 
latest Rapid ‘Stat advances 
—typical of Rapid's supe- 
rior handling of ALL ‘stat 
work. Our new tricks are 
saving days and dollars. 
You'll want to see them. 
Just ‘phone. 


RAPID 


COPY SERVICE CO. 


& BRANCHES: NEW YORK, 4i5 Lexing- 

ton, 444 Madison, VAnderbilt 3-3680. 

CLEVELAND, Ninth — Chester Bidg., 

MAin 9335 @ CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte $977. 


A. B. C. DIRECTORS IN SERIOUS TALK 


F. R. Davis, General Electric Co., confers with Mason Britton, McGraw-Hill 
Publishing Co., and Harry S. Webster, San Bernardino Sun, during Chicago 
convention. 


their American brothers-in-arms, the 
Continental advocates of temperance 
reserve their fire for liquors, and the 
Continental vintners and brewers 
have fresh hope that they may yet 
effect an alliance with American 
temperance forces. 

The features of the plan which 
Mr. Roullet is presenting to Ameri- 
can importers and producers are 
these: 

The promotional agency will be 
known as the Wine Embassy. 

It will be supported by member- 
ship fees from French vintners and 
a grant from the government of 
France, and may receive similar 
report from Italy and Germany. 
American importers will be used to 
contribute an annual Membership 
fee of from $10 to $100, plus $330 
annually for each firm of wine ship- 
pers they represent. 

French interests desire to enlist 
the co-operation of American vint- 
ners, and, if they join, the promotion 
will be designed for the common 
good. 

The Wine Embassy will conduct 
an educational advertising campaign, 
beginning with New York newspa- 
pers and sectional magazines. It is 
believed that during the first year 
it will be possible to start operations 
in New York, Chicago, Los Angeles, 
Boston and Philadelphia, and that 
national magazines will be used the 
second year. 

According to the promoters’ analy- 
sis, the greatest weakness of wine 
merchandising in this country is the 
failure to solve the problem of sam- 
pling. 


Plans for Sampling 


This angle will be attacked by 
representatives of the Wine Em 
bassy, who will arrange with leading 
hotels and restaurants, one in a city 
at a time, for wine weeks. To co- 
operating establishments, the Wine 
Embassy will supply half-bottles of 
popular types of wines bearing spe- 
cial descriptive labels and no brand 
markings, at cost, with the under. 
standing that the restaurants will 
include a choice of one bottle of 
these wines with fixed price lunch- 
eons and dinners. 

Labels on these special bottles 
would state that the wine was far 
tasting purposes only and not for 
sale by the bottle. At the end of the 
week, the restaurant would be obli- 
gated to return any unused stocks 
to the Wine Embassy. 

During these weeks the Wine Em- 
bassy will present each guest order- 
ing wine with a booklet, describing 
various types of wines and debunk- 
ing the American credo that one 
must be an epicure to order and to 
enjoy wine. The booklet will urge 
experimentation in ordering various 
types of wines, and a representative 
of the Wine Embassy will be sta- 


tioned on the premises to discuss 
wines with any guests interested. 
The Wine Embassy will promote 
an organization of laymen to be 
known as the Wine Embassy Club. 
In return for annual dues of $5, 
members would receive a quarterly 
bulletin of news, information, his- 
tories, recipes and miscellany about 
wine. Local chapters will be assisted 
in planning monthly tasting ban- 
quets. . 


WCTU Is Still 
Seeking Million 
for Advertising 


Albany, N. Y., Oct. 22.—The 
Woman’s Christian Temperance 
Union hasn’t abandoned hope for 
that $1,000,000 advertising campaign, 
Mrs. D. Leigh Colvin, head of the 
state organization, revealed at thc 
New York State convention here this 
week. Mrs. Colvin made a vigorous 
plea for contributions from the state 
body. 

Thus far, anti-liquor and _ beer 
advertising of the W. C. T. U. has 
been confined to roadside signs in 
New York and part of Ohio, and 
according to Mrs. Colvin, even this 
modest effort has caused the brewers 
to endeavor to obtain’ restrictive 
legislation. 

She charged that brewers fostered 
a bill in the last legislature pro- 
hibiting any statement on outdoor 
signs that alcoholic beverages 
possess either beneficial or harmful 
powers. The bill was killed in com- 
mittee. 

Mrs. Colvin singled brewers out 
for special attack, asserting that 
they are trying to win back the 
“diversion dollar,” which during pro- 
hibition, went for books, candy, ice 
cream and other contributions to the 
happiness of the human race. 

She paid tribute to the Gannett 
Newspapers for their policy of refus- 
ing advertising of alcoholic bever- 
ages. 


Contest to Teach 
Value of Comics 


New Orleans Item is conducting a 
contest among school children to as- 
certain the relative popularity of its 
comic features. 

Children are asked to write a 50- 
word letter telling how they rank the 
Item comics. One dollar is awarded 
for the best paper from each school. 


Gautier Appointed 


Felix C. Gautier has been appointed 
general passenger agent in charge 
of the agency and sales promotion 
department of International Mercan- 
tile Marine Co., New York, succeed- 
ing W. Herbert Maybaum, transfer- 
red to Los Angeles. 


Coming Boom 
in Real Estate 
Begins 

atLos Angeles 


To Concentrate on Brightest 
Sectors of Nation’s Brightest 
Market, Advertisers are 
Utilizing New Purline Rates 


Recording one-sixth of all real estate transactions 
in the nation’s 21 leading counties during the first 
half of 1936, Los Angeles County leads the nation 
in real estate activity. 


In the first nine months, building permits in the 
city of Los Angeles alone totaled over 45 million 
dollars. Six thousand new homes will be built this 
year. 


PURLINE POINTS OUT THE ABLE-TO-BUY 


In the new Purline rates, advertisers here have, 
found a way to tell which newspaper will carry 
their messages to the greatest number of able-to- 
buy families. 


The new Purline rates for Los Angeles news- 
papers other than The Times range from $1.00 to 
$1.16. The Times Purline is now only 47c. Since 
the lowest Purline rate is possible only where read- 
ers have the highest average purchasing power, it is 
self-evident that The Times provides a far Jarger 
buying market—and provides it at HALF THE 
USUAL COST PER UNIT OF BUYING 
POWER. 


The new Purline rates are based upon new surveys of 
the purchasing power of Los Angeles families, 
checked for accuracy against other available private 
and government data, and official A. B. C. audit re- 
ports of circulation as of March, 1936. For further 
information, write The Times, Los Angeles. Or call 
in Williams, Lawrence and Cresmer, New York, Chi- 
cago, Detroit or San Francisco. As 


The Times is America’s first 
streamlined newspaper. 
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Pent-Up Enthusiasm 
of Public to Burst 
Loose at Christmas 


New York, Oct. 22.—A_ great 
Christmas shopping season was pre- 
dicted by Carl Whiteman, vice 
president and chairman of merchan- 
dising committee, General Foods 
Corporation, before the National 
Association of Sales Executives con- 
ference last week. Mr. Whiteman 
was one of many speakers of na- 
tional ranking who gave the sales 


executives a bird’s-eye view of cur- 
rent conditions and trends. 
“Business is confronted with the 
most enthusiastic Christmas season 
since 1928 or 1929, and it may even 
break those records,” said Mr. 
Whiteman, basing his judgment on 
evidence gathered from salesmen, 
distributors and financial observers. 
“The public is ‘rarin’ to go. It 


has the millions to spend and the 
desire for a world of necessities 
and luxuries. Industry has done a 
great job of selling and advertising.” 

He urged sales executives to make 
sure that distribution in each terri- 
tory is so planned that it can be 
handled with reasonable profit. He 
asserted that some manufacturers 
have too many outlets in some terri- 
tories and not enough in others. 

Secretary of Commerce Daniel C. 
Roper told the sales executives that 
the Bureau of Foreign and Domestic 
Commerce should change its name 
to Bureau of Trade and Industrial 
Economics and assume the duties 
indicated by the new title. 

F. Gladden Searle, vice-president 
and general sales manager, Conti- 


nental Can Company, said that loca- 
tion of plants close to markets to 
be served, is essential today. He 
said that his company has relocated 
many plants during the last few 
years in order to give the most effi- 
cient possible service to canners who 
are its largest customers. The com- 
pany now has 50 plants blanketing 
the entire country. 


Close to Markets 


A tribute to the retail salesman 
was paid by Harry Boyd Brown, 
national merchandising manager, 
Philco Radio & Television Corpora- 
tion, Philadelphia, who said that in 
spite of all of the inefficiency laid 
at the door of the retail clerk, he 
has made an excellent record, when 
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In Business Buying, three or more 
groups of men are important factors. 
One group may originate the purchase 
— they are important. The next may 
submit specifications—they are impor- 
tant and they are a separate selling 
problem. And your salesman can reach 
them both. But the third group —they 
are all-important. They are the Big 
Shots, the Works, the key executives 
who make the final decision on which 
every sale hangs. And they don’t see 
salesmen —they haven't the time. 


They do see Business Week 


They can be reached, more than 90,000 
of them, every week. They subscribe to 
and read Business Weck—they depend 
on it, they pass their copy on to asso- 
ciates and subordinates. From various 
studies, we know that the typical Busi- 
ness Week is routed around the office 
to an average of 3.7 executives. This 
makes a weekly audience, figured con- 
servatively, of at least 350,000 of these 
all-important men. Thus Business 
Week is the best-read of any business 
magazine, by the most important ex- 
ecutives in America’s best-rated busi- 
nesses. This fact is proved by no fewer 
than 14 polls taken by independent 


BUT HE DOES SEE 


institutions in the last three years. 


Interpreting—not merely 
Reporting 

Business Week is a news-weekly, in 
the sense that it covers all the news 
of mature significance to business. It 
is run like a newspaper, with news 
tickers, high speed printing, cabling, 
and last-minute telephoning. But 
Business W eek’s most important func- 
tion is not just the straight reporting 
of business news. It is, rather, a consid- 
ered job of analysis, relationship to 
other news—and interpretation. 


Business Week gathers its informa- 
tion entirely through its own staff of 
business news experts, who have the 
benefit of the many McGraw-Hill pub- 
lications and services. These form, in 
effect, a unique business press associ- 
ation, with experts in every field to 
check on every story. Thus Business 
Week gives an accurate picture of 
current conditions in @//industries and 
all sections —reviewed, checked-up, 
digested. It gives the important busi- 
ness man a ready answer to his con- 
stant if unspoken speculation, 
“What's next?” He depends on it. 
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ADVERTISING LEADERSHIP 


Growing recognition of Business Week’s 
ability to sell executives has made it an 
outstanding leader in advertising gains. 
‘39> * *« * 
1934 - - - - 610 pages 
1955 - - + + 732 pages 


1936 — Over 1,000 pages 


455 pages 


BUSINESS WEEK 


delivers more executive readers 
per advertising dollar than any 
other publication! 


Alert . . . Accurate 
Authoritative 
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his costs are compared with thoge 
of other types of salesmen. 

Philco has concentrated on the 
education of the retail salesman, h¢ 
said, and has been well repaid for its 
efforts. Philco trains salesmen, cop. 
ducts contests, sends them announce 
ments from the factory and keeps 
them informed about improvements 
in the line. 

“We consider retail salesmen a, 
Philco men and want them to know 
it,” said Mr. Brown. “That’s why 
we give them facts and figures 
usually buried in the archives.” 

Marshall Adams, advertising ang 
sales promotion manager, Americap 
Radiator Company, told the Sales 
Executives Club in a few well chosep 
words why the building boom has 
failed to materialize in the residep 
tial field. 

“Most people are interested ip 
homes in the $2,500-$3,000 category, 
but the average house being offered 
today is in the $5,000-$6,000 class, 
It’s about the same as if automobile 
manufacturers consistently refused 
to produce a car selling for less than 
$2,000.” 

Manufacturers have been reluctant 
to disturb existing relationships, but 
are reaching the point where they 
realize that radical changes have to 
be made if the building industry is 
to enjoy consistent volume, Mr 
Adams suggested. 


Bad Taste Criticised 


Insincere advertising is its own 
worst enemy, B. W. Keightley, adver 
tising manager of Canadian Indus 
tries, Ltd., told the conference. The 
advertising philosophy of the future 
will insist on sincerity, originality, 
simplicity and good taste, he as 
serted. 

The consumer is becoming adept 
in the art of unconscious rejection 
of advertising claims, he argued, 
asserting that “high priced space 
carrying low priced ideas will be 
less and less effective in the future.” 

Mr. Keightley said that advertising 
men have failed to keep pace with 
the designer’s search for simplicity, 
so that there is little relation, in 
many cases, between the advertising 
and the product itself. 

“There is a law of diminishing re 
turns in bad taste,” he said. “The 
process engenders first, resentment, 
and finally, indifference on the part 
of the consumer. Good taste is a 
priceless ingredient in advertising.” 


Beaver First on. 


TPA Fall Program 


H. C. Beaver, president, Worthing: 
ton Pump and Machinery Corpora- 
tion, spoke at the first fall meeting 
of Technical Publicity Association, 
New York, Oct. 19, at the Midston 
Club. 

The meeting also inaugurated 4 
surprise feature, which will be con 
tinued throughout the season. 


Drambuie to Maxon 


Maxon, Inc., Detroit, has been ap- 
pointed by Drambuie Liqueur Co. 
Ltd., Edinburgh, Scotland. Products 
of the company are distributed in 
the United States through McKesson 
and Robbins, New York. 


SMALL BUT 


®New Zealand is not a big market 
but it is a highly profitable one. 
New Zealanders earn high wages 
and live well; they can ‘use more 
American goods. Let the Agency 
that has branches in all the prin- 
cipal cities of New Zealand and 
Australia put your goods on this 
market. 


The GOLDBERG 


ADVERTISING AGENCY, LTD. 


Write the Associate House: 
MAXON INC., 570 Lexington Ave. 
New York City 
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GEORGE J. HATFIELD, Lieutenant- 
Gov ernor, State of California 

ANGELO J. ROSSI, Mayor's Office, 
San Francisco 

J.B. T. O'CONNOR, Comptroller of 
the Currency, Washington, 

W.G. SWANSON, San Francisco 
Convention and Tourist Bureau 

BILL THOMAS, Columbia Pictures 
Corporation of California, Ltd. 

ALFRED A. COHN, Collector of 
Customs, Los Angeles 

DAN THOMAS, Walter Wanger Pro- 
ductions, Inc., Los Angeles 

F. C. JORDAN, Department of State, 
Sacramento, California 

MORRIS A. PENTER, Asst. Pub- 
lisher, San Francisco Examiner 

AL WILKIE, Paramount Pictures Inc., 
New York City 


WE ALSO WISH 


TO EXTEND OUR 
THANKS FOR THE LETTERS OF 
CONGRATULATION RECEIVED FROM: 


DON STILL, General Motors Cor- 
poration, San Francisco 

JOE SILL, Botsford, Constantine & 
Gardner, San Francisco 

JOHN ANSON FORD, Board of 
Supervisors, County of Los Angeles 

E. W. BISCAILUZ, Sheriff, County of 
Los Angeles 

FRED WAGNER, The Call Bulletin, 
San Francisco 

DIRECTOR OF STUDIO PUB- 
LICITY, Metro-Goldwyn- Mayer 
Corporation, Culver City, California 

JOHN B. BROWNE, 
Ambassador Hotel, Los Angeles 

PAUL GULICK, Director of Publicity, 
Universal Pictures Corp., New York 

RUSSELL BIRDWELL, Selznick Inter- 
national Pictures, Culver City 

HARRY BRAND, Twentieth Century- 
Fox Film Corp., Beverly Hills 


R. H. COCHRANE, President, Universal Pictures Corp., New York 


AND MANY SCORES OF OTHERS 


pe 


Acknowledging Your Letters of Congratulation ..on the | 


Gentlemen. . 


‘Ki 
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Appointment of Our New Managing Editor. . 


RILLIANT—famous—universally liked though 

we knew Harry Hammond Beall to be, we had 
no idea that his appointment as Western Manager 
of Fawcett Women’s Group would evoke such a 
wave of congratulation and applause. Planned orig- 
inally as an announcement, this page becomes an 
acknowledgment. ; 

We feel deeply complimented by this spontaneous 
approval from men in every department of the motion 
picture industry ... in advertising ...in government 
...in broadcasting. We wish to take a modest bow 
for the praises, open and implied, to our good judg- 
ment and good fortune. 

Harry Hammond Beall comes to Fawcett Women’s 
Group with a colorful and highly successful record 


as one of Hollywood’s most famous publicists. He 
can list among his achievements the publicity which 
contributed so much to the rapid rise of Universal 
Pictures some years ago and the world-wide fame 
of Grauman’s Egyptian and Chinese Theatres: more 
recently Mr. Beall was with Walter Disney in pro- 
motional work, when Mickey was a comparatively 
unknown baby rodent fresh from the inkwell. 

One of the many compliments we acknowledge 
here is the thought, common to many of these letters, 
that in Fawcett Women’s Group Mr. Beall will find 
a still more brilliant future. We, too, believe that this 
happy combination of man and organization will 
lead to outstanding accomplishments in the pub- 
lishing field. 


FAWCETT WOMENS GROUP 


MOTION PICTURE ¢ MOVIE CLASSIC ® SCREEN BOOK ¢ SCREEN PLAY ¢ HOLLYWOOD 
TRUE CONFESSIONS © ROMANTIC STORIES © ROMANTIC MOVIE STORIES 


1501 Broadway, New York * 360 North Michigan Avenue, Chicago * Simpson-Reilly, 536 South Hill Street, Los Angeles 
Simpson-Reilly, 1014 Russ Bldg., San Francisco * Geo. M. Kohn, Walton Bldg., Atlanta, Ga. 
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EXPECT EARLY 
ACTION ON ABC 
RENEWAL RULE 


Board to Take Up Convention 
Issues in December 


Chicago, Oct. 22.—-The “exact” 
method of figuring percentage re- 
newals for business papers will prob- 
ably be adopted by the board of di- 
rectors of the Audit Bureau of Circu- 
lations at its next meeting in De- 
cember, it was indicated following 
the annual convention. 

Early decision on this issue is ex- 
pected in view of the fact that the 
board had temporarily suspended a 
new rule changing the renewal per- 
centage calculation method after a} 
series of protests. | 

At the convention, both the adver- | 
tisers’ and agency divisions went on | 
record as favoring continuance of the | 
breakdown of renewal percentages 
in the business paper group — the 
only one for which such analyses are 
required—while the business paper 
representatives agreed on the “ex- 
act’ method and placed it before the 
board. By this method, actual re- 
newals are matched against expira- 
tions for the period covered by the 
audit. 


Newspaper Breakdown Considered 


Another contentious issue which 
may draw early action by the board 
is the proposed extension of metro- 
politan newspaper circulation break- 
down to smaller towns outside the 
“city area” which have A. B. C. 
member newspapers. 

A last minute compromise pro- 
posal was placed before the board 
recommending that the breakdown 
be made in towns where the metro- 
politan newspaper claims 15 per cent 
as much circulation as the small- 
town daily. The membership ex- 
pressed the general opinion that the 
circulation breakdown should be ex- 
tended and the question simmered 
down to what the percentage of 
claimed circulation should be. 

The 15 per cent recommendation 
represented a compromise between 
25 per cent generally advocated by 
large newspaper representatives and 


5 per cent sought by the smaller 
newspapers. 
The board also has up for con- 


sideration admission of free circula- 
tion business papers and the _ pro- 
posed reduction of verification letter 
tolerance to 5 per cent, two pro- 
posals which brought considerable 
protest. Ten per cent minimum for 
verification letter errors was gener: 
ally advocated. 


“Crusaders” Protest 
Film Censorship 


The Crusaders of America, organ- 
ized to promote free speech, used a 
full page in 64 Pennsylvania news. 
papers to protest censorship of an 
educational series of films about 
taxes on food. 

The Philadelphia office of Erwin, 
Wasey & Co. placed the copy. 


Two for Zinn 
Zinn & Myers, Inc., New York, has 


been appointed by Living Magazine 


Gets Oxygen Account 


D’Evelyn & Wadsworth, Inc., San 
Francisco, has been appointed by 
Stuart Oxygen Co., manufacturer of 
oxygen, acetylene and medical gases, 
with plants at San Francisco, Oak- 
land, and Los Angeles. 


Cutler in New Post 


Marshall B. Cutler, formerly adver- 
tising and promotion manager of J. 
P. Smith Shoe Co., Chicago, has 
joined George F. McKiernan and Co., 
Chicago printers. 


Gets Wine Account 
Harvey Best Co., Philadelphia, has 
been appointed by Spatola Import 
Co., Pennsylvania distributor of 
Italian Swiss Colony wines. 


Farm Buying 
Power Called 
F irst Problem 


Chicago, Oct. 21.—Maintenance of 
farm buying power is the most im- 
portant business problem of the 
country, said Wheeler McMillen, edi- 
tor of The Country Home, in address- 
ing the Association of Commerce at 
the Palmer House today. 

Development of the farm as a pro- 
ducer of industrial materials as well 
as food products and textile mate- 
rials, offers the greatest possibilities 
of any, he said, pointing to the work 
of the Farm Chemurgic Council to 


show what can be done. In produc- 
ing yellow pine for paper, corn, pota- 
toes and other starchy products for 
industrial alcohol, soy beans, tung 
oil and other materials needed by 
industry, the farmer can utilize land 
and effort which have not been ade- 
quately employed thus far. 

Henry Ford is giving encourage- 
ment and aid to the chemurgic work 
for the farm, Mr. McMillen said. 


Funds are being supplied by the 
Chemical Foundation. 
Gets Eastside Beer 
Lockwood-Shackleford Advertising 


Agency, Los Angeles, has been ap- 
pointed by Los Angeles Brewing Co., 
brewer of Eastside Beer. M. W. 
Shackleford is account executive. 


Nu-Enamel Will 
Move to Cleveland 


Nu-Enamel Corporation, manufac. 
turer of paints and varnishes, has ac. 
quired the Chi-Namel Paint and 
Varnish Company plant in Cleveland, 
O., and will move its Chicago Offices 
there Nov. 1. 

The New York sales and advertis. 
ing offices will be in Cleveland after 
Jan. 1, C. L. Lloyd, president, an. 
nounced. , 


Offers Photo Course 


Brooklyn Institute of Arts and 
Sciences will offer a course in color 
photography for the 1936-37 season. 
Norris Cummins, former associate of 
Edward J. Steichen, photographer 
for Conde Nast publications, will be 
the instructor. 
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Art, New York, organization to sell 
works of American artists. Maga 
zines and local newspapers will be 
used. Winchell-Thomas Co., 


Boston, 


inne 
~ {rr 
he Literary Mgrwer awe © 


has appointed the agency for a maga- 


zine and newspaper campaign for 


“The Story of the Human Race” by 


Dr. Henry Thomas. 
Jones Resigns 
George P. Jones, 
Wife, New York. 
John Wylie Jones Co., LeRoy, N. Y. 


maker of Sunny-Sol household clean 
ing solution. 


Kimball Appointed 


Leader, Pontiac, I1l., has appointec 


Fred Kimball, Ine., as national repre 


sentative. 


Jr., has resigned 
as Eastern manager of The Farmer's 
He is president of 
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Standard Oil Man 
Wins an Automobile 
in Sinclair Contest 


Chicago, Oct. 21.—Proving that 
advertising contests are on the level, 
the Sinclair Refining Company 
awarded an automobile as first prize 
in one of its weekly Red Grange 
football contests to an employe of 
Stanolind Oil & Gas Company, Lake 
Charles, La. As a result it has since 
peen impossible to keep Lake 
Charles supplied with contest blanks. 

The lucky Standard Oil man was 
I. E. McGlasson, who showed skill 
not only in getting a Sinclair blank 


but in picking the most nearly per- 
fect scores two weeks ago. He 
therefore was advised by wire that 
he could select his prize from among 
the Ford, Plymouth and Chevrolet 
cars available im the contest. 

The radio contest is being con- 
ducted from special headquarters 
established in the Fisher building. 
Ryan, Leach & Goode, sales coun- 
selors, are handling the event. Fed- 
eral Advertising Agency has the Sin- 
clair account. 


Form Program Producers 


Frankel-Kay-Diamond, Inc., has 
been formed in Hollywood, Calif., 
as a program producing organization. 
Howard Esery is production mana- 
ger. 


Miss Hurst Asks 
_ Equal Pay for 
Equal Ability 


Peoria, Ml, Oct. 20.—Women in 
advertising who do a man’s work 
are entitled to a man’s pay. This 
plea for equal compensation for 
equal ability’ was voiced before the 
Peoria Advertising and Selling Club 
by Mercedes Hurst, former presi- 
dent; Women’s Advertising Club of 
Chicago, and a member of the adver- 
tising department of Commonwealth 
Edison Company. 

“Excellent copy on baby foods and 


cosmetics has been turned out by 
men,” said Miss Hurst, “and equally 
good material has been written 
about motor oils and machinery by 
women. This indicates that women’s 
place in the advertising field is not 
as limited as some would have us 
believe. When a woman does her 
work as well as it can be done by 
a man she should receive the same 
credit and pay.” 

Miss Hurst said that much current 
advertising directed to women is so 
intricate that by all rights it should 
be spotted on the puzzle page. 


Johnson Moves 
M. Martin Johnson, Chicago crea- 
tive designer has moved to 540 N. 
Michigan Ave. 


PAGE BY PAGE < 


RIGINAL and arresting, are the new Literary Digest covers. Made with timely 


news clippings and a camera—they typify the alert, fast moving editorial 


content of the magazine itself. 


From a large sketch a tracing is made and pasted on heavier paper. Then work- 


ing with manicure scissors and a razor blade, the artist designs the cover, cutting 


the figures in silhouette. Next, mounted in a protecting box, the silhouettes are 


shaped to form shadows — producing a three dimensional design. At the photog- 


rapher’s, the artist directs the shifting lights seeking exactly the effect desired. . . 


then the print to the engraver . . . and another distinctive Digest cover is born. 


And what more timely than a cover of news clippings for the magazine which 


covers the news? What more characteristic dress for the magazine which surveys 


thousands of newspapers and periodicals, selects, amplifies, and quotes its authority 


for facts and opinions. 


This is the magazine that brings newsprint to life. This is the magazine whose 


content invites your reading and whose low rate invites your advertising. 


Circulation Guaranteed . . .. . 
Circulation First 6 Months 1936 
Advertising Gain 50% in September and October 


600,000 
685,537 


PRICE SPREADS 
BOARD PART OF 
SOCIAL CREDIT 


Lethbridge, Alta., Oct. 22.—Under 
the operation of social credit in the 
province of Alberta, the Lieutenant 
Governor in Council will shortly 
appoint a Price Spreads’ Board, 
which may inquire into production, 
distribution or sale by wholesale or 
retail of any goods, wares or mer- 
chandise. 

After making such an inquiry, the 
Board may, by order, fix and sub- 
scribe maximum or minimum prices 
at which such goods shall be pur- 
chased or sold, its authority extend- 
ing also to the fixing of prices for 
services rendered. Any person who 
sells cr otherwise disposes of any 
goods or furnishes any services in 
contravention of an order of the 
Board is liable to a fine of not more 
than $1,000. 


Promoting Home Goods 


Meanwhile, the government, 
through its Department of Trade 
and Industry, has completed an 
extensive list of made-in-Alberta 
products, with the names of the 
manufacturers. This list has been 
forwarded to all newspapers in the 
province for publication, in the 
event that they wish to co-operate. 
The government will shortly issue 
this list in booklet form for distribu- 
tion to every household in the prov- 
ince, 

The credit shortly to be extended 
to all citizens who are willing to 
participate in the plan may be used 
for the purchase of made-in-Alberta 
goods only. Alberta citizens may 
exchange their Canadian currency 
for Alberta credit, thus increasing 
production of Alberta goods. 


GOP’s Phantom 
Broadcast Is 
Carried Free 


Chicago, Oct. 21.—With the presi- 
dential election little more than two 
weeks away, the Republican Na- 
tional Committee garnered half an 
hour free time over an attempt to 
broadcast a “debate” between Sen. 
Arthur H. Vandenberg, and Presi- 
dent Roosevelt, which the Columbia 
Broadcasting system cut off as a 
policy violation. 

The President’s voice was pre- 
sented in phonographic record of a 
speech he made in the 1932 cam- 
paign, Sen. Vandenberg attempting 
to paint a contrast between prom- 
ises and performance. Under orders 
to halt recordings or electrical tran- 
scriptions, Columbia engineers 
stopped the broadcast in 22 of the 
66 stations over which the program 
was scheduled. 


Protest by Blackett 


The upshot was a protest from 
John Hamilton, G. O. P. committee 
chairman; Hill Blackett, advertising 
chief of the party, and Sen. Vanden- 
berg, eharging “indirect control” of 
radio by the Democratic Party. 

The network, on the other hand, 
pointed to a rule forbidding record- 
ings or electrical transcriptions on 
its programs, but cancelled charges 
on the G. O. P. effort, making the 
advertising in so far as it went free. 

Sen. Vandenberg made another ap- 
pearance over the system last night 
but without “props.” This program 
was paid. 


Robotham Starts Agency 


Edward W. Robotham has resigned 
as assistant to the manager of the 
advertising copy department of Mc- 
Graw-Hill Publishing Co., New York, 
to establish his own agency in Hart- 
ford, Conn. Edward W. Robotham & 
Co. will have offices at 74 Union 
Place. 
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‘Coronet’ Bars 
Advertising 


Until 1937 


St. Louis, Mo., Oct. 22.—Advertis- 
ing will not be accepted for Coronet, 
the new monthly, until March or 
April, 1937, Hobart Weintraub, co- 
publisher of Esquire, told the St. 
Louis Advertising Club Tuesday. In 
the meanwhile, the publishers will 
observe the characteristics of read- 
ers, also not neglecting to note the 
number of purchasers. 

Mr. Weintraub’s subject was “The 
Rebirth of Quality.” He attributed 
the birth of the new paper to a con- 


stantly rising level of public taste, 
which has resulted in unprecedented 
receptivity to the quality appeal in 
every product in common use. 

Coronet coincides with this yearn- 
ing for the finer things of life, Mr. 
Weintraub said, asserting that the 
present social revolution emphasizes 
the truth of the statement that “man 
does not live by bread alone.” 


Martz to Buchen Agency 


Joseph A. Martz, who has been in 
charge of industrial advertising for 
Standard Oil Company of Indiana, 
Chicago, has joined the Buchen Com- 
pany, Chicago advertising agency, as 
account executive. He was formerly 
in charge of industrial advertising 
for the Alemite Company, and later 
editor of Industrial Marketing. 


Standard Oil 
Lists Mileage 
Test Winners 


Chicago, Oct. 22.—With 1,500-line 
copy in approximately 1,500 news- 
papers, Standard Oil Company of 
Indiana today announced the win- 
ners of its “World's Greatest Road 
Test.” 

The copy carried names and ad 
dresses of the 713 prize recipients 
ranging from an Indianapolis clerk, 
W. J. Finn, who won the $1,000 first 
award, to 500 merchandise award 
winners. 


Announcement was made that l,- 
200,000 motorists in 14 mid-western 
states participated in the contest 
which called for a 75-word statement 
in addition to recording mileage re- 
sults during the summer. 

Merchandising the campaign fur- 
ther, displays were arranged for 
dealers to post today, carrying the 
complete list of winners. 


Trott Heads Sales 


Dudley B. Trott has been appointed 
general sales manager of Great Lakes 
Publishing Co., publisher of Yachts- 
man; International Trails Publishing 


Co., publisher of Northern and 
Southern Trails, and Chicagoland 
Publishing Co., which will issue 


Chicagoland. Mr. Trott was formerly 
Chicago manager of Fleet Owner. 


THEY SHOP 


EVERY DAY... 


from 25 to 35 is the ‘Age of Accumulation” 


RADIO BUYERS 


F over 35 years o1o 


30% of radio purchases are made by 
men and women between the ages 
of 25 and 35. This same wide-awake 
age group constitutes 36.2% of Cos- 
mopolitan'’s readership. 


The 10 busiest years of a life- 
time—the bonanza years for 


the makers of the comforts and 


till we're old. 


those groups. 


Accumulation. 


luxuries every family wants 


SCANT ONE PER CENT of us, born rich 
or attaining early and large success, start 
buying in our teens or go on spending steadily 


But the 99 per cent of us merely want for 
things tll our mid-twenties, go on a ten-year 
buying splurge and then, at 35, begin to save 
for the long downgrade ahead. 

Between 25 and 35 we buy our homes, our 
refrigerators, our rugs, our furniture. We buy 
more cars, use more gasoline and tires, go more 
places, spend more of our incomes for goods. 

Cosmopolitan Magazine is edited for people 
in these alert early years. 

Cosmopolitan delivers to advertisers a con- 
centration of readers who are in the “Age of 
” Its circulation by age groups 
almost exactly parallels the buying habits of 


There are magazines that have a larger percent- 
age of younger readers, and others with older 
readers, but Cosmopolitan drives squarely into the 
biggest and most defnite market in America. 


MORE BUYERS ... AND MORE COSMOPOLITAN READERS... 


IN THE “AGE OF ACCUMULATION” 


as 


of Accumutlation."’ 


Figures from surveys by Market Research Corp. of America, a leading automobile finance com- 
pany, and Starch magazine studies. Detailed data on these and other purchases on request. 


VACUUM CLEANER BUYERS 


CrEryg rn 


“OVER 35 YEARS 0" 


36% of vacuum cleaner buyers and 
36.2% of Cosmopolitan's readers are 
concentrated between the ages of 25 
and 35—in the heavy-buying ‘‘Age 


- 


Accumulation.” 


where Cosmopolitan’s 


Copyright, 19036, Cosmopolitan Magazine 


Cosmopolitan 


iT PEAKS HIGHEST IN THE 2 “AGE OF ACCUMULATION”’ 


WASHING MACHINE BUYERS 


37% of washing machine sales are 
made to people in the ‘‘Age of 
Another instance 
readership 
parallels the market for buyers. 


FLOOR COVERING BUYERS 


F over as vears Oi” 


35.5% of floor coverings are bought 
in the ‘Age of Accumulation.'’ Note 
how Cosmopolitan's readers also 
concentrate in this—the heaviest 
buying market. 


How Cosmopolitan holds 
its audience in the 
“Age of Accumulation”’ 


IN NOVEMBER, 1,800,000 buyers 
and 4 million additional readers 
will read Cosmopolitan. 36.2° of 
all these will be between 25 and 35, 
For Cosmopolitan prints more 
best sellers and top-rank short 
Stories than any other popular 
magazine. 


TEAR-DROP CAR 
SPREADS STORY 
OF ARROWHEAD 


Los Angeles, Cal., Oct. 22.—a4 
novel means of advertising its prod. 
uct has been developed by California 
Consolidated Water Company, bot. 
tler of Arrowhead Spring drinking 
water. A tear-drop car with perfect 
streamlining, built at a cost of $8. 
600, has just been placed upon the 
streets of Los Angeles and will be 
exhibited throughout Southern Cali. 
fornia. 

Coincidental newspaper advertis. 
ing emphasizes utilitarian uses of 
the product, as well as its potable 
value. Among these are developing 
photographs, cleaning refrigerators 
and 20 other uses. 

The car has three wheels, the two 
front wheels driving it and the rear 
wheel steering it. It is brilliantly 
lighted in Neon with the name of the 
product in the fin on the roof and 
Neon arrowhead emblems on the 
sides. The car is finished in aqua- 
marine blue with chromium. It is 
powered by a _ special-built eight. 
cylinder motor which is placed in 
the rear and the driver’s seat is in 
the exact center forward end of the 
car. 

The car has proved a sensation on 
the Los Angeles City streets and on 
many occasions has blocked traffic. 
It is estimated that approximately 
200,000 people per day see it and its 
advertisement. A uniformed driver 
distributes literature featuring a 
special offer. 


Ahead of Crowd 


As a tie-in to the Arrowhead tear- 
drop car, a de luxe bulletin board 
on Wilshire Boulevard, showing a 
giant thermometer, carries copy with 
the illustration of the car and the 
caption, “Drink Arrowhead Spring 
Water—as far ahead in quality as 
the tear-drop car in design.” 

The literature featuring the car 
gives complete specifications and 
ties in a story of the product. The 
car has been constructed solely for 
exhibition purposes. It was designed 
by Everett Wellington Miller, for 
several years with Packard Motor 
Car Company, and the idea was cre 
ated by The McCarty Company, ad- 
vertising counsellors of Los Angeles. 
It was built in the shops of the Ad: 
vance Auto Body Works, Los An- 
geles. 

Several weeks prior to the appear: 
ance of the car, 80 inch newspaper 
copy appeared in Los Angeles and 
Southern California newspapers, fea- 
turing Arrowhead spring water. 


Goodall in England 


William N. Campbell, president of 
Goodall Worsted Co., Boston, and 
Everett Nutter, vice-president, have 
gone to England to make arrange 
ments to manufacture Palm Beach 
cloth there. 


Poloris in Dailies 
Poloris Co., Inc., New York, is 
using daily papers in New Jersey for 
Inthol, to relieve pain. Metropolitan 
Advertising Co., New York, is the 
agency and Louis C. Pedlar, account 
executive. 


They 90 together — 


LIKE ICECREAM and— 


BUILDING SUPPLY NEWS 


“The Building Material Dealers Own Paper” 


ee 


§ i ; Bs 
TICAL BUILDER 
“Devoted to the Practical Problems of Contractors 
— then SINGLE Purpose 
To sell Building Materials! 


— 


Industrial Publications, Inc., 59 East Van Buren St., Chicare 
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FORTUNE shows you the long lines of freighters coming down from 
the Masabi and, beyond them the great scoop-shovels pouring ore and more 
ore; ... FORTUNE shows you the army engineers churning the Mississippi, 
scrub women in the Empire State, the presses of great newspapers, the long 
night shift in the power plant, the President of the United States talking over 
his plans at breakfast; . . . FORTUNE takes you down into a gold mine to hear 
the cry of Fire” ringing down the drifts, the thud, thud, thud of the dynamite 
breaking the rock, the steady ceaseless roar of the crushers, the crackle of the 
moulten gold being poured; .. . FORTUNE takes you out to the open hearth 


in Pittsburg, back to the Cabaret floor on Broadway, down the long cotton 


rows in Texas, through shipyards where the greatest keels are being laid, out 
across the air lines in new, high-speed metal planes; . . . FORTUNE lets you 
listen to talk that is American in twenty different dialects, the homely, weird, 


shrewd jokes, the warnings, the command; . . . FORTUNE gives you the great 


pulse and feel of America. a! 


Such is the authoritative and exciting Editorial background which gives to ei a 
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Pontiac Circus 


Takes to Road 
with ’37 Plans 


Detroit, Mich., Oct. 22.--Showman- 
ship combining the one-night stand 
of the “Road Show” of thirty years 
ago with the equipment, stage set 
tings and properties of modern 
Hollywood, Radio City and Broad- 
way combined, will completely en- 
gage Pontiac Motor Company execu- 
tives who set out over the week end 
for different parts of the country to 
take the message of the 1937 Pontiac 
and next year’s merchandising pro- 
gram to 4,000 dealers in 30 meetings 
from coast to coast and border to 
border. 

A special baggage car accompanies 
each group, carrying stage settings, 
drops, curtains, scenery, stage prop- 
erties, motion picture equipment, 
public address apparatus and a score 
of slides and movie films. 

A motion picture operator and two 
property men are assigned to each 
route. They will handle the equip- 
ment with which the sales execu- 
tives will present the 1937 car and 
enact with stage sets and depict with 
film and slides every phase of the 
new sales, advertising, sales promo- 
tion, service, parts and accessories, 
and business management policy. 

In the group headed by H. J. 


| 


Bray, sales 
of Pontiac, 
MacManus, 


service manager; S. C. 
promotion manager, all 
and J. H. Ressler, of 
John & Adams, Inc., advertising 
agency. This group will hold one. 
day meetings in Jacksonville, Fla.; 
Charlotte, N. C.; Washington, D. C.; 
Boston, New York, Philadelphia, 
Buffalo and Pittsburgh. 


A second crew headed by C. P. 


Simpson, vice-president and genera] 
manager, includes F. A. Ber- 
end, advertising manager; J. H. Otis, 
parts and accessories manager, and 
Cc. C. Currie, assistant zone manager 
Cincinnati. Their meetings will be 
held in Pontiac, Cleveland, Cincin- 
nati, St. Louis, Kansas City, St. Paul, 
Milwaukee and Chicago. 

D. U. Bathrick, assistant general 
sales manager in charge of the East, 
will have with him Walter Martin, 
assistant service manager, Howard 
Worden of the Pontiac zone, all of 
Pontiac Motor Company, and W. A. 
P. John, vice-president of MacManus, 
John & Adams, Inc. Meetings will 
be in Atlanta, Memphis, New Or- 
leans, San Antonio, El Paso, Dallas 
and Oklahoma City. 

The fourth group which will cover 
the far west is made up of Verne L. 
Murray, assistant general sales man- 
ager in charge of the West; O. M. 
Dahl, assistant service manager; 
A. W. Johnson of the sales promo- 
tion department, and B. B. Kimball, 
assistant advertising manager. 
Omaha, Denver, Salt Lake City, Los 


sales 


Angeles, San Francisco, Portland, 


This poster lithographed on 
Vac-Cup-Bac by Gugler 
Lithographing Company, 
Milwaukee, Wisconsin. 
Arthur Kudner, Inc., New 
York, is the agency. 


i 


CONGOLEUM GIVES 


DEALERS LESSON IN FLOOR COVERINGS DISPLAY 


— 


New York showrooms giving eye-level view of product. 


"ze 


Oregon and Butte, Montana, are the 
cities scheduled for this party. 

All schedules will be completed by 
Nov. 2. 


“Star” Now Daily 


Daily Star, Shelby, N. C., formerly 
tri-weekly, will start as a daily Oct. 
26. Lee B. Weathers is publisher. 


$5,000 for City 

Roe Fulkerson, James F. Mack and 
G. C. Saunders have been appointed 
members of a committee of the 
Chamber of Commerce, Hollywood, 
Fla., to recommend ways of spending 
$5,000 to advertise the city. The 
amount has been authorized by the 
Chamber. 


From coast to coast, from Canada to the Gulf, Buick’s 
new 1937 poster meets every conceivable weather condi- 
tion. Yet, from the physical angle effectiveness is practically 
guaranteed throughout the posting period. 


Vac-Cup-Bac’s new and exclusive posting principle 
provides positive adhesion despite temperature changes, 
despite the inevitable expansion and contraction of poster 
panel steel. Both plant operator and advertiser benefit 
through the almost complete elimination of costly and un- 


sightly flagging. 


230 Park Avenue, New York, N. Y. 
Public Ledger Building, Philadelphia, Pa. 


“mare 


New Guarantee 
of Effectiveness 
The diamond-shaped 


adhesive-retaining 
vacuum cup insures 
greater sticking qual- 
ities and practically 
eliminates popping 
and “flagging’’. 


35 East Wacker Drive, Chicago, Il. 
$03 Market Street, San Francisco, Calif. 


Pushes Cigars with . 
Football Score Plan 


Phil D. Mayer & Son, Ltd., New 
Orleans, makers of El Cubo and La 
Ricuba cigars, have begun a footbal] 
contest over Station WSMB, New 
Orleans, giving $10 in cash each 
week to listeners who pick correct 
scores of any three major games 
that week. 


Appoints First Woman 


Passenger Supervisor 


Velma McPeek has been appointed 
supervisor of passenger service for 
Chicago, Burlington & Quincy Rail. 
road. 

This is said to be the first time in 
the history of American railroading 
that a woman has held this title. 


Peck for Doll Firm 


Ideal Novelty and Toy Company, 
New York, has appointed Peck Ad- 
vertising Agency, New York, for a 
campaign on Shirley Temple dolls, 
beginning Nov. 29 in newspapers. B 
Balfour Haas is account executive. 


DEAD; IN 


CLOSING-DATES ? 


ES? 


Fn 
NATION-WIDE 
AIR EXPRESS 
2500 Miles Overnight! 


You can reach your distant ac- 
counts by Air Express in 
day, nearer-bys merely in a 
matter of hours. 


* Direct day and night serv- 
ice to 215 key cities in the 
United States and Canada, 
and to 32 Latin-American 
countries. 


* Special low rates on adver- 
tising matter. 


* Quick pick-up and delivery, 
door-to-door, without extra 
charge. 


* One waybill. One organiza- 
tion. One responsibility. 


Phone any Railway Express 
office for service and informa- 
tion. 


AIR EXPRESS 


DIVISION 


RAILWAY EXPRESS AGENCY 
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Wins: 


An Inspired Editor Lifts People Out of Their Worries 
and his Genius Creates These New-Type Magazines 


ROUBLE is one of the world’s most 
plentiful commodities. Everybody has 
more than he wants— yet somehow our 
own are lightened when we know of 

other people’s troubles . . . and how others have 
been able to conquer them. 

A platitude ... yes, but this simple truth is 
one of the principles of an editorial technique so 
different from any other that it amounts almost 
to psychological discovery. 

Bernarr Macfadden years ago realized that so- 
lution of trouble is one of humanity’s primary 
desires—and that has always been one of his ed- 
itorial principles. Today he heads a group of 
successful magazines. Probably one-fourth of 
the families of the United States is reached by 
them. These magazines deal with real people 
and life as these real people live it their troubles, 
their hopes, their health, their loves. 


LIBERTY - TRUE STORY 


MACFADDEN WOMEN'S GROUP 


That is the Macfadden editorial technique. It 
is the application to editing of principles which 
Macfadden learned through his own early strug- 
gles for health, happiness, and advancement— 
through his personal contacts with millions- 
through his many philanthropies. 

Macfadden knows people and he knows life. 
That is the simple secret of his success. His ed- 
itorial technique isn’t always pretty — because 
life isn’t always pretty. His heroines aren’t always 
snow white Poilyannas. His heroes aren't all 
Fauntleroys grown up. He deals in stark realities 
because he knows that the real people for whom 
his magazines are meant, think real thoughts, hope 
real hopes and live real lives. 

The Macfadden editorial technique is mirrored 
perfectly in True Story Magazine, now at the 
highest point in its history. Literally, True Story 
brings hope to troubled millions—lifts people 


PHYSICAL CULTURE - PHOTOPLAY - THE DETECTIVE GROUP 


a jl EVdohnson ta 


above their own worries through the truthful 
telling of real problems and real experiences. 
His technique enlivens the pages of dramatic eee 
Liberty, which 2,500,000 forward-looking peo- 
ple purchase every week. It vitalizes every one 
of the several magazines which comprise Mac- 
fadden’s Women’s Group. es 

Macfadden’s editorial technique produces mag- ) ‘ 
azines unlike any others in the world. Not one wet 
is an imitator. Not one appeals to an advertiser 
or a reader as just another magazine. Each has 
its own exclusive vitalities. That is why these 
magazines appeal so intensely to their millions 
of active, foward-looking readers. 

And it is perfectly natural that these millions 
of interested readers are so responsive to adver- 
tising in Macfadden Magazines. 


ue or 


This series of advertisements is spon- 
sored by Physical Culture, the first oy 
the family of Macfadden Magazines 
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HOME EQUIPMENT 
SHOW ON WHEELS 
TO BE LAUNCHED 


Manufacturers’ Council Will 
Draft Plans 


Chicago, Oct. 23.—A mobile hous- 
ing display featuring exhibits of 
many of the nation’s leading housing 
equipment manufacturers is being 
planned. The project, it was dis- 
closed by Russell G. Creviston, sales 
promotion and advertising director 
of the Crane Co., Chicago, and chair- 
man of the Manufacturers’ Housing 
Promotion Council, will come _ in- 
directly under the council’s wing. 


A special train is being equipped 
by the Pennsylvania Railroad to 
house the display and the council 
will outline plans for display to gain 
the most effective presentation. The 
unit will be privately sponsored, 


however, with participating manu- 


facturers taking exhibit space indi- 
vidually. 

Meantime, plans are being laid for 
the Nov. 18 meeting of the council 
at which co-operative activities of 
the new organization will be pre- 
sented. 

The council oontemplates, Mr. 
Creviston said, supplying factual 
information on which to base indi 
vidual housing exhibits at the 1939 
fairs in New York and San Fran- 
cisco, thereby avoiding duplication 
of efforts and assuring more effec- 
tive displays. 


Prizes for Architects 
The council also contemplates co- 


operation with architects in the} 


movement for better housing by 
establishing an annual award for 
the best designs and promoting 
supervision of housing construction. 
Research laboratories in conjunc- 
tion with established education agen- 
cies are part of the council’s pro- 
gram, with a view toward better de- 
sign. Mr. Creviston said one of the 
fields to be attacked by the council 
will be the multiple house problem. 
The council's housing shows, Mr. 
Creviston said, are aimed at co-or- 
dination of sales efforts, with suffi 
cient time for a build-up, and capital 
ization of sales leads developed. 
“We believe, in connection with 


home expositions, that it is possible 
to follow a joint plan and yet retain 
individuality,” said Mr. Creviston. 
“We feel it is possible to present 
better shows at less expense to the 
individual exhibitor than under the 
current, unco-ordinated practice.” 

“While the train exhibit will not 
be an official project of the council, 
automotive displays to reach the 
small town and rural fields, as well 
as boat displays for port cities, may 
be undertaken.” 


Wodack in England 


Wodack portable electric tools will 
be manufactured in England, Wodack 
Electric Corporation, Chicago, has 
announced. The tools will be made 
by Climax Rock Drill & Engineering 
Works, Ltd., London, from designs 
used in the Wodack plant. 


Farr Joins Gillette 


Effective Nov. 1, Rogers Farr will 
become sales promotion manager of 
Gillette Safety Razor Co., Boston. At 
present, he is merchandising mana- 
ger of Pro-phy-lac-tic Brush Co., 
Florence, Mass. 


Gets Trailer Account 

Silver & Douce, Inc., Birmingham, 
Ala., has been appointed by Utility 
Trailer Works, Inc., Montgomery, 
Ala., for its commercial trucks and 


trailers. Direct mail will be used. 


UNAFRAID 
UNADORNED 
UNQUALIFIED 


It is only the strong that dare test their strength. 


It is only 


those whom the truth cannot harm that invite and publish the 
truth***The sole purpose of the Controlled Circulation Audit was to 
make known the true facts —‘‘unafraid, unadorned, unqualified’’— 
about controlled circulations, to make them known by means of a 
periodic ‘and responsible audit***C.C.A. is an independent organiza- 


tion to audit controlled circulations and to do nothing else. 


The 


purpose of this advertisement is to tell you that controlled circula- 


tion need no longer be purchased on either hope or promise. 


Pub- 


lishers of the media listed below can show you C.C.A. audit reports 


for their circulations. 


C.C.A. insignia on their mastheads, rate 
cards and above their listings in Standard Rate & Data should be 
your guide to known value. 


This Advertisement is Sponsored and Paid for by the following C. C. A. Publications 


AGRICULTURAL 
LEADERS DIGEST 
AIR CONDITIONING 
Combined with OLL HEAT 
BETTER ROADS 
COMPRESSED AIR 
MAGAZINE 
DRAPERY PROFITS 
DRUG TOPICS 
EARTH MOVER 
ELECTRICAL DEALER 
ELECTRIC LIGHT & 
POWER 


EXCAVATING ENGINEER 

FLEET OWNER 

GOLFDOM 

GRAPHIC ARTS 
MONTHLY 

HOSPITAL TOPICS & 
BUYER 


ELECTRICAL MANUFACTURING 


INDUSTRIAL 
EQUIPMENT NEWS 
INDUSTRIAL POWER 
INDUSTRY & WELDING 
JOBBER TOPICS 
LIQUOR STORE & 
DISPENSER 
LUBRICATION & 
MAINTENANCE 
MACHINE DESIGN 
MACRAE’S BLUE BOOK 
MEAT 
MEDICAL ECONOMICS 
METAL CLEANING & 
FINISHING 
MILL & FACTORY 
MODERN MACHINE 
SHOP 
MODERN PLASTICS 


NATIONAL JEWELER 
ORAL HYGIENE 
POULTRY SUPPLY 
DEALER 
POWER WAGON 
PRINTING INDUSTRY 
PROGRESSIVE GROCER 
RAND McNALLY 
BANKERS MONTHLY 
RUG PROFITS 
SHOE STYLE DIGEST 
SODA FOUNTAIN 
SUPER SERVICE 
STATION 
SYNDICATE STORE 
MERCHANDISER 
TIRES 
WOOD PRODUCTS 


McCarthy, Syracuse. 


— es, 


MECHANICAL SHOEMAKER IN WINDOWS 


One of 25 three-dimensional displays now making the round of dealers of Dunn & 

The figure of the master craftsman actually demonstrates 

the factory hand-flexing of the shoes through a mechanical device. Ira E. Swart, 
Syracuse, created the display. 


Robotyper in Boston 


A factory branch for Robotyper, 
automatic device for rapid produc- 
tion of individually typed letters, has 
been opened at 120 Boylston St., Bos- 
ton, by Automatic Business Ma- 
chines, Inc., Pittsburgh. R. E. Stro- 
bel, formerly district manager of 
Curtis Publishing Co., is manager. 


Spectacular for Peanuts 


Planters Nut & Chocolate Com- 
pany is constructing an electric spec- 
tacular sign at Times Square and 
47th Street, New York. It will be 
ready early in November. General 
Outdoor Advertising Company is the 
builder. 


Baldwin-Southwark 


Issues House Organ 


Baldwin-Southwark Corporation, 
Philadelphia, subsidiary of Baldwin 
Locomotive Works, will issue the 
first number of a quarterly house or- 
gan in November. 

Graham Rohrer, advertising man. 
ager, is editor. 


Taylor with Kingham 


R. B. Taylor, former advertising 
manager of Louisville Herald-Post, 
has been named advertising manager 
of Kingham Trailer Co., Louisville, 
Ky. He will also edit the house or- 
gan “Kingham Trailer Tales.” 


“ORIGINALITY, IDEAS 
AND SALESMANSHIP” 


A cereal company’s agency writes to KDKA: 
“We have had this offer on about twenty sta- 
tions and I think that your scripts show more 
originality, ideas and salesmanship than those 
we have received from any other station.” Pro- 
grams plus audience preference for KDKA 
have resulted in great sales for this client. 


KDKA 


Completely programmed by NBC 


50,000 WATTS 


NBC Blue Network 


PITTSBURGH 
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12s OF CUT 


LONG DISTANCE CALLS 


and ann ouncements by 


mail to members of the 


ALN. A. and the A. AL AL A. 


The CINCINNATI ENQUIRER net paid averages for the six months ending 
September 30, 1936 were the highest, for any equal period, in the long, bril- 
liant history of this newspaper « Daily—*109,453 « Sunday—*188,535 « The 
former figure represents a gain of 16,267 over the corresponding period of 
last year: the latter a gain of 10,857 e More than 90,000 copies of the Daily 
Enquirer circulation, and more than 163,000 copies of the Sunday Enquirer 
circulation are distributed in Cincinnati and its retail trading area e Month 
after month, for more than a year, both the Daily Enquirer and the Sunday 
Enquirer circulations have exceeded those of corresponding months of the 
previous year e This remarkable growth has been achieved without Prize 
Contests — Gifts or Premiums « It is the result of the consistent production 
of a newspaper which appeals to intelligent, substantial people; to the fam- 
ilies who constitute the most lucrative part of the Cincinnati market e 


*A.B.C. Statement 


E CINCINNATI ENQUIRER 
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Curran in New Post 


H. C. Curran, formerly national ad- 
vertising manager of Tri-City Star, 
Davenport, Ia., has been appointed 
national advertising manager of 
Davenport Democrat and Times. He 
was previously with the Chicago 
Tribune and Chicago Journal of Com- 
merce. 


Lowell with Democrats 


Mortimer Lowell, executive officer 
of White-Lowell Co., New York 
agency, has been appointed national 
chairman of the advertising and pee 
licity division of the alcoholic bev 
erage division of the National Demo- 
cratic Campaign. His headquarters 
are at the Biltmore Hotel, New York. 


Two Join L-F-K 


Clay Herrick, Jr., formerly adver- 
tising manager of Ohio Chemical Co., 
Cleveland, has joined the copy de- 
partment of Lang, Fisher & Kirk, 
Inc., Cleveland. Martin J. Cohn, for- 
merly account executive of Bayless- 
Kerr Co., has been appointed director 
of service. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


All types including New 10 ounce, 110-v., 
beck geared motor unit thet plugs into light ¢ circuit. 
No batteries. No radio int . Ne 

Cool running. Provision for any mounting—any position. 


Sten 5S, 6. 1S oF 


MANUFACTURING CO 


185) S. S2nd AVE. CICERO, HLL 


Nazis Enlar ge 
~ Fighting Units 2 


MICHIGANS 
OTHER 
DETROIT 


—a 


CHURCH BACKING 
IN CO-OPERATIVE 


| (Continued from Page 11) 


mankind. 
services separate 
| ure.” 

Describing the 
duced wages and production during 
the depression, 
| maintained that 
abolish poverty when 
were available to accomplish 
“because the people became so poor 


must result in fail- 


resources 


our industries and business 
became impoverished.” 


Extend “Sunday Job” 


“It wasn’t that business was op- 
posed to abolition of poverty,” he 
continued. “It was simply that the 
abolition of poverty seemed to be a 
humanitarian, not a business goal. 
It was a Sunday job; or, at least, 
to be undertaken after business 
hours. 
people concentrated on getting what 
they could. On Sunday, or 
business hours, one might give 
thought to giving what he could.” 

This formula of 
“Sunday” humanitarian 
to the business days 
Mr. Filene asserted, 


philosophy 
of the week, 
is embodied in 


tains a practical solution to the dis- 
tributive problem. 

“T am _ perfectly 
term ‘understanding’ 
tic co-operation’ 
the business world.” he added. 
ness men use it commonly 
but they do not use it 
are talking shop. 
trouble. 

“It is our efforts to run business 


aware that the 
and ‘sympathe- 


“Busi- 
enough, 
when they 
That’s the whole 


Highlights of the Political ¢ ampengn 


on the apyerite chanted which got 


MOVEMENT ASKED 


Every effort to keep these | 


sequence of re- 


the Boston merchant 
business failed to | 


this, | 


they could not buy the products of | 
itself 


In business, it was supposed, , 


after | 


applying the| 


the co-operative movement and con- | 


° a ‘ 
is a strange one in 


CALVERT STARTS ANIMAL SHOW 


- Dont be “hare-brained” tonight | 


Don't get ahead of yourself tonight . . . and you won't have a heed 
on yoursell tomorrow. Make this your fast rule... sip slowly ... and 
call for CALVERT. Why CALVERT? Because it's beter whiskey 
. . the best of the bemer blends. Enjoyed in gentlemanly modesa- 
tion, it lets you greet the morning with a smile. Be wiser (without* 
being sadder) Listen w experience—call for CALVERT! 


| “Reserve” 

F —-s | 

rd ~ 
~ a4 » tomemas, «=v. exeowrwe a ve 


The animal. kingdom is contributing its choicest specimens to this 
| new newspaper a tal 


|} us, as well as the rest of the coun- | 
| try, into such a mess; and now, un- 
| prepared as we may be to under- 
| take it, we've got to give first con- 


security, he asserted, has already 
been developed. The business and 
spiritual need is obvious. 

“Only the technique,” he said, “re- 


sideration to the common good in all mains to be discovered, and mil- 
| our business dealings if we are ever lions who have joined or are now 
| again to achieve any lasting busi- joining the co-operative movement 
| ness success.” are already discovering this tech- 
| i . 
Urges Church Leadership — : 
“The co-operative movement be- 


Adding a plea for churches to take 
a hand in the movement, he said. 


longs to all faiths and creeds. It is 
a protest against injustice and spe- 


“The American masses are waiting. cial privilege, and a protest against 
They need your leadership. They everything which keeps a man work- 
want to know how they can live to-| jng against and thinking against his 


gether in unity and security.” fellow man.” 


The machinery for such unity and “The co-operative movement, hav- 


ing nothing to do with religion, js 
essentially religious. It cannot help 
being; for both its theory and daily 
practice are definitely designed to 
achieve a more abundant life fo, 
each by the process of achieving 
a more abundant life for all. 

“What are our religious instity. 
tions going to do? Are they going 
to preach a rugged individual salva. 
tion, refusing to meddle in social ang 
economic problems, or are they go. 
ing to take the lead in the organiza. 
tion of a more abundant life fo, 
all?” 


Swank’s Big Schedule 


The Baer & Wilde Co., Attleboro. 
Mass., manufacturer of Swank jew 
elry accessories for men, has sched. 
uled a fall campaign of pages ip 
color in Collier’s, Esquire, Fortune. 
The Saturday Evening Post and 
Vogue. College publications, news. 
papers and trade publications wil] 
also be used. 


Heads Spring Company 
Robert C. Enos has been elected 
president of Standard Steel Spring 
Co., manufacturer of springs and 
bumpers, with plants at Coraopolis, 
Pa., Racine, Wis., and Gary, Ind. Be. 
fore joining the company Aug. 12, 
Mr. Enos was with General Tire and 
Rubber Co., Akron. 


Shields to Printer 


"P. D. Shields will resign from 
Bigelow-Sanford Carpet Co., New 
York, effective Oct. 30, to become 
vice-president in charge of sales of 
Thompson Printing Co., Dayton 
Ohio. He has been manager of Bige- 
low’s Fiburcraft division. 


Presbrey for Coco Cod 


Coco Cod Corporation, Evanston, 
Ill., chocolate flavored cod liver oil, 
has appointed Frank Presbrey Com- 
pany, Chicago. Newspapers and spot 
radio will be used. 


Savell with “Today” 


Morton Savell, until recently man. 
aging editor of Literary Digest, New 
York, has joined the editorial staff of 


Today, New York. 


Bribe Repo 


Michigan market are “one-paper” 


\KE BOOTH PAPERS 


In These Eight Michigan “One-Paper”’ Cities 


With the exception of Grand Rapids, the eight Michigan key cities in the Booth Newspapers 


cities. 


Booth 


The Booth papers in Flint, Saginaw, Kalamazoo, Bay City, 
Jackson, Ann Arbor and Muskegon serve their territories adequately without a second paper. 
Grand Rapids Press outsells its morning competitor 21/, to 1. 
BUYING INTEREST of 288,359 able-to-buy Michigan families who are prospering from Michigan's 
remarkable business recovery. Only Booth Newspapers put your message over to this responsive 
market COMPLETELY, WITHOUT DUPLICATION, AND AT MINIMUM COST. 


The 
Newspapers catch and hold the 


What further facts would you like to have concerning this active market? Write our nearest rep- 


resentative for complete information. 


In Flint ... It’s The Journal 


Few newspapers dominate their retail trading areas as completely as the Flint Journal. 
rolls are maintained at their high levels by the Buick, Chevrolet, A. C. Spark Plug, and Fisher Body 
plants. 


More than 70% of Flint’s residents own their own homes. 


Flint pay- 


A. B. C. - 52,987 


John E. Lutz, 180 N. Michigan Ave............. 


I. A. Klein, 50 E. 42nd Street............................ 


_...Chicago, Ill. 
New York, N. Y. 


THE GRAND § RAPIDS PRESS. + THE FLINT JOURNAL « THE SAGINAW DAILY NEWS « THE KALAMAZOO GAZETTE : 


JACKSON CITIZEN PATRIOT + THE BAY CITY TIMES » THE MUSKEGON CHRONICLE : + THE ANN ARBOR DAILY NEWS 
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OLD PALS GREET NEW WESTERN MA NAGER OF FAWCETT PUBLICATIONS , a oe a a 


ated into pictures by HHB; Harry 
‘Hammond Beall; Pete Smith, creator 
and commentator Pete Smith shorts, 
| Metro-Goldwyn Mayer; Sid Grauman, 
world famous showman; Allen Boone, 
noted Hollywood author; and Joe 
McCloskey, celebrated actors’ agent. 


Sales Personnel Shifts 
Made by American Can 


American Can Company, New York, 
has appointed D. W. Figgis vice- 
president in charge of sales, general 
line, and G. H. Kellogg, vice-presi- 
dent in charge of sales, packers cans. 

H. G. Edwards, formerly manager 


alg Ek Se: 


le 


eboro, of general line sales, has been named 
jew. assistant to Dr. H. A. Baker, presi- 
sched. dent, and C. H. Black has succeeded 
es in him. R. W. Phelps has become as- 
tune, sistant to Mr. Figgis, and E. L. Sulli- 
and van assistant to Mr. Black. 
news. ——_______ 
wi 
we Pagano Expands 
Pagano, Inc., New York, advertis- 
In | ing art and photographer, has taken 
y |quarters at 444 Madison Avenue, to 
— When Harry Hammond Beall was appointed Western manager for Fawcett Publications, his former comrades in slavery in moviedom ten- be gy present facilities at 360 
oan dered him a big dinner at the Hollywood Athletic Club. aCe 
~ ——— i . _ Wetter Appoints Tyson 


; Eddie Selzer, publicity director, War-| Jones, Warner Brothers-First Na-| merce. a - af : 
g. 12, Beall Casts Lot ner Bros.-First National; Perry Lie- | tional; Bob Hussey, Columbia Pic- Front row, Bill Thomas, publicity | Wetter ns aaaenes © ‘eT noe 
seats . | ny ber, exploitation director, Radio Pic-|tures Corporation; Tom _ Baily, idirector, Columbia Pictures Corpora-|@ qo” New York. Printing oie 
with z awcett; tures-RKO Studios; Barrett Kiesling,| Metro-Goldwyn-Mayer; Maurice Geb-|tion; Mark Larkin, personal repre-| publications and direct mail will be 
Metro-Goldwyn-Mayer; Carlisle|»er, Hollywood Chamber of Com-|sentative, Mary Pickford; Malcolm | ysed. 


from Gets a Dinner |-——\— : — — —_—— eee a. 


New 
come 
les of Los Angeles, Cal., Oct. 22.—Harry | 
Lyton Hammond Beall, newly appointed | 
Bige- western manager Fawcett Publica- | 
tions, Inc., was tendered a dinner at | 
Hollywood Athletic Club at which 
»d publicity chiefs of all the major stu- 
aston. dios participated in paying tribute to | 
r oil, the new Fawcett executive. As pub- | 
Com- licist, editor, writer and studio ex- 
| spot ecutive, Mr. Beall grew up with Hol- 
> lywood, after previous years of servi- 
" ' tude on L. A. papers. | 
E The photograph shows the extent | 
man- — of the Beall popularity: Back row, | 
|New F ken Whitmore, Paramount; Link | 
aff of Quarberg, Pickford-Lasky; Tom Pet- 
tey, Association of Motion Picture 
Producers; John Le Roy Johnston, 
Metro-Goldwyn-Mayer; Milt Howe, 
20th Century Fox; Guy Price, syndi- 
cate writer; Jerry Dale, Samuel 
Goldwyn Productions; Larry Barbier, 
still photo chief, Metro-Goldwyn- 
Mayer; 

Ray H. Leek, founder and presi- 
dent of Wampas; John Schwarzkopf, 
studio contact officer, Fawcett Publi- 
cations, Ine.; Gordon Fawcett; Gor- 
don Simpson, Simpson-Reilly Co., ad- 
vertising representatives, Fawcett 

pers’ Publications, Inc.; Ted Magee, edi- 
City, tor, Hollywood Magazine. 
The Whe’s Who in Hollywood 
1 the Middle row, Fred Stanley, editor, 
; Hollywood Reporter; Vernon Parten, 
jan s Paramount; Joe Shea, Grand Na- 
nsive tional; Andy Hervey, Metro-Goldwyn- 
Mayer; Kenneth Clark, Association 
of Motion Picture Producers; Dan 
rep- Thomas, Walter Wanger Produc- 


tions; Howard Strickling, publicity 
director, Metro - Goldwyn - Mayer; 
Harry Brand, publicity director, 20th 
Century Fox; Oliver Garver, director 
of trailers, Metro-Goldwyn-Mayer; 
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NINE out of ten prospects who want to know where 
to buy well known brands turn to the ‘yellow pages’. 

This famous yellow streak makes dealers easy to 
find... reduces substitution ... helps to complete sales 
that advertising starts. 

Leading advertisers have proved this. Footsaver, 
Goodyear, Kelvinator, Pontiac, RCA-Victor, Reming- 
ton-Rand are among those which successfully used 
“Where to Buy It” service in selected telephone books 
—then increased their coverage matching distribution. 

Dealers in varied fields have proved the same sales- 

effectiveness. One writes to us in a letter typical of 
nctpmt tee eerste ear aaa many, “A few days ago I sold an Automobile Policy 
| Gra ag bmscay wag — to a total stranger as a direct result of this advertise- 
a om ment, and collected cash.” 

Let us show you how this dealer identification ser- 
ree a al al vice can benefit your business. Trade Mark Service 
ee Division, American Telephone & Telegraph Company, 

195 Broadway, New York (EXchange 3-9800) or 311 
=... Sa West Washington Street, Chicago (OFFicial 9300). 


Constructive 
— Informative 

—Profusely Illus- 
trated. Your request will bring 
only the book—no salesman. 


Name __- 
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THE POSTMAN unows 


That More Than Half the Homes 
(60% of the Population) 
in the 


MONTREAL Postal District 


are FRENCH 


ERE in Montreal, if you could walk with 

a postman on his rounds, he could tell 
you which houses were occupied by French 
speaking people—something you could never 
decide from the name of the street or the 
appearance of the houses. 


For instance, take Postal Walk No. 1, Outre- 
mont Bureau—Chemin Cote St. Catherine— 
a handsome, winding street where live people 
who are prospects for almost any merchan- 
dise you care to name. Short of knocking at 
every door and questioning the householders, 
there is no way to distinguish between the 


occupants of the houses. But the Postman 
knows! 


He can tell you that Montreal has no French 
District—(no English District either)—in 
every city street—French and English homes 
stand side by side—the only difference is the 
language of the lips and eyes of the people 
inside the doors. Some say “good morning!” 
—others “bonjour, Monsieur!” 
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French homes and the others are 
side by side in every district. 


The Postal Department—tabulates, records and lists households as 
French or English (in which all non-French are included). These 
Post Office language records are available to any manufacturer or 


merchandiser. 


Compare the percentages in the various districts 


Here are some of the official figures: 


——— All 
F — ais holds Others 
holds Others INDUSTRIAL CITIES 
Head Office ...... 2026 2358 — Financial District Sherbrooke . 3973 1974 
We pavbecewsns 15466  1392— North & South of St. Catherine, ° =» ea iain, 
‘ a aah Rat of Gheees =e Trois Rivieres...., .6003 388 
Fo ocbasewsce — “Over the Tracks” TRI N 
. Mere 5344 7541 — North Central Section INDUSTRIAL TOWNS 
MF” oes eseeee 2826 ©2918 — Industrial Section ee eee coven 211 
ae trees eens = pred -= & . # St. Senin Granby ...........A018 378 
Pe er a — West Side residential oni 
“NOR penieick 18086  3114—North Fast residential Shawinigan Falls ...2474 262 
7 eh eee be = ~e gag & residential RURAL POSTAL DIVISIONS 
i Tr — Cartierville — St. L t 7 
SF wsapeieanss 3623 2041 — Factory district Chambly—Rouville 3007 581 
od eabiahis ae Bei Bn — “East of the Main” Chambly—Rural 
HOCHELAGA ... 15382  3900f Industrial & Residential I — 3 Aiea 1190 30 
LACHINE ....... 2442 2172 — Payroll Division sree atta 
N.D. de GRACE.. 1331 13398 — West end residential Montagnes ....... 2414 102 
OUTREMONT ... 2628  7151— Central residential Laval—Rural Routes 1846 52 
Or, WEIRD access 6721 2468 — Industrial 
ST. LAMBERT eee 1471 1929 — and ny llligaaeaaaaaa Obviously, NO Overflow Adver- 
south of River +s . 
VERDUN ........ 4517 10480 — Payroll, Residential tising from the United States or 
anywhere else reaches the 
122307 99300 1,454,380 FRENCH. 


MONTREAL Market District 


Population 1,996,255— 72.8% FRENCH 


This postal delivery analysis agrees with Govern- 
ment Population Census figures, which show that jn 
Greater Montreal 60.8% speak, read, think and buy 
in FRENCH. 

In the nearby Industrial cities and towns the pro- 
portion of FRENCH is considerably higher—rising 
as high as 90.5% FRENCH. 

Dealers, too, are mostly FRENCH. Advertising that 
reaches consumers is effective advertising to dealers. 
You cannot expect the dealers’ full support unless 


you appeal to ALL his customers. 


One language 
only is but half a campaign. 


This FRENCH market responds excellently to sales 
and advertising plans fitted to its needs. The facts 
presented in these announcements are compiled from 
Government and other authentic sources by the 
Montreal La Presse as part of its service to manu- 
facturers and others who wish to develop to the 
utmost the trade possibilities of this important sec- 
tion of Canada’s population. 


For full information on marketing 
conditions write the Business Man- 
ager, LA PRESSE _ (Canada’s 
French National Newspaper), Mon- 
treal, or 


William J. Morton Co., Chicago Of- 
fice: 410 N. Michigan Ave., New 
York Office: 200 Fifth Ave. 


S. L. Rees, 213 Metropolitan Bldg., “Ne 
Toronto, Ont. 


The Clougher Corporation Ltd., 
26 Craven St., London, .W.C.2. 


MONTREAL 
MARKET [istrict 


Population 1,996,255 
French 72-89¢-1,454,380 


CENT-A-BARREL 
LEVY FOR BEER 
DRIVE PROPOSED 


(Continued from Page 16) 


hard liquor and soft drinks and the 
many amusement industries. 

“Why should we shut out eyes 
to that genuine competition while 
we waste our time battling each 
other? 

“As we look about us, we realize 
that once again our industry is being 
attacked by a group which finds it 
profitable to proceed against us with 
well organized, highly efficient and 
well-financed organizations—the pro- 
fessional dry element. We must 
carry on the fight to protect our 
industry, our investments and our 
people. 

“We must tell our story—we must 
supply the facts and figures. We owe 
it to the public to present them with 
facts upon which they can base their 
decision.” 


Milk and Beer 


Dr. Shirley W. Wynne, New York, 
president of the Milk Institute, also 
urged brewers to make a joint move 
to dispel “erroneous ideas” about 
beer. He told how the milk indus- 
try had achieved results along these 
lines. 

“The important idea to get over, 
especially to women, is that beer is 
not fattening,” he said. 

Brewers should weld their educa- 
tional efforts with other food and 
beverage producers to aid dietary 
understanding by the consumer, he 
said, and stress moderation. 

He suggested a three-point pro- 
gram for brewers: 

“Correct conditions in retail estab- 
lishments. 

“Merchandise beer as a wholesome 
beverage for home consumption. 

“Educate the public to treat it as 
a valuable beverage with real nutri- 
tional value.” 

The 300 brewers at the convention 
also were urged to guard against 
“trick” legislation at forthcoming 
legislative sessions in more than 40 
states. 


— 


ney, reviewed many state laws which 
have complicated beer advertising. 
In Idaho, for example, beer ang 
liquor advertising cannot mention 
alcoholic content. 

This presents a labeling problem, 
since many other states require this 
information. Altogether, at 1935 
legislative sessions, 5,000 separate 
bills relating to beer were presented. 


F.T.C. Alleges 
Abuse of ‘Air 


Conditioning’ 


Washington, D. C., Oct. 22.—Appli. 
ances which do not meet the Federa] 
Trade Commission’s definition of air 
conditioning cannot be advertised as 
such, the F. T. C. held. The Commis. 
sion’s ruling follows: 

“The words ‘Air Conditioning’ sig. 
nify the control by a mechanical 
device of the temperature, humidity, 
and circulation of the air in rooms, 
buildings, and railroad passenger 
trains; and the non-performance of 
any one or more of these functions 
takes a device out of the class of 
air conditioners, according to the 
understanding of the trade and the 
purchasing public.” 

Corozone Air Conditioning Cor. 
poration, Cleveland, agreed to desist 
from advertising its equipment as 
air conditioners “unless such devices 
fall within the class of air condition. 
ers according to the understanding 
of the trade and the purchasing 
public.” 


Buys Display Service 
Knoxville Display Service, Knox- 
ville, Tenn., has purchased Cady Dis- 
play Service, Chattanooga, changing 
the name to Chattanooga Display 
Service. 


B. B. B. for Ft. Worth 


Better Business Bureau of Fort 
Worth, Inc., has been organized with 
James L. Pritchett, for the last five 
years assistant manager of the Okla- 
homa City Bureau, as general manh- 
ager. 


Agency for Mississippi 

Mississippi Advertising Commis- 
sion has appointed James A. Greene 
& Co., Atlanta, for an advertising 


George I. Haight, Chicago attor- 


campaign. 


growing in population 


WRC 


1000-500 WATTS 


NBC Red Network 


BOTH YOUR HOUSES 


Choose your Washington representatives for 
popularity. WMAL and WRC are vital sales 
influences on the residents in the capital as well 
as in the adjacent suburbs of Maryland and Vir- 
ginia. They carry an advertising campaign direct 
to the people—in a community that is rapidly 


and purchasing power. 


WMAL 


NBC Biue Network 


WASHINGTON, D. C. 
Completely programmed by NBC 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
yertiser or advertising agency ex- 
ecutive writing on his business let- 
terhead. 


No. 1042. Effec- 


tively. 


This new 164-page book, issued by 
Kimberly-Clark Corporation, projects 
the appeals which have been found 
successful in newspaper advertising 
into the field of direct mail. Auto- 
motive, foods, furniture and house- 
hold appliances are represented, and 
the same material is printed on four 
different rotogravure papers, many 
of the illustrations in four colors. 


Using Rotogravure 


No. 1043. An Independent Radio 
Survey of Greater Kansas City. 


A facsimile of a radio survey made 
py a certified public accountant for 
a Kansas City advertiser and an an- 
alysis of the study have been issued 
by Radio Station W9XBY, Kansas 
City. 


No. 1044. Great and Growing 
Greater. 
This brochure describes the addi- 
tions and improvements in stations, 
facilities and programs which are in- 


creasing the effectiveness of the NBC 


Blue Network. Included are “The 
Blue Book of Blue Network Adver- 


' tisers,’ and some examples of sales 
» results from 1929. 


' No. 1021. First 3 Markets Group. 


A folder describing the coverage 


| of the First 3 Markets Group, com- 


prising the New York Sunday News, 


Chicago Sunday Tribune and Phila- 


delphia Sunday Inquirer. Data in- 
cludes the number and size of cities 
covered, number of families, circula- 


| tion, and per cent of coverage of the 


group. 


No. 1023. The Cedar Rapids Gazette 
Route Book. 


This new route book issued by The 
Ccdar Rapids Gazette includes a list 
of beer permit holders in Cedar 
Rapids and the territory within a 
radius of 40 miles, retail grocery and 
retail drug outlets in Linn and sur- 
rounding counties, and a summary 


of The Gazette’s merchandising co- 
operation offered to national adver- 
tisers. 


No. 1022. 
Land, 


In the lingo of the old-time gold 
miner, Radio Station WHBF invites 
advertisers to join the outfit and start 
digging for themselves. Loose leaf 
data sheets include a listeners’ sur- 
vey, market data on new car sales 
and foods, and a description of the 
research and merchandising service 
performed by the station. 


49th Best Diggin’s in the 


No. 1024. KFRU Facts. 


Radio Station KFRU, Columbia, 
Mo., has issued this manual dealing 
with the economic and distribution 
factors in the 32 counties in central 
Missouri served by the station. 

No. 884. NBC Potential Circulation 

Service. 

NBC has issued this broadside to 
herald its newly available circulation 
service, furnished by a “statistical 
robot” that delivers circulation fig- 
ures to order for any combination of 
NBC networks, in one-tenth the time 
formerly required. Each step in the 
new process is described, photographs 
illustrating the robot and its opera: 
tions. Listed are eleven important 
advantages offered by this service. 


No. 813. WKY Presents Facts About 
Its Market. 


Why the capture of the Oklahoma 
City market should be the first ob 
jective of advertisers entering Okla- 
homa is told in this booklet issued 
by station WKY. Geographical, trans- 
portation, and population statistics 
are given, with a concise summary 
of facts about WKY’s listening 
areas. 


No. 897. New Passenger Car Sales 
in Philadelphia. 


These tables, prepared by the mer- 
chandising and research department, 
Philadelphia Inquirer, give a classi- 
fication of 1936 cars, new passenger 
car sales, and percentage distribution 
of new passenger car sales by price 
groups in the Philadelphia buying 
area. 


No. 872. 1985 Spokane Market 100% 
Retail Drug and Grocery Surveys. 
These are the second annual retail 

grocery and drug store surveys made 

by The Spokesman-Review and Spo- 
kane Daily Chronicle, carried out 
through personal contact with all re- 
tail drug and grocery stores in met- 
ropolitan Spokane and in 33 repre 
sentative cities and towns of the out- 
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Because of its unique setup . . 


- continuously suggesting and encouraging 
use as a source for CURRENT buying reference information . . 


- adver- 


able in any other publication. 


problems. 


tising in Industrial Equipment News has that obvious advantage not avail- 


41,000 active plant men have requested IEN and check through it every; 
month for the “ANSWERS” to their current plant operating and production 


You can offer them your “ANSWER” for only $79 to $85 a month . . . 
write for the “IEN PLAN” which tells how. 


INDUSTRIAL EQUIPMENT NEWS—461 EIGHTH AVE..—N. Y. C. 
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side field. The surveys deal with 
sales standing and distribution of 
various brands in major classifica- 
tions. Data is so arranged as to be 
comparable with figures on sales 
standing of products in the Spokane 
market in 1934 and in 1931. 


No. 806. Sales Begin When Programs 
Begin. 


The importance of the daytime 
audience is shown in this analysis by 
National Broadcasting Company of 
radio’s day and night potential cir 
culation. Designed to answer the 
question, “How many radio families 
are reachable at a given time?” the 
study shows the availability of radio 
listeners from early morning to late 
at night. Several pages are devoted 
to accomplishments of daytime 
broadcasts for some of the well 
known advertisers. 


No. 888. The Case of the Curious 
Footprints. 


In this booklet Columbia Broad- 
casting System makes known the re 
port of Timothy O’Hara, detective. 
who was given the job of tracking 
down footprints of women wearing 
Foot Saver shoes. With five im- 
portant clues he has solved the mys- 
tery of Foot Saver sales-increase. 
Details of “Musical Footnotes,” the 
successful program, are included in 
the booklet. 


SEES CHEMICAL 
RESEARCH AS A 
FERTILE FIELD 


Chicago, OQct. 21.—Liaison  be- 
tween advertising departments of 
manufacturers and their research 
chemists offers a new and promising 
field of exploration, Carl S. Miner, 
of Miner Research Laboratories, 
told the Women’s Advertising Club 
of Chicago last night. Mr. Miner 
also expects advertising agencies to 
embark on laboratory research in 
the pursuit of new products and 
ideas. 

“Chemical research does not 
stop with the discovery of new char- 
acteristics in old products,” Mr. 
Miner said. “It assumes the burden 
of producing new or improved prod- 
ucts designed to form the basis of 
newer or more potent advertising 
campaigns. 


A Neglected Field 


“At present, however, new types 
of products resulting from research 
initiated to meet specifications set 
up by the advertising department 


are relatively rare. Frequently, even 
in large organizations, there is no 
carefully planned co-operation be- 
tween the advertising department 
and research chemists, and in this 
direction lies a field which has yet 
to be adequately worked. 

“Today, even the largest adver- 
tising agencies depend on the or- 
ganizations of their clients for 
laboratory research. Collaboration 
of this sort can be made extremely 
profitable, but I expect to see more 
independent research activity on the 
part of the agencies themselves, 
ultimately through establishment of 
research laboratories as an integral 
part of their organizations. 

“There seems no good reason why 
an agency should not itself develop 
and patent a new or improved prod- 
uct and then go to the manufacturer 
with a plan to merchandise it.” 


Austin Expands 


Alvin Austin Co., New York, has 
taken additional space at 515 Madi- 
son Ave. Ann Winston, formerly 
with Edward Linn Associates, has 
joined the agency as space buyer. 


Halburd with Goldwyn 


Merritt Hulburd, formerly associ- 
ate editor of The Saturday Evening 
Post, has been appointed a production 
executive by Sam Goldwyn, Holly- 
wood, Calif. 


- .» made up of dealers and technicians with the vis- 
ion and aggressiveness demanded by this new, fast- 
est-growing American market. These men, who come 
from more than thirty different fields, have been as- 
sembled into one group through their self-expressed 
interest* in the sale of automatic heat and air condi- 


Market”—the 
cently published. 


tioning equipment. Only ONE paper serves this 
widely diversified group . . . AUTOMATIC HEAT and 
AIR CONDITIONING. Ask on your business letter- 
head for “The Automatic Heat and Air Conditioning 
comprehensive, 


condensed study re- 


* Every reader has returned a filled-in questionnaire ; iving full details on lines handled, principal business, etc. 


AUTOMATIC HEAT and AIR CONDITIONING 


1900 PRAIRIE 


AVENUE, 


CHICAGO, ILLINOIS 
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CONFIDENCE 


Tue importance of 
CONFIDENCE in the financial 
world has long been recognized. 
As a matter of fact, our entire 
financial structure is supported 
by the pillars of mutual reliance 
and trust. Confidence is the 
most valuable asset of every 
financial institution and is more 
carefully guarded than money 
in the vaults. 


It is becoming increasingly 
evident that Confidence, as a 
product to be merchandised, is 
coming into its own in the in- 
dustrial field. We have the eco- 
nomic depression to thank for 
that. The public is in an in- 
quiring mood. It has recently 
shown that it is not irrevocably 
committed to the “American 
way” of doing business unless 
it can be proved that it is the 
best way. 


A full measure of public con- 
fidence and good will is neces- 
sary to the continued progress 
of every enterprise. Industry 
has learned that the mere recita- 
tion of sales records or publi- 
cizing of material accomplish- 
ments do not in themselves 
breed confidence. In the public 
mind, corporate surpluses will 
never prove antidotes to bread 
lines. 


The diffusion of knowledge of 
corporate achievement in the 
field of social welfare ultimately 
must complement product ad- 
vertising. Certainly stockhold- 
ers, the real owners of corpo- 
rate business, are as vitally con- 
cerned over the protection of 
their investments as with its ap- 
preciation and ability to earn a 
fair return. The weight of evi- 
dence is on the side of business, 
but this evidence—intangible 
merchandise—must be presented 
to the public as persistently and 
as forcefully as the corpora- 
tion’s products themselves. 


Financial World subscribers 
—more than 50,000 partners in 
corporate enterprise—executives 
for the most part, all literate. 
monied, vocal men of affairs, 
are receptive to the institutional 
appeals of corporations. They 
want to spread the gospel of 
business achievement, particu- 
larly where it crosses the path 
of social betterment; they will 
gladly take up the torch, for, in 
a real sense, they are fighting 
their own fight. They are in a 
position to multiply their views 
among others. In short, here is 
a hand-picked group for relay- 
ing effectively your institutional 
message. 


Our recently pre- 
pared brochure—CON- 
FIDENCE—containing 
detailed factual infor- 
mation on this subject 
will be mailed to re- 
sponsible Advertisers 
and Agencies without 
obligation. 


FINANCIAL 


WORLD 


21 West Street, New York, N. Y. 


Getting Personal 


R. F. Irwin, Boonton, N. J., a.m. of the Lackawanna Railroad, and 
the former Mrs. Alma H. Beadleston have been man and wife since 
(3) 4 motor cavalcade from Boston to Washington carried a 
crowd of friends and relatives of John Donnelley, grandson of the 
founder of the outdoor advertising company of that name, to young 
John’s wedding on Oct. 17. The bride was Alicia Tumulty, daughter 
of President Woodrow Wilson’s private secretary. The romance started 
when John was at Georgetown U... . 


MILK AD—W. A. P. John, vice-president of MacManus, John & Adams, Detroit, 
goes on a liquid diet during the Pontiac car announcement parties, while a 
stranger in the background looks on compassionately. 


Dick Dorrance, who enjoyed student opulence as managing editor 
of the Dartmouth daily, is now doing so well in an editorial capacity 
with the Herald, Rutland, Vt., that his father, Sturges Dorrance, presi- 
dent of Dorrance, Sullivan & Co., is thinking of investing in a news- 
paper property for him. ... E. T. Tomlinson, Jr., who retired as presi- 
dent of Doremus & Co. in 1934, has become vice-president of Van Strum 
& Towne, New York investment counsel... . 


Steve Birch, Erwin-Wasey, is in circulation again after an illness. 
... Innes Harris, of the same agency, has compromised on a week in 
Bermuda in settlement of a long-deferred vacation. . . 


Marian Baines, niece of Harry Peck and a member of the staff of 
the Peck agency was recently married to Bill Nash, who is not an ad- 
vertising man. ... Bill Haas, Peck a.e., is playing host and guide to 
Col. MacNish, the famous distiller of Glasgow, Scotland, on a grand 
tour of the U. S.... 


K. D. Pulcipher, of N. W. Ayer & Son, Detroit, has been reappointed 
national editor of Pi Kappa Alpha. In addition to editing “Shield & 
Diamond,” he will get out a new directory of the fraternity. ; 
Bernard Barnes, promotion manager of Fortune, has got himself en- 
gaged to Carolyn Huff, of Greenfield, Mass. . 


The Clair Heyers, of W9XBY, Kansas City, had to recall an an- 
nouncement of a new feature to be sponsored by themselves in order 
to change the name from John Manning Heyer to Emma Kristine. The 
initial broadcast of the seven pound, two-ounce infant, presented before 
a select audience, was a sensational success. ... Galen Colin, advertis- 
ing manager of George Innes Dry Goods Co., Wichita, Kan., writes 
fiction between ads. He has turned out over 500 Wild West short 
stories—and sold them, too... . 


Hal Wagner, advertising manager of Deep Rock Oil Corporation, 
Chicago, has a new boss in his family, Mike by name... . Grafton B. 
Perkins, Jr., son of the advertising manager of Lever Brothers Com- 
pany, Cambridge, Mass., is engaged to Alice Frances Wood, of Cam- 
bridge. . . . Glen Buck, the Chicago agency man, married Mrs. Lillian 
Barnes Farwell in Evanston last week. The couple will be at home in 
the Chicago suburb Dec. 1... . 


Wilbur L. Longden, president of the Old Colony Advertising Club, 
Providence, and chairman of the advertising commission of the Brock- 
ton Chamber of Commerce, will teach a 20-weeks’ course in advertis- 
ing at the Swain School of Design in New Bedford. ... Adrian James 
Flanter, specialist in radio promotion, with offices in Radio City, has 
produced all sorts of direct mail for other people, but has not yet 
found time to get any out for himself. .. . 


This department recently referred to Kirk Wilkinson as art direc- 
tor of the Conde Nast Press. Mr. Wilkinson was too busy getting ac- 
quainted with his new wife to deny the gentle libel, but Louis Fleming, 
who really is art director of the Conde Nast Press, whispered that 
Mr. Wilkinson’s title ig art director of the Conde Nash Pattern De- 
partment... . 


W. H. Eaton, publisher of Country Life and American Home, had a 
great time in British Columbia recently catching salmon. He says they’re 
real fighters... . 


Marshall Adams, American Radiator, has remodeled the family 
farm in Kentucky to show that he practices what he preaches. .. . 
Dorothy Greig, home service editor of New York Woman, is also Mrs. 
W. E. Wheeler. Mr. Wheeler is president and general manager of 
the publication. 


The Yanks who used to light cigarettes with French francs have 
finally met retribution. When A. S. Whyte, circulation manager of the 


Melbourne Herald, stepped off the boat after a trip to the land of the 
free, his first words were: “It’s great to come back to a place where 
of a bank note means more than a 


the figure five 
lunch!” .. 


in the corner 


FRUIT BY WIRE 
NEW IDEA FROM 
ATLANTIC CITY 


New York, Oct. 22.—Some four or 
five new and old organizations are 
putting finishing touches to plans to 
offer a wire delivery service for 
fruit, similar to the service for flow- 
ers which has been developed so 
successfully by the Florists Tele- 
graph Delivery Association. Na- 
tional advertising, with the partici- 
pation of the telegraph companies, 
is a feature of all the plans. 


One of the most enthusiastic is 
the California Fruit Growers Ex- 
change, Los Angeles. The reputa- 


tion of this organization for success- 
ful promotion has made the tele- 
graph sponsors more than usually 
receptive to its inquiries about con- 
tributions to the advertising fund. 
This group has not decided whether 
to promote the idea separately, to 
explain the telegraph delivery serv- 
ice in regular copy, or to join 
forces with a new organization of 
fruit dealers. 

Among the groups formed solely 
to promote the idea, Fruit Tele- 
graphic Delivery Service, Inc., At- 
lantic City, N. J., appears to be mak- 
ing headway. This organization has 
nearly 200 members signed, and in- 
tends to inaugurate the service 
when 500 are enrolled. W. O. Meli- 
char, 166 S. Virginia Ave., is presi- 
dent. 

How Plan Works 


The association would function on 
a margin of 2 per cent on all trans- 
actions plus annual membership 
fees. Membership would be limited 
to one dealer in the smaller towns 
and one to a community in large 
cities. 

The member receiving the order 
would accept payment in full, plus 
telegraph charges for forwarding 
the order to the member at the de- 
livery point. He would keep 20 per 
cent of the retail sale price for him- 
self and forward the remainder to 
association headquarters, which 
would transmit the amount, less 2 
per cent, to the delivery agent on 
receipt of his invoice. 

Promotional matter supplied mem- 


bers will include a_ pictorial dis- 
play of standard assortments of 
fruits packed in attractive gift 


baskets. 

The advertising fund would be 
built up with annual dues from mem- 
bers, plus contributions from tele- 
graph companies, growers, co-opera- 
tive marketing associations and 
decorative basket makers. 

The Florists Telegraph Delivery 
Association handled 1,270,735 orders 
in 1935, having a total value of $4,- 
854,845. Promoters of the fruit by 
telegraph idea think their possibili- 
ties are much greater. 


Garrison to C Seodlend 


C. W. Garrison has resigned as ac- 
count executive of Burns-Hall Ad- 
vertising Agency, Milwaukee, to join 
The Cleveland Tractor Co., Cleve- 
land, O., as advertising and sales 
promotion manager. 


Two dein Pollock 


Julian G. Pollock, Inc., Philadel- 
phia agency, has appointed Bert Con- 
way as art director, and added Dor- 
othy Italie to the copy staff. Office 
space has been increased. 


a a 


—. 


SAILORS 


Kelvinator executives on the recent con. 


vention cruise to Havana. Left to right 

W. L. Jeffrey, domestic advertising man. 

ager; W. E. Saylor, manager of opera. 

tions, advertising department, and Sam 

C. Mitchell, manager of advertising and 
sales promotion. 


Shift Embich, Walker 


to New Responsibility 

J. P. Embich will be transferreg 
from the New York to the Boston of. 
fice of House Beautiful and Town ¢ 
Counrty, effective Nov. 1. 

Lee E. Walker becomes Chicago 
manager of House Beautiful anj 
Town & Country, after three years 
service with these magazines. 


Perry Opens Offices 
in Chicago, Detroit 
O. J. Ranft has opened offices for 
John H. Perry & Associates, newspa- 
per and radio representatives, at 12) 

S. Michigan Avenue, Chicago. 
Offices in Detroit have been opened 
at 7338 Woodward Avenue _ with 

James J. Higgins in charge. 


Hamman Is Promoted 


Ray G. Hamman, general sales 
manager of Hecker-H-O Company, 
New York, has been named genera] 
manager. He previously served with 
the former Shredded Wheat Con. 
pany. 


Blackman Appointed 


Vadseo Sales ‘Corporation, New 
York, has appointed Blackman Aé- 
vertising, Inc., of that city, for a cam- 
paign on Tarrant’s Seltzer Tablets. 


WRINKLING 
CURLING 
SHRINKING 


LAYOUTS-DUMMIES-+- MASKING 
PHOTO MOUNTING « every paper- 
joining need. 

TRY BEST-TEST FOR CLEAN, SPEEDY RESULTS 


AT ALL DEALERS 


FOR FREE SAMPLE, WRITE 


UNION RUBBER & ASBESTOS CoO. 


TRENTON, N. J 


Oct 
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October 26, 1936 ADVERTISING AGE 


} Advertising Pages 


9 Women’s and General Magazines 


OCTOBER 1936-1935 


bil Pages oy = lc 
oe “i a ry vp 
‘van *TRUE STORY 65.0 46.8 +18.2 +38.9% 
rel Delineator 11.1 16.8 ~§7 - 33.9% 
i | Good Housekeeping 130.6 109.4 +21.2 +19.4% 
ed a 78.9 72.7 +62 +8.5% 
it  MeCall' 74.2 64.2 +10.0 +15.6% 
a Pintedtal Review 31.4 28.4 +30 -+10.6% 
bets Waenen's one Cameinten 83.4 65.8 +17.6 +26.7% 
a 53.1 40.4 +12.7 +31.4% 
N Coamopolitem 62.6 58.2 +44 +7.6% 


Source: Publishers Information Bureau 


* The 6th consecutive month of record linage gains by | 


True Story. 


j ... The 25th consecutive month of factory payroll 
iE increases. 


.. . The 24th consecutive month of large circulation : 
gains by True Story, the only major magazine deliber- | 
ately edited for the new Wage Earner Market. : 


TRUE STORY 


NEW YORK CHICAGO DETROIT BOSTON SAN FRANCISCO 
122 East 42nd Street 833 N. Michigan Avenue New Center Building Statler Building Russ Building 
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9.5% Increase 
in Lineage Is 


Shown in Week 


Chicago, Oct. 23.—For the week 
ended Oct. 17, 1936, retail advertising 
lineage in newspapers was 9.5 per 
cent higher than during the corre- 
sponding week of last year, the Ap- 
VERTISING AcE Index of Retail Activ- 
ity shows. 

For that week the newspapers of 
the 67 major cities which are meas- 
ured carried a total of 21,027,509 
lines of retail advertising, compared 
with 19,201,767 lines last year, a gain 
of 1,825,742 lines. 

For the first 42 weeks of 1936, the 
newspapers in these cities have car- 
ried 713,352,732 lines of advertising, 
an increase of 40,544,017 lines, or 6 
per cent, over the 1935 total of 672,- 
808,715 lines for the same period. 

Thus far this year increases over 
1935 have been registered for all but 
three of the weekly periods, as the fol- 
lowing table, giving the record of 
gain or loss over 1935 for each week, 
reveals: 


Per Cent 
Week Ending Difference 
SE! UE cow saddle ees + 2.5 
( & ) SRSA er eee + 5.4 
CS Se eee eee eee + 6.3 
January 25 ..... -piwkee des + 3.6 
Wenruary 1 .nccccccvvvcce + 3.2 
ee ere + 1.0 
0” |) Saar — 0.8 
OT BO osc ccivwsccves — 4.2 
i, . i. Sere re + 1.9 
PE Mi cisstonscarecnas a aan 
ee ee ee + 2.4 


SAMCO ENAMEL SIGNS 
SILENT SALESMEN 


with 


EYE APPEAL 


You will enjoy their cooper- 
ation and lasting economy. 


Manufactured by 


Samuel Stamping & Enameling Co. 


516 NM. Charless Strest, Balto., Md. 


| 
Per Ceut 


Week Ending 


Difference 
March 21 1 


Ks 
~ 
- 
re) 
— 
we 
@o 
+ 
os 
~ 


Saar e e a 
Ces aces peean ee beet ot 
SAP AR ee rere ye of 
CO A eee ern “ft 


DO, OE dei ceecnckace hes 
APs cere 
J Ae ee ee 
Se eee 
BOPTRROr © 2c ccc cvececas 
ER eee oa 
ne he 
September 26 ......ccccvcee fe 
Ee in. e tom ecaerb ae -f- 
October 10 + 
October 17 + 9%. 

Detailed figures for each of the 
cities measured are given in the tabu- 
lation which appears on this page. 

Also included in the tabulation are 
1933 lineage figures for about 40 of 
the cities listed. These are included 
because census figures on dollar vol- 
ume of retail trade by cities are 
available for 1933, and current dollar 
volume for each of these cities may 
thus be readily approximated. 


Sampson Sole Owner 


Sam A. Sampson has purchased 
from Harvey B. Perrin the interest 
in Sampson and Perrin Outdoor Ad- 
vertising Co., Long Beach, Calif., and 
changed the name to Sampson Adver- 
tising Co., 5350 Atlantic Ave., Long 
Beach. 


os 
CAINIAOGCH ASAE OGHNHDOGCOHNOWDNANGSCNIMOH PON MWR 
on on nam 2 OO DONT OWDOUNAHDNYOSOWNOAAWORAH SH 


Ce 


Form Milwaukee Agency 


John Barnes, formerly of Cramer- 
Krasselt Co., Milwaukee, and Ray 
Hill, formerly with Milwaukee Jour- 
nal’s radio department, have organ- 
ized Barnes-Hill, Inc., at 312 E. Wis- 
consin Ave., Milwaukee. 


Gets Maine Account 


Maine Development Commission, 
Augusta, has appointed Dorrance, 
Sullivan & Co., New York, for pro- 
motion of State of Maine potatoes, 
eggs and other products. 


GOOD 


of the state average. 


ing markets. 


THINGS to know - 


Considering that the Newark indus- 
trial area accounts for more than 32.5% of the 
state’s reporting manufacturers, it is more than of 
passing interest when the monthly Employment, 
Payroll, and Average Wage reports of the State 
Department of Labor show Newark not only lead- 


ing the advance in North Jersey, but out in front 


largest in New Jersey. 
trial employment, payroll expenditures, and weekly 
earnings must necessarily be gradual. 
has been —and healthy, too— every month this 
year. It’s something to think about when consider- 
You can tell your story to more of 
these industrial workers, and a lot of other people 
besides, through the Newark Evening News than 
through any other medium—anywhere. More spe- 
cifically, over 7500 more families than a year ago 


—and for the same money. 


Newark Evening News 


O’Mara & Ormssee, INC., 
sentatives—New York, Chicago, Detroit, 
Francisco, Los Angeles, Atlanta. 


The Newark area is the 


Any change in its indus- 


Gradual it 


NEWARK, 
NEW JERSEY 


General Advertising Repre- 
Boston, San 


Markets 


a 


Index of Retail Activity in 67 Important 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1936, by Advertising Publications, Inc.) 


% Gain % Gain 
42-Week 42-Week 42-Week or Loss or Loss 
Period Period Period 1936 1936 Week Week % 
Ended Ended Ended over over Ended Ended Gain or 
City Oct. 21, 1933 Oct. 19, 1935 Oct. 17, 1936 1933 1935 Oct. 19,1935 Oct. 17,1936 Loss 
PSL. ere 10,067,586 12,259,902 13,112,497 + 30.2 + 6.9 329,826 394,426 +19.6 
pS SR ee ae 12,359,313 13,021,713 aw +5.4 294,112 351,974 +19.7 
oe ee See 9,244,956 10,423,378 nae +12.7 203,028 280,700 + 38.3 
Boston, Mass. ........ 14,575,365 16,248,188 16,557,866 +13.6 +1.9 598,720 516,277 —13.8 
mreemenert, COOR. «22+ seeossess 8,882,616 9,525,664 eer +7.2 251,496 266,728 +6.) 
nn i Ms ba eseeeen 9,706,830 13,195,254 13,493,174 + 39.0 + 2.3 391,776 510,94 +304 
ee oe errr 3,488,215 3,297,100 3,297,995 —5.5 ats 105,769 91,699 —13.3 
OD OS See eee eee 3,746,106 4,033,638 ree +7.7 112,756 117,824 +45 
Chattanooga, Tenn. 4,278,010 5,918,630 5,428,214 + 26.9 —8.3 139,346 136,676 —1,9 
Cee, BU ee csccaces 19,591,781 22,024,983 24,295,091 + 24.0 +10.3 685,047 844,998 + 23.3 
yy SS: ree 11,931,387 12,936,375 13,431,238 +12.6 +3.8 344,185 395,803 + 15.0 
oe 8 ae ee 11,834,857 14,511,739 15,949,925 +34.8 +9.9 421,118 467,299 + 10,9 
ES ee ee 12,386,774 15,034,856 16,140,016 +30.3 + 7.4 395,967 444,887 +124 
SS. aera 9,819,824 10,800,096 10,889,484 +-10.9 +0.8 285,264 327,334 +147 
ERVOP, GOO. 2 .icoces 7,046,550 8,296,316 8,158,826 +15.8 —1.7 201,656 225,345 +117 
Des Moines, Ia. ....... 4,479,062 5,129,503 5,115,311 +14.2 —0.3 171,690 142,649 —16.9 
Detroit, Mich. .....e.- 12,426,444 16,298,148 17,173,577 +38.2 +5.4 438,981 489,644 +115 
Pe Pe ceed pene Seeks.’ “eee ie 5,573,764 5,776,704 ne +3.6 137,634 174,090 + 26.5 
Evansville, Ind. ....... 6,587,308 9,656,948 10,365,908 +57.4 + 7.3 244,790 281,120 +148 
a a ae 2,591,152 2,807,243 ae coe +8.3 67,745 85,128 + 25.7 
yy SO eee 4,945,093 6,713,406 7,348,112 + 48.6 +9.5 166,670 192,710 +15.6 
A” ee 2,985,822 4,168,067 4,927,675 + 65.0 +18.2 95,970 152,368 + 58.8 
Grand Rapids, Mich. 5,231,996 6,994,214 7,499,614 + 43.3 + 7.2 179,662 230,608 + 28.4 
Greenviise, @ GC. .cccss 3,740,591 4,942,607 4,917,956 +31.5 —0.5 139,382 138,222 — 0.8 
a 8,757,688 10,395,742 11,638,395 +32.9 +11.9 290,346 323,624 +11.5 
FUGIRMOMOII, TRE. ccccs socesene 13,254,144 14,262,300 ie +7.6 380,041 379,032 —0.3 
panne Gan, i Kecess “bewkosen 1,813,880 1,908,438 aude +5.2 61,422 58,672 —4,5 
Kansas City, Kans. 1,462,657 1,787,667 1,970,283 + 34.7 +10.2 58,716 61,754 +5.2 
Knoxville, Tenn. ...... 4,950,622 7,065,230 7,844,649 +58.5 +11.0 178,192 211,988 +18.9 
Little Rock, Ark. ..... 5,811,554 7,448,326 7,554,377 + 30.0 +1.4 176,862 182,672 + 3.3 
i CS conc asc. welkrad 8,062,796 8,085,966 staat +0.3 209,440 230,524 +101 
Manchester, N. H. 2,275,823 2,836,171 2,795,195 + 22.8 —1.4 74,202 61,388 —17.3 
Dees, TORR. ocescs. sanenens 8,886,108 9,006,848 aie +1.4 239,498 257,992 +77 
Milwaukee, Wis. ..... 11,074,856 10,492,331 12,100,659 +9.3 +15.3 322,821 382,531 +18.5 
Minneapolis, Minn. .... 10,467,546 11,334,214 12,045,749 +15.1 6.3 289,830 328,109 +13.2 
Moline-Rock Island . 5,089,756 6,101,652 6,865,210 + 34.9 +12.5 165,214 200,424 + 21.3 
New Bedford, Mass. ... 2,156,112 2,532,712 2,582,776 +19.8 +1.9 59,360 59,892 +0.9 
Mow DPIOORG, TM. ooccc sce crccas 14,503,247 15,714,178 +8.3 397,055 450,702 +13.5 
ey ee OED }aepe. cow xemeed 46,761,899 52,182,495 +11.6 1,560,915 1,788,423 + 14.6 
POE: By Es tcckees ovémeeee 5,600,806 5,532,840 —1.2 161,366 196,407 + 21.7 
fo SS. . Sere 7,560,168 7,785,526 + 2.9 202,314 199,780 —13 
OMNIEE GN. thicskcs cede done 6,047,948 6,272,428 + 3.7 180,806 195,927 + 8.4 
Oklahoma City, Okla... ........ 8,428,287 9,106,577 +8.0 230,944 261,856 +13.4 
ES aa hia btale.g Sins © Ga diblatwase 8,816,147 8,858,594 +0.5 222,876 237,962 + 6.8 
bg ES SS ae 22,543,815 23,232,913 ica +3.1 752,585 790,514 +5.0 
PROGRES, APIS, .ccccscs 5,271,658 5,848,329 5,989,266 +13.6 +2.4 142,562 163,814 + 14.9 
Pittepurch, PA. ...6065 18,397,582 18,743,822 18,713,260 +1.7 —0.2 528,178 592,102 + 12.1 
Portland, Ore. ........ 6,925,340 8,415,480 9,814,118 + 41.7 +16.6 215,628 289,310 +34.2 
Providence, R. I. ..... 9,396,937 10,854,133 10,745,701 +14.4 —1.0 331,075 310,180 —6.3 
rey creat 9,591,484 10,816,454 rrr +12.8 260,820 281,834 +8.1 
reochnester, N. Y. ...... 11,811,429 14,314,195 14,876,125 + 25.9 +3.9 376,243 428,342 + 13.8 
Sacramento, Calif. 5,568,299 7,889,986 8,413,836 +51.1 + 6.6 187,691 198,576 + 5.8 
BOR AOtONi, TOR....iccs sxeacses 4,519,363 5,238,813 ceee +15.9 116,802 140,105 +19.9 
San Diego, Calif. ...... 9,869,651 10,665,904 11,415,454 +-15.7 + 7.0 324,800 306,292 —i.7 
San Francisco, Calif... ........ 11,478,002 12,592,330 a +9.7 365,968 355,121 —2.9 
*Seattle, Wash. ....... 7,975,324 8,011,024 8,108,634 +1.7 +1.2 219,254 228,410 + 4.2 
ee” 6,676,853 7,113,050 earn +6.5 211,804 206,707 —2.4 
Spokane, Wash. ....... 4,245,633 5,406,057 5,927,595 + 39.6 + 9.6 168,224 172,312 +2.4 
St. Louis, Mo. ........ 12,293,085 13,647,720 14,646,585 +19.1 +7.3 365,820 420,020 +14.8 
Dt, Sh BERT. Sauwccscs  whedeses 9,637,315 10,501,740 +8.9 295,255 315,344 + 6.8 
i Ee rae 9,571,200 10,148,264 + 6.0 275,914 278,124 + 0.8 
TROOMIE, WOAER. cicesss aecnsces 4,516,323 5,439,867 ee + 20.4 116,200 122,514 +5.4 
(jo “ae 3,958,822 4,870,966 4,584,822 +15.8 —5.9 125,496 132,286 + 5.4 
Toronto, Ont., Can..... 16,236,158 18,205,825 17,363,313 +6.9 —4.6 497,263 452,864 —8.9 
Washington, D. C. 19,599,025 28,996,186 31,996,237 + 63.3 +10.3 1,008,356 1,040,370 +3.2 
Worcester, PEBOR... 0.65%5 7,760,708 9,947,445 10,177,702 + 31.1 +2.3 264,252 312,410 +18.2 
TOURDRIOWH, OF. seiccs canescens 7,903,574 7,692,351 —2.7 186,767 160,846 —13.9 
BE. Crostadéeaaieder cabawk er 672,808,715 713,352,732 + 6.0 19,201,767 21,027,509 +9.5 


*Post-Intelligencer suspended since Aug. 13, 1936. 


Spud, Kool Sign 
New Radio Shows 


Competing shows sponsored by 
Brown & Williamson Tabacco Cor- 
poration for Kool mentholated cigar- 
ettes and Liggett & Myers Company, 
for Spud cigarettes of the same va- 
riety will open next month over the 
National Broadcasting Company Blue 
network. Both will be comedy pro- 
grams. 

Jack Pearl will be headlined Mon- 
day nights by Kool starting Nov. 9, 
and Ed Wynn, with Don Voorhees 
and Graham McNamee, opens Friday 
night, Nov. 14. Batten, Barton, 
Durstine & Osborn, New York, placed 
the Kool show and Young & Rubicam 
are agents for the Spud program. 


Four Appoint Cutajar 


for Sales Direction 


The marketing division of Charles 
J. Cutajar, New York, has been 
placed in complete charge of sales di- 
rection by four manufacturers. The 
firm also handles the advertising and 
promotion for them. 

They are, Stephens Products Com- 
pany, New York, Auto-Magic picture 
gun; Coronet Camera Corporation, 
Birmingham, England, Coronet Cam- 
era; Wheelette Company, Mamaro- 
neck, N. Y., cover for automobile 
steering wheel; and Selected Devices 
Company, New York, Talle-Rol bridge 
scorer. 


Named Western Manager 


James Mason has been appointed 
Western manager of the Graduate 
rroup of alumni magazines, with of- 


fices at 307 North Michigan Avenue, 
Chicago. 


Henderson to “Life” 


Ernest M. Henderson, Jr., formerly 
with Birmingham News & Age-Her- 
ald, has been appointed Southern 
representative of Life, Time’s new 
picture magazine. 


KMOX Studios Open 


New studios of Station KMOX, St. 
Louis, were opened Oct. 22 by Major 
Bowes from New York when he 
turned a key by means of a photo- 
electric cell. 


De Pinna to Freund 


De Pinna, New York, men’s and la- 
dies’ clothes, has appointed Morton 
Freund Advertising, New York, for 
the men’s wear department. 


Sargent Heads Sales 


American Cigarette & Cigar Co., 
New York, has appointed Robert E. 
Sargent, Jr., as sales manager. He 
previously served as New England 
manager for American Tobacco Co., 
with headquarters at Boston, The 
American Cigarette & Cigar Com- 
pany will shortly market Pall Mall 
cigarettes. 


An Asset to the Graphic Aris 
Professions-Nationally Used 

3 Grades - Light-Medium and 
Heavy- $2 Per Gal Post Paid' 
S.S.RUBBER CEMENT € 
3438 NO. HALSTED ST. 
CHICAGO, ILL. 


Indusrrial and 
Commercial 
Air Conditioning 


Effective coverage in this Import 
.+.two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


HEADQUARTERS 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN . . CHICAGO 


t Dual M Lan? 


BOTH PAPERS 
ARE ABC 
AND ABP 


TORONTO 
MONTREAL 
WINNIPEG 
LONDON, Eng 


2 J. J. GIBBONS LIMITED - 
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RADIO HEARING 
ENDS, LEAVING 
FCC TO PONDER 


(Continued from Page 6) 
serve rural areas satisfactorily. Their 
power should be increased, it argued. 

“Regional broadcast stations are 
the backbone of American broadcast- 
ing,’ declared Paul Spearman, coun- 
sel of the National Association of 
Regional Broadcasters. “We have no 
quarrel with the networks as such. 
Chain programs have made possible 
the growth and popularity of broad- 
casting. But regional stations serve 
the bulk of our population, including 
a preponderance of rural listeners 
of the country.” 

The regional stations demand an 
increase in night power, duplication 
and operation of more than one sta- 
tion on the present clear channels, 
and no superpower. 


Basis for Decision 


The idea was advanced by E. J. 
Gough, vice-president of Hearst 
Radio, Inc., that the F. C. C. dif- 
ferentiate between distribution of 
population and radio set ownership 
in determining allocations. Radio 
regulation should be conceived in 
terms of radio families and not total 
population if fair, efficient and equit- 
able distribution of radio service is 
.to be made, he contended. Other 
considerations advanced by Mr. 
Gough: 

“Potentiality of securing sufficient 
advertising revenues to enable con- 
tinued operation in the public in- 
terest must be considered as one 
fundamental factor in broadcasting 
regulation. 

“The most practicable means of 
recognizing this principle seems to 


"STATS THAT 


RIVAL 
PHOTOS! 


ied the equal, 

. » « even treading the 
heels of regular photo prints, 
Rapid's new Tru-Tone ‘stats 
are saving important money 
for dozens of Artists, Ad- 
vertising Men, Sales Man- 
agers. With Tru-Tones, you 
can very often be lavish 
where photo prints are out 
of the question — and still 
save dollars! You must see 
them. Just ‘phone. 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 

ten, 444 Madison, VAnderbiit 3 - 3680. 

CLEVELAND, Ninth — Chester Bidg., 

MAin 9335 @ CHICAGO, 110 Se. Dear- 

bern, 228 Ne. La Salle, 360 No. Michigan 
Ave., STAte $977. 


be the location of stations in mar- 
kets of general interest to advertis- 
ers and the guaranteeing of stations 
so located of adequate power to 
enable them to be of economic and 
social value. 

“In order to safeguard such cov- 
erage, the signal of the station 
located in the market should com- 
pare favorably in its logical service 
area with that of any competing sta- 
tion of a like or comparable class 
delivering a signal in the territory 
in question. 

“If there is any question of ade- 
quacy of coverage, it should be made 
to exceed rather than fall short of 
the market limits, though not to an 
unreasonable degree. 

“No further stations should be 
licensed in communities having ade- 


quate facilities so that the potenti- 
ality of advertising of existing sta- 
tions could be safeguarded.” 


Sherley Gives Views 


Clear channel representatives oc- 
cupied the stand as the hearing 
closed. Arguments by Swagar 
Sherley completed the presentation 
by this group, previous witnesses in- 
cluding Joseph O. Maland, of Station 
WHO, and Louis G. Caldwell. 

“Clear channel stations have no 
desire to disparage the social service 
rendered by any class of stations,” 
said Mr. Sherley, “and we approve 
of increased power to local and 
regionals to improve this service. 
However, clear channels serving 
wide areas do render the primary 


social service contemplated by the 
radio law.” 

Mr. Sherley answered each of the 
arguments against superpower and 
then wound up with an exposition as 
to whether there is advertising pa- 
tronage enough to make superpower 
successful. 

“I would like to impress the Com- 
mission with the basic thought that 
what radio stations have to offer to 
advertisers is limited in quantity. It 
should not be limited in quality. 
There are probably not more than 
18 hours a day of salable time, vary- 
ing in value according to the par- 
ticular time of day or night. This is 
a limitation inherent in broadcast 
advertising and because of it the 
difficulty ahead is not to find adver- 
tisers but to find time.” 


Rose’s New Post 


E. E. Rose, who has been sales 
manager for the Eastern Nu-Enamel 
Co., has been appointed advertising 
manager of Cook Paint & Varnish 
Co., Kansas City, Mo. He succeeds 
Robert A. Richardson, who has 
joined the Kansas City office of J. 
Stirling Getchell. 


Plan “Trailer Age” 


The first issue of The Trailer Age 
will be published in January from 
171 W. 57th St., New York. Dean 
Tucker, Jr., will be editor. 


Gets Thermo-Royal 


Publicker Commercial Alcohol Co., 
maker of Thermo-Royal anti-freeze, 
has placed its advertising with 
Aitkin-Kynett Co., Philadelphia. 


new business. 


ike Sending Your 


You don’t pick new salesmen at random, to go out and get 
Too much is at stake. 
personality, appearance. 


depend on accurate reproduction. 


Erie Posters protect your investment in 
poster advertising. Go after more busi- 
ness now—and Call ERIE for posters. 


You send ability, 


So it is with Posters . . . but you entirely eliminate the gamble, 


with ERIE POSTERS. 


They are star salesmen . . . with color-personality. You can 


They wear well . . . fadeless inks, extra strong paper and 
faithful reproduction give assurance of long life and bright, 
fresh colors ... rain or shine. 


ERIE, 


LITHOGRAPHING & PRINTING DIVISION 
of THE UNITED STATES PRINTING & LITHOGRAPH COMPANY 
PENNSYLVANIA 


Going after more Business 


with ERIE PO 
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Pontiac Adds 
Six Stations 


to CBS Program 


New York, Oct. 22.—Six stations 
have been added to the 57 already 
carrying Kathryn Cravens’ “News 
Through a Woman’s Eyes” programs, 
which are broadcast over the Colum- 
bia network three times weekly un- 
der sponsorship of Pontiac Motor 
Company. The new stations are in 
Charlotte, Little Rock, Topeka, Tulsa 
and Birmingham for the 2 p. m. 
broadcast, and Great Falls, Mont., for 
the 5:30 p. m. broadcast. MacManus, 
John & Adams, Inc., is the agency. 

National Ice Advertising, Inc., Chi- 
cago, whose program was scheduled 
to start Oct. 20, has changed the date 
to the 27th. The name of the program 
is “Homemakers Exchange,” con- 
ducted by Eleanor Howe; the time 
is 11:45 to 12 noon EST on Tuesday 
and Thursday, and 34 stations of the 


“COVERS THE 
NATION’S 
BREAD BASKET” 


wow 


590 Kilo 5000 Watts 


John Gillin Jr., Mor. 


John Blair Oo., Representatives 
New York, Chieago, Detroit, 
San Franotece 


ON THE N.B.C. 
RED NETWORK 


Columbia network will be used. Don- 
ahue & Coe, Inc., New York, is the 
agency. 


ICE. INDUSTRIES 
ADD MAGAZINES 
T0 1937 LISTS 


Trade Is Taking Over Sale 
of Refrigerators 


New York, Oct. 21.—An increased 
campaign for the ice industries was 
assured for 1937 at the annual con- 
vention of the National Association 
of Ice Industries here this week. 
More magazine space and a second 
radio program are scheduled. 

The magazine copy is planned for 
February insertions, while the new 
radio program is a 15-minute morn- 
ing “Homemakers’ Exchange” offer- 
ing, beginning Oct. 27 and continuing 
Tuesdays and Thursdays over 33 sta- 
tions of the Columbia network. 
Eleanor Howe is featured. This pro- 
gram is in the nature of a test, and 
may be expanded in coverage after 
trial. 

The other radio show will feature 
Gladys Swarthout and Frank Chap- 
man, with a symphony orchestra, in 
an evening broadcast, due to begin 
early in 1937. Plans have not been 
completed for this program. 


Copy Turns Competitive 


Copy in magazines and radio com- 
mercials will be of a highly competi- 
tive nature rather than institutional, 
as in the campaign just concluded. 
Definite claims for ice refrigerators 
are to be made in an aggressive pro- 
gram to meet competition from me- 
chanical types of refrigerators. 

Merchandising elements in the 
campaign consist of free trial and 
easy terms offer, while illustrations 
show photographs of ice refrigera- 
tors with prices ranging from $29.50 


IN PREPARATION OF 


Big 4 Advertising Carriers announce 
that on and after Nov. lst, 1936, they 
will be located in their spacious 
quarters at 742-744 S. Wabash Ave., 
Chicago, connected by special 
entrance with carrier dispatch head- 
quarters and warehousing facilities. 


1937 


NEW PHONE NUMBER WILL BE WEB. 4432 


*BIG 4 ADVERTISING CARRIERS 


SPECIALISTS IN HOME TO HOME DISTRIBUTION 
OF ADVERTISING MATTER AND SAMPLES 


*Central Zone Division of Advertising Distributors of America. 


Present quarters at 570 
W. Monroe St. will be 
retained by the direct 
mail advertising divi- 
sion of the Co. the Von 
Weller Lyon Co. Est. 
1905. Phone Ran. 4432. 


- 


The rates for this department are 


“Hel 
charges $1 


Wanted” and “Situations 


per in., $4.75; 4 to 6 in. 
per in., $4.00; 13 to 16 


in., per in., 
contracts. 


ll other classifications (single insertion rates): % inch, $3.75; 
per in., $4.50; 


as follows: 
Wanted,” 30 cents a line, minimum 


1 to 8 in., 
7 to 9 in., per in., $4.25; 16 to 12 in 
$3.75. Write for discounts on term 


POSITIONS WANTED 


POSITIONS WANTED 


TALENT—EXPERIENCE—YOUTH 


Write persuasive copy, draw fine lay- 
out. now typography, art, produc- 
tion. Agency exp. ighly recom- 


mended. Age 24. Want position with 
agency, adv. dept., or publication. 
Box 886, ADVERTISING AGE, Chicago 


SALES PROMOTION 
Topnotcher—Thoroughly experienced 
contact, analysis and preparation of 
merchandising, advertising plans, 
copy, layouts. Background of achieve- 
ment; finest references. Original, cre- 
ative mind equipped to master “tough 
problems” for advertising agency, ad- 
vertiser, or high-class printer. 

Box 887, ADVERTISING AGE, Chicago. 


ART DIRECTOR — Impressive all- 
round background agency experience. 
Sparkling layouts and ideas, thorough 
knowledge all mediums, sources, me- 
chanical production, etc. Salesminded, 
executive type—a distinct asset to 
any agency or manufacturer. 

Box 888, ADVERTISING AGE, Chicago. 


AGENCY—MANUFACTURER 
Young man with sound knowledge of 
advertising creation and production is 
seeking advancement. Background, 
experience, personality and fine rec- 
ord qualify for position offering 
greater opportunity and responsibil- 
ity. Four years agency service man 
and production manager—past two 
years in charge of layout, production 
and incident procedures in adv, dept. 
of large manufacturer. Age 29. 

Box 889, ADVERTISING AGE, Chicago. 


Successful trade paper salesman, 
gentile, 28, married, with record as 
producer, satisfactory references, 
seeks better opportunity in New York 
territory with good industrial paper, 
old or new. Willing to travel. 

Box 890, ADVERTISING AGE, Chicago 


If you’re sure you understand women 
you don’t need my help. I’m no short 
haired emancipated female but a busi- 
ness woman from _ necessity who 
knows dish pans as well as lip sticks 
and can write about both. Ten years 
publication, agcy. and dept. store copy. 
Box 891, ADVERTISING AGE, Chicago. 


I have sold over $10,000,000 in Adver- 
tising past 20 years. Formerly had my 
own advertising agency. What publi- 
cation can use my services? Know 
all national account executives and 
advertising agency space buyers. 
Box 892, ADVERTISING AGE, N., Y. 


Advertising and Sales Promotion 
Man Available 
Experienced in industrial field. Knows 
how to tie up sales promotion and 
advertising with sales effort. Handles 
ylanning, developing and production, 
Sight years’ experience in this work, 
preceded by seven years of actual 

sales work. 
Box 894, ADVERTISING AGE, Chicago 


HELP WANTED 


Photo Engraving Salesman—experi- 
enced, with active accts., comm. and 
salary. Mr. Freeman, The Hawtin 
Company—19 So. Wells St., Chicago. 


Wanted Salesamen and 3 District Man- 
agers for Syndicated small ad cam- 
paigns sold direct to advertisers. Lib- 
oral commissions ood territories. 
Box 859, ADVERTISING AGE, Chicago 
CANDIDATES FOR SALES AND 
merchandising staff, all principal 
cities, sought for new class magazine 
medium with already established 
350,000 circulation. 

Box 878, ADVDPRTISING AGE, Chicago 


A Present and Future in 
Industrial Advertising 

is offered by an internationally known 
manufacturer of electrical equipment 
in Ohio to a young college graduate 
between the ages of 25 and 32 who 
can write forceful selling copy and 
who has merchandising ideas for an 
industrial business. The man We are 
seeking is probably employed but feels 
that his opportunities are limited. He 
has the ability to get along with 
people and has acquired an engineer- 
ing background either through his 
education or by experience afterward. 
The salary is commensurate with the 
responsibility. If interested please 
send full particulars, and photograph. 
All replies strictly confidential. 

Box 883, ADVERTISING AGE,Chicago 


MISOBLLANWOUS 


YOU ARE INVITED 
to compare the economies of Laurel’s 
newest process with the cost of type- 
setting, engraving and printing. 
NO CUTS REQUIRED 
500 copies (8%x11) $2.63 
Additional hundred copies 22c 
All sizes available 
Send for Samples 
LAUREL PROCESS, 480 Canal St., N. Y. 


_ 


PHOTO POST CARDS 
The kind that build good-will and 
bring you business. Don't fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices. 
Graphie Arts Pheote Service 
3rd & Market Sts., Hamilton, O. 


to $94.50 though the maker is not 
identified. Low initial cost and low 
maintenance also come in for atten- 
tion. Copy will state that ice refrig- 
erators cost only one-third to one. 
half as much as other types, while 
one ice servicing lasts from four to 
seven days. 

Freedom from repair bills, noise, 
loss of use from de-frosting, are men- 
tioned in the copy, as well as the 
elimination of need of covered 
dishes. Housewives will also be told 
that ice cubes and ice cream can be 
made quickly, while salads kept 
crisp longer in the air-conditioned 
ice refrigerator. 


Evolution of Refrigeration 


Another copy theme is designed to 
remove ice refrigerators’ entirely 
from the competitive arena with the 
statement that ice refrigerators with 
new features represent the “third 
stage in refrigeration.” The first 
stage was the old-fashioned wooden 
“ice box,” and the second was the me- 
chanical refrigerator, while the new 
ice refrigerator is the successor of 
both, it is suggested. 

Placing the ice refrigerator in 
modern surroundings is another 
method used to associate ice refrig- 
eration with fresh ideas. 

The campaign, which is in charge 
of Donahue & Coe., will appear in 


American Home, Better Homes € 
Gardens, Good Housekeeping, Ladies’ 
Home Journal, McCall’s Magazine, 


Pictorial Review, Saturday Evening 
Post, and Woman’s Home Companion. 

The 1937 program will involve an 
appropriation of $650,000, financed by 
pledges based on members’ produc- 
tion, varying from one cent to three 
cents per ton, depending on the type 
of customer. It was stated that 


$500,000 will be raised in this man- 
ner, while manufacturers of ice re- 
frigerators have already pledged 
$135,000. 

The morning radio program will 
feature a contest for “household 
hints that save time and temper,” 
with winning suggestions to be pub- 
lished in a “Homemakers Exchange 
Bulletin” to be sent without charge 
on request. Names of those who in- 
quire for it will eventually reach 
local ice dealers. 


To Promote Programs 


Newspaper advertising has been 
prepared for optional use by indi- 
vidual ice makers and distributors, 
as have other advertising material 
and sales helps. A number of news- 
papers will be used by National Ice 
Advertising, the organization set up 
by the association, to advertise the 
radio programs. 

Distribution of ice refrigerators 
through ice makers and dealers has 
grown remarkably in the past year, 
according to most manufacturers 
who have exhibits in connection with 
the convention. Many ice distribut- 
ors have established “down-town” 
showrooms with permanent sales or: 
ganization to develop sales. While 
furniture stores also handle ice re- 
frigerators, their operations are usu- 
ally on‘a much higher mark-up, it 
was asserted. 

Ice distributors were said to figure 
on 20 to 30 per cent markup, based 
on cost, inasmuch as their object is 
primarily to increase outlets for ice, 
and hence they are satisfied to 
“break even” on the sale of refrigera- 
tors. 

In addition, their interest in con- 
serving present outlets for ice, as 


well as desire to ferret out prospects 


— 


to convert from other type of refrig. 
eration, is regarded as assuring map. 
ufacturers of ice refrigerations of 
aggressive sales effort, as compared 
with furniture stores. 

E. J. Churchill, president of Don. 
ahue & Coe, together with Andrew FE. 
Holmes, account executive, O. A. 
Kingsbury and Lynn Farnol assis. 
ted in the presentation of the 1937 
program to the association. 


Manney to Head 
Campbell-Ewald 
Chicago Office 


Chicago, Oct. 23.—Expansion of 
the Chicago office is being planned 
today by Campbell-Ewald Company 
with the projected transfer here of 
Russell Manney, as manager. 

Mr. Manney, formerly sales pro- 
motion manager and a veteran with 
the agency, has been in the new 
business department at Detroit. 

The Chicago office has been main- 
tained largely as a service branch 
by the agency, principally for the 
Chevrolet account. With the trans. 
fer of Mr. Manney, several other 
additions to the Chicago office also 
are planned. 
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PRINTING 

ov know that detours are 
b ardincer irritating, generally 
costly—and sometimes the 
cause of serious loss .. . Why 
suffer these handicaps in 
your printing or other produc- 
tion needs? Why have your 
printing continually detoured 
—one place for engravings, 
another for type-setting, some- 
where else for presswork?... 
When you put selling vehicles 
on the straight, smooth, fast pro- 
duction route—Faithorn 3-in-l— 
you avoid all detours. Your jobs 
bowl merrily along; arrive on 
schedule —clean and hand- 
some, fit to carry your sales mes- 
sage with honor... You'll get 
convincing testimony if you write 
us for the names of executives 
we serve and samples of the 
productive work we are doinc 
Exceptionally well fitted to submit ideas, 


write copy, prepare sketches and draw- 
ings—through every step of production. 


@ For years the 
J. P. Smith Shoe Co. 
haverouted muchof 
their printing over 
Faithorn 3-in-l. Ask 
themhowtheylikeitl 


YOUR NAME HERE 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish 
but all are here, ready to serve you..- 
Speed, economy and satisfaction assured. 


FAITHORN 


CORPORATION 


504 Sherman St., Chicago * Wab. 7820 


DAY AND NIGHT SERVICE 
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ENGLISH AGENTS 
SELDOM INDULGE 
IN CONFERENCES 


New York, Oct. 22.—English adver- 
tising agencies have few “confer- 
ences” and their judgment is more 
often accepted by advertisers than 
is the case among their American 
confreres, according to Leslie D. 
Harris, English agency man now 
with Donahue & Co, 

Mr. Harris came to the United 
States to attend the Boston conven- 
tion of the Advertising Federation 
of America, and joined Donahue & 
Coe primarily to see how agencies 
here operated. He plans to return 
to England in several months. 

Though he is only 23, he has 
served four years with Gordon & 
Gotch, London agency in various de- 
partments, and when he left last 
June was account executive. His 
father is Reggie Harris, advertising 
manager of The Passing Show, Lon: 
don weekly. 

Agencies in this country furnish 
clients with more roughs than do 
English agencies, Mr. Harris ob- 
served. But in many other respects, 
such as copy, layout, art, media, and 
research, the service rendered by 
English agencies is similar to that 
given here. Research is further de- 
veloped here, he believes. 

Agencies in England work on a 10 
per cent commission, but it is not 
unusual for American branches to 
get 15 per cent, as they do here. 

During the past six years, two 
groups have been giving students 
examinations and diplomas as evi- 
dence of ability in advertising sub- 
jects. The Advertising Association 
and the Institute of Incorporated 
Practitioners in Advertising, corre- 


WSM 


50,000 WATTS 


Nashville, Tennessee 


Power needs showmanship 
to turn potential coverage 
into a live, buying aud- 
ience. WSM _ has both 
showmanship and Power. 


NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 
City, and only a few steps from 
the smart shops and theatres, 
then come to the VICTORIA, one 
of New York’s newest hotels. 
Enjoy the finest of food too, and 
conviviality at the newest of bars, 
get the swing and rhythm of 
Modern }anhattan! 
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From $280 Single 7 
Suites from $6.00 to $15.00 | 
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JOHN L. HORGAN - MANAGING DIRECTOR 


sponding in a general way to the 
A. F. A. and the four A’s in this 
country, respectively, are the spon- 
sors. 

Intermediate and final examina- 
tions are given in such subjects as 
layout and commercial art, media, 
psychology, English, reproduction, 
market research, direct advertising, 
advertising administration, and gen- 
eral advertising. Each examination 
lasts 2% to 3 hours. Students pre- 
pare by reading, and courses in vari- 
ous schools. 

Success in the examinations does 
not guarantee the student a job, but 
agency men and advertisers are in- 
creasingly interested in holders of 
diplomas, Mr. Harris said. Three 
years of experience in an agency are 
required before a diploma is granted. 


European Radio 
Officials Are on 


Way to U. S. 


New York, Oct. 22.—The largest 
and most distinguished group of 
European radio officials ever to visit 
the United States, including a mem- 
ber of the French cabinet and high 
ranking representatives of almost 
every major country, will arrive in 
New York early in November to 
study American broadcasting meth- 
ods and facilities, according to an 
announcement today from the Inter- 
national Broadcasting Union, with 


offices in Geneva, Switzerland. 


Heading the greup of noted for- 
eigners will be French Minister of 
Communications, Robert Jardillier, 
and Maurice Rambert, president of 
the I. B. U. Rambert, one of the 
world’s earliest radio pioneers, is 
known to’. broadcasting officials 
throughout the globe. 


Guests of Lohr 


On arrival in New York, the party 
will be greeted by Lenox R. Lohr, 
president of the National Broadcast- 
ing Company, and Max Jordan and 
Fred Bate, NBC European represen- 
tatives. Major Lohr issued the invi- 
tation to the I. B. U. on behalf of 
American broadcasting. 

The first members of the delega- 
tion, which will number about 25, 
will arrive from Sweden on the S. S. 


Gripsholm Oct. 25, with the party to 


‘be completed when the S. S. Europa 


docks Nov. 5. M. Jardillier and 
President Rambert will arrive on the 
S. S. Champlain Nov. 4. 

The visit of the foreign officials 
will last for two weeks, during which 
time the group will inspect radio 
facilities in New York, Washington, 
Chicago, Buffalo, and possibly other 
cities. 


Marble, Jaeger Advanced 


D. C. Marble, long associated with 
Hotpoint Appliance, range and water 
heater sales of Edison General Elec- 
tric Appliance Co., Chicago, has been 
appointed range sales manager. A. H. 
Jaeger, acting head of water heater 
sales, has been made water heater 
sales manager. 


WE PRINT \ 
ADVERTISING 


Telephone WABASH 3380 
All Departments 


Voice of the Advertiser 


(Sept. 7th, 1936) 


One Run, Two Tones 
To the Editor: I should like to 
know how you obtained the two-tone 
printing effect of the Columbia Broad- 
casting System's advertisement on 
the back cover of your Aug. 31 issue. 
Our mechanical superintendent 


says it was a case of running this 
form through the press twice. I am 
not satisfied with that explanation. 
The way the type is superimposed 
over the halftone of the tobacco 
leaves is most attractive. 
PUBLISHER. 


(Sept. 28th, 1936) 


CBS and Letterpress 

To the Editor: There’s a simple 
explanation for the appearance of our 
Station WBT advertisement in Ap- 
VERTISING AGE which elicited a query 
from a newspaper man as to whether 
one or two impressions were used. 

It was of course, printed with one 
impression from a regular surprint 
halftone. 

But the artwork was specially pre- 
pared in our own promotion depart- 
ment for this surprint. We selected 
Garamond as an ideal type face for 


y a good engraver. 


TISING AGE is to be, compli- 
mented for the excellent job 
of make-ready and press- 
work which got everything 


Pa out of the delicate half- 
or : tone there was to be 
PS dA gotten out. 
ae Joun Fox, 
a? oe” Production Megr., 
gt SF ot Sales Promotion 
ee a Ma . Dept., Columbia 


Established 1888 


System. 


PRINTING PRODUCTS CORPORATION 


Polk and La Salle Streets 
Chicago, Illinois 
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More and more NATIONAL Advertisers 


HAIRE BUSINESS PUBLICATIONS 


eee through Haire Business Publications they secure the 
retail cooperation that is so essential to successful selling. 


Investigate the HAIRE PUBLICATION that covers your field. 
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CHEVROLET NEWSPAPER COPY IS DRAMATIZED 
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C. P. Fisken, advertising manager, as he exhibited an enlargement of Chevrolet copy to field executives at Detroit. More than 
6,500 newspapers will be used by Chevrolet. 


BEHIND BARS MR. EDDINS O. K.'S FIRST 1937 PLYMOUTH 
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Ugly fellow created by Hickok Oil Cor- Plymouth president (left) looks over the first car off the line, while W. W. 
poration, Toledo, whose adventures are Romaine, advertising manager, and H. G. Moock, vice-president, beam. At 
appearing in newspapers. extreme right is K. G. Pound, distribution director. 


REAL ROPE ADDS REALISTIC TOUCH TO BOUNTY BEER POSTER 
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llustration of Los Angeles Soap Company for Vitamin D Cosray soap. 
Full pages in color are being used in Pacific Coast newspapers through Buffalo brewer ties in with popular novel and movie in outdoor copy. An electric motor keeps the waves 


Heintz, Pickering & Co., Los Angeles. in constant motion. 
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“The most expensive wallpape 
in Chicago—and worth it!” 


PS MAURICE L ROTHSCHILD -: 


Mr D Ch; On ce 
F 2, 
pans Cer MCMahon, - 
aij 
Chic Very Cc 
40 rj ‘gs al 
Dear ad a 
Ur vy, : 
2 
Th 
On Th» e Tesy) 
Sepp. TSday tS 
Mber 52 Septa .™ our . 
© 27 nb Sh tl 
A corner of one of the Maurice L Rothschild executive offices showing a portion Bo ° Were er 24, pe ad Pad) d 
of the fifty newsprint color pages which the store has published in the Tribune. ‘‘It Sale t h 8h y 3 the i Sh ed n 
is the most expensive wallpaper in Chicago and worth it,’’ says Mr. Rothschild. and Z Men Pt ®Xp) at igs fact Plaiq Con = the » 
COlon, = ic r ad 
N SUNDAY, September 27, Maurice L i ” -” ralled £5 7% te . ' 
Rothschild, famous men’s and women’s vertisenn an art; Ueht ‘th pve Part; wl © pur ; 
clothier, placed his fiftieth newsprint color why cent tine in = Stand, Or Page, a Sty), , 
page advertisment in the Chicago Tribune. It Ay hay. ult, Paper thet — th tp 
featured women’s plaid back coats. — to das hy! have Pro on a "er so6 
It followed close on the heels of the forty- ere, Neag, Prong 2 the mf tho fect, 7 any ! 
@c g 1 of Tri © fips * Bot, 84~ , 
ninth color page which appeared on Thursday, Us Ubi . ore te “Dane, _ Colo» dune, ty o tt Pages 
September 24, offering men’s shoes. Wal) Pape, *Otsand “ with n, pave 1 int? hic 8 
These two pages were the first retail advertis- 2 Chi -— 027 ti Colo» the ware have Tan F 
ments to employ the full four colors now avail- and Worth, hm ie infos wh oo One o» ~ 
able in newsprint advertising in the Tribune. ’ M08t 6 — Co tal 
Mr. Rothschild’s letter tells of the gratifying up Your ive 
results produced by these advertisments. It Orton s Very tras 
sums up the experience of the Tribune’s largest s al y; 
user of newsprint color. 936 “Hine, 
7 Se 
In the past three years alone, Maurice L Dh, 
Rothschild has run over 117,000 lines of news- ck. LA 
print color advertising in the Tribune. It costs or nb. © Ni. 
a little more per line, but the store knows that, 8 Roy lee 
on the basis of results, it is more economical. CHICAGO 
A Tribune representative will be glad to TRIBUNE 


discuss with you plans by which you can take ae 
advantage of this powerful new medium— 72 7% 
four-color newsprint page advertising in the or f During the first nine months of this year . . . 


Maurice L Rothschild placed 569,039 lines of advertising in 
Chicago Tribune. the Chicago Tribune. This was 118,008 more lines than the 


store placed in the Tribune during the same period last 
year or a gain of 26.2%. It was 422,384 more lines—or 288% 
more—than Maurice L Rothschild placed in any other 


Chicago newspaper this year. 


> ni The Tribune's proportion of Rothschild’s advertising has 
Iray pu Ti lie been increased from 65.5% to 72.7%. 


THE WORLD'S GREATEST NEWSPAPER 
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